
ST. JOSEPH,
MISSOURI
 PAST AND PRESENT
 CONVERGE ON
 MISSOURI RIVER

AUSTIN, TEXAS
 TEXAS CAPITAL
 AFFECTIONATELY 
 CAMPAIGNS ALL
 THINGS QUIRKY

REYKJAVIK,
ICELAND
 EXPLORE THE WORLD’S
 NORTHERNMOST
 CAPITAL

GROUP TOUR
Entertainment icons unite the masses

POP CULTURE



2 3August 2018 GroupTour.com

What’s Inside

POSTMASTER
Send address changes to Group Tour Magazine, 
2465 112th Ave., Holland, MI 49424-9657.

Group Tour magazine® USPS #016-239 is published 
February, March, May, June, August, September, 
November and December by Group Tour Media, 
2465 112th Ave., Holland, Michigan 49424-9657. 
Periodical Postage is paid at Holland, Michigan and 
additional mailing offices.

Elly DeVries, President

Editorial
Courtney Birchmeier, Editor in Chief
David Hoekman, Managing Editor 
Cortney Erndt, Associate Editor
Kelsey Smith, Associate Editor
Steph Lulofs, Associate Editor

Art 
Mark Dryer, Art Director
Gabrielle Aleman-Gordon, 
Graphic Designer

audience development 
Cindy Fish, 
Audience Development Director
Bethany Vander Kolk,  

Circulation Coordinator

marketing 
Ben DeVries, Marketing Director
Brittni Miller, Graphic Designer

administration 
Jim Bowser, Webmaster
Kim Kraker, Accounting

800-767-3489

fax: 616-393-0085

GroupTour.com

advertising 
Eric C. Lutey, Director of Sales
Eric@GroupTour.com 
800-767-3489 x111   
AB, BC, MB, NB, NL, NS, PE, QC, SK, YT,
AK, WA, OR, CA, NV, UT, AZ, NM, HI 

Allison Howard, Sales Assistant
Allison@GroupTour.com 
800-767-3489 x110

Jim Holthaus – JimH@GroupTour.com
616-283-1816
IA, IN, MN, MI, WI, OH, TN, ON

Greg Jones – Greg@GroupTour.com
859-327-6417
DC, DE, MD, NJ, NY, PA, CT, MA, ME, 
NH, RI, VT

Alan Lininger – Alan@GroupTour.com
717-778-8056
IL, NC, SC, VA, WV, KY, MO, TX, SD

Marlene Smith – Marlene@GroupTour.com
231-499-1408
AR, AL, FL, GA, LA, MS, CO, OK

Aimee Smith – Aimee@GroupTour.com
717-668-2720
ID, MT, NE, KS, ND, SD, WY, CO, OK TX

DEPARTMENTS
4 From the Editor
5  NEWS & NOTES
96 PORT CITY
97 SPOTLIGHT

FEATURES
12 pop culture
36 st. joseph, missouri
82 austin, texas
92 reykjavik, iceland

«

12

36 82 92

Group Tour | Southeast/West | august 2018 | Vol. 31 No. 5



2 3August 2018 GroupTour.com

SOUTHEAST
ALABAMA
16  Itinerary — Tuscaloosa

18  Birmingham Industrial Heritage Trail

ARKANSAS
19  Itinerary — Hot Springs

20  Johnny Cash Boyhood Home

21  Clinton Presidential Center

FLORIDA
22  Itinerary — Tallahassee

23  Ernest Hemingway Home & Museum

GEORGIA 
24  Itinerary — Marietta

25  College Football Hall of Fame

26  Sweet Auburn Curb Market

KENTUCKY 
27  Itinerary — Pike County

28  Buffalo Trace Distillery

LOUISIANA
29  Itinerary — Lafayette 

30  Global Wildlife Center

31  Jeanerette Bicentennial Park and Museum

MISSISSIPPI 
32  Itinerary — Jackson

33  Beau Rivage Resort & Casino

MISSOURI 
34  Itinerary — Independence

38  American Jazz Museum

NORTH CAROLINA
39  Itinerary — Greensboro

40  Discovery Place

41 Andy Griffith Museum

SOUTH CAROLINA
42  Itinerary — Capital City/

 Lake Murray Country

43  Greenville History Tours

44 Charleston Culinary Tours 

TENNESSEE 
46  Itinerary — Memphis

47  Patsy Cline Museum

 and Johnny Cash Museum

48  Hollywood Wax Museum

49  Ole Smoky Distillery

VIRGINIA
50  Itinerary — Virginia Beach

51  Meadowlark Botanical Gardens

WEST VIRGINIA
52  Itinerary — Parkersburg

53  Lewisburg

WEST 

CALIFORNIA
54 Itinerary — Orange County

56  Pacific Pinball Museum

57  Rosicrucian Egyptian Museum

58  Oakland Museum of California

59  Tahoe Treetop Adventure Parks

COLORADO 
60 Itinerary — Denver

61  Western Museum of Mining & Industry

KANSAS
62 Itinerary — Wichita

63  Eisenhower Presidential Library,

 Museum & Boyhood Home

NEBRASKA
64 Itinerary — Hastings

65  National Museum of Roller Skating

NEVADA
66 Itinerary — Laughlin

67  Cirque du Soleil 

NEW MEXICO 
68 Itinerary — Ruidoso

69  ABQ BioPark Botanic Garden

70  New Mexico Farm & Ranch 

 Heritage Museum

NORTH DAKOTA
71  Itinerary — Williston

72  North Dakota Culinary Trail

OKLAHOMA
74 Itinerary — Edmond

75  Foodie Foot Tours

SOUTH DAKOTA
76 Itinerary — Sioux Falls

77  Black Hills Caverns

TEXAS
78 Itinerary — Fort Worth

79  Space Center Houston

UTAH
84 Itinerary — Logan

85  Thanksgiving Point

WASHINGTON
86 Itinerary — Kirkland

87  Leavenworth Nutcracker Museum

88  Mount Rainier National Park

WYOMING
89  Itinerary — Campbell County

90   South Pass City

91  The Brinton Museum

98 Advertiser Index 



4 5August 2018 GroupTour.com

It’s a pop culture thing
The concept of pop culture is somewhat difficult to define, but easy 

to recognize. If I asked, “Who you gonna call?” Many of you would 

respond, “Ghostbusters!” If I yelled, “Pivot!” you might recall the scene 

in FRIENDS where Ross, Chandler and Rachel try to maneuver a giant 

couch up a tiny flight of stairs. If I asked, “Where’s the beef?” you’d be 

transported back to the 1980s. And who can resist the urge to say, 

“What’s up, Doc?” when cooking with carrots?

In this month’s cover story on page 12, Associate Editor Kelsey 

Smith explores museums and attractions dedicated to pop culture 

icons and the phenomenon that connects the masses. I was lucky 

enough to visit one of her picks earlier this year; I won’t give it away,  

but I can say it’ll make groups “All Shook Up.”  

This month’s Port City feature on page 96 takes you to Portland, 

Oregon. Megan Conway, senior vice president of communications and 

regional strategy for Travel Portland, invites groups to “lean into the 

quirkiness” during pre- or post-cruise tours.

Speaking of quirkiness, our feature on Austin, Texas, spotlights the 

city that likes to “keep things weird.” Associate Editor Cortney Erndt 

shares Austin’s music, art, food and innovation on page 82. 

And, history comes alive in St. Joseph, Missouri, where the Pony 

Express began. Managing Editor David Hoekman details history, art 

and architecture awaiting groups in northwest Missouri. See page 36.  

As always, thank you for reading this copy of Group Tour magazine. 

“That’s all, folks.” 

Until next time, 

                                                      Courtney Birchmeier

                                                      courtney@grouptour.com

                                                                   Twitter: @courtneygtm

 

     Up next: In November, pack wetsuits for our cover story on 

extreme water adventures. Don’t miss features on Frankfort, Kentucky; 

Colorado Wine Country; and Dresden, Germany.

Group Tour Media
is a proud member of:
American Bus Association

California Travel Association

Circle Michigan

Destinations International

Florida Attractions Association

Louisiana Travel Promotions
Association

National Tour Association

New Mexico Hospitality Association

Ohio Travel Association

Ontario Motor Coach Association 

Southeast Tourism Society

Student & Youth Travel Association

Virginia Motorcoach Association 

«
«
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The Great Passion Play opens for 
50th anniversary season

The Great Passion Play, “America’s 
#1 Attended Outdoor Drama” in Eureka 
Springs, Arkansas, opened in May to 
kick off its 50-year anniversary season. 

“Two years ago, we celebrated the 
50th year anniversary of the Christ of the 
Ozarks, and this year, we are excited to 
celebrate the 50th year anniversary of 
The Great Passion Play,” said Randall 
Christy, executive director of The Great 
Passion Play. “Last year, The New York 
Times named the Christ of the Ozarks 
the fourth-most popular statue in the 
United States.” 

Featuring a cast of over 150, the play 
is performed amid a 550-foot historically 
accurate stage and brings to life Christ’s 
last days on Earth, including his death, 
resurrection and ascension. 

The Great Passion Play runs one hour 
and 45 minutes, featuring an original 
musical score composed by Phil Perkins 
and performed by the National Philhar-
monic Orchestra of London. 

This year’s performance also features 
horses, donkeys, a Pharaoh Hound, 
and dozens of birds as well as camels 
donated by the Wild Wilderness Drive-
through Safari in Gentry, Arkansas. The 
season runs through the last weekend 
in October.

479-253-9200, greatpassionplay.org
 

New Orleans Convention and
Visitors Bureau rebrands

The New Orleans Convention and 
Visitors Bureau (NOCVB) has been 
rebranded and is now officially known as 
New Orleans & Company.

New Orleans & Company will focus 
not only on growing cultural economy 
and hospitality enterprises, driving dy-
namic, sustainable business growth and 
career-oriented job creation, but also 
on continuing its evolution as a thought 
leader, collaborative convener, and part-
ner to local workforce, government and 
all of its citizens. 

“We believe our culture is our greatest 
strength and the people of New Orleans 
create that culture,” said Stephen Perry, 
president and CEO of New Orleans & 
Company. “At New Orleans & Company, 
we are committed to our core mission of 
ensuring we are a catalytic force for our 
industry, and driving business growth for 
thousands of small business owners and 
significant business enterprises. But, we 
also have a new mission of connecting 
with the broader economy, partnering 
with government on finding solutions to 
move our city forward, and improving the 
lives of all of our workforce and all resi-
dents in every neighborhood of our city.”

800-672-6124, neworleans.com

To help you plan better,
each issue features:
• Exciting destinations
• Thrilling itineraries 
• Latest travel trends
• Group-friendly restaurants  
 and lodging

Never miss an issue!
Subscribe online at
grouptour.com/subscribe

magazine  is crafted with
tour planners in mind. 

Never 
miss an 
issue!

Continued on page 6
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Qualifying rates only. Valid only for current Choice Privileges® members. Members must book direct at ChoiceHotels.com/GoWestGroups or call 1.888.846.9378. Reservations must be made at least 7, 14, 21 or 30 days in advance, which will vary based on hotel. 
Rooms at this discount are limited. Off er not available to groups and cannot be combined with any other discount. Consumers who fi nd lower prices must submit claim within 24 hours of booking and at least 48 hours prior to arrival. Additional Terms and 
Conditions Apply. See www.choicehotels.com/deals/best-rate and www.choicehotels.com/deals/advanced-purchase for details. Choice Hotels reserves the right to change or discontinue this off er at any time. All Choice Hotels properties are independently owned 
and operated. ©2018 Choice Hotels International. All rights reserved.

Visit ChoiceHotels.com/GoWestGroups or call 1.888.846.9378 to get our lowest price guaranteed.

Go West and book direct on ChoiceHotels.com 
to get our lowest price guaranteed.

Visit ChoiceHotels.com/GoWestGroups or call 1.888.846.9378 to get our lowest price guaranteed.

to get our lowest price guaranteed.

Visit ChoiceHotels.com/GoWestGroups or call 1.888.846.9378 to get our lowest price guaranteed.

to get our lowest price guaranteed.
BADDA BOOK. 
BADDA BOOM.®

Reader Service Card #179

Mad River Boat Trips adds
 VIP Experience

Jackson Hole, Wyoming, river outfit-
ter Mad River Boat Trips has introduced 
a VIP Experience with luxury-seeking 
groups in mind. Mad River realizes that 
while adventure appeals to many, not ev-
eryone enjoys “roughing it.” Some guests 
appreciate the turn-key nature and cus-
tomized touches that elevate the overall 
comfort and enjoyment of their outdoor 
adventure excursion to higher echelons.

Guests who book Mad River’s VIP 
Experience start the journey with private, 
black-car transportation from their hotel. 
Once they arrive at Mad River’s boat-
house, they will be personally welcomed 
and accompanied by one of Mad River’s 
managers during the check-in process 
— or they may opt to bypass this step 
altogether and head straight for the river.

Guests receive premium gear, includ-
ing wetsuits, wetsuit jackets, gloves, 
river booties, splash gear, towels and a 
complimentary Go Pro rental. An exclu-
sive boat launch is arranged for all VIP 
Experience parties, no matter the size, 
and led by one of Mad River’s profes-
sional Snake River Senior Guides.

Customizations may include but are 
not limited to: gourmet riverside meals 
prepared by a professional chef; a stop 
at Mad River’s exclusive camp site for 
a charcuterie plate, local desserts and 
lemonade; a Western-inspired custom 
menu; distinctively local refreshments (pig 
candy, buffalo or elk jerky, and huckle-
berry ice cream); post-trip Champagne; 
monogrammed towels or other tailor-
made requests.

307-264-9174, mad-river.com

Medieval Times slated for Arizona
Medieval Times Dinner & Tournament 

is building its 10th North American 
castle in Scottsdale, Arizona. The castle 
will be located in the Salt River Pima-
Maricopa Indian Community’s Talking 
Stick Entertainment District. 

“We are delighted to welcome Medieval 
Times to our community,” said Delbert 
Ray Sr., president of the Salt River Pima-
Maricopa Indian Community. “Over the 
two years of planning that made today 
a reality, it became clear we have much 
in common, from our shared respect for 

family heritage and authenticity to our 
mutual esteem for the magnificent horse.”

With construction slated for comple-
tion in early 2019, the 11th-century-style 
castle will be the only entertainment 
venue of its type in Arizona. Located on 
a 10-acre lot, adjacent to the Salt River 
Fields, Medieval Times’ Scottsdale castle 
will be one of the most architecturally dis-
tinctive among its nationwide properties. 
Designed in muted earth tones to appear 
as if it’s organically rising from the land, 
the stone-walled edifice will incorporate 
the iconic motifs of medieval Spain.

Photo: Heidi Haeusler/Mad River Boat Trips

«
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2019
BUILD YOUR BUSINESS AT

ABA’S
MARKETPLACE
January 25-29, 2019

INDUSTRY BEST PRACTICES| NETWORKING EDUCATION & TRAINING|

WWW.BUSES.ORG/MARKETPLACE

BOOKED BUSINESS

JOIN 3,500 TOUR AND MOTORCOACH OPERATORS, TRAVEL INDUSTRY 
PROFESSIONALS, AND SERVICE AND EQUIPMENT SUPPLIERS FOR A 
MUST-ATTEND BUSINESS OPPORTUNITY. 

|

Knights engage in displays of 
strength and skill as groups cheer their 
champions over a four-course, utensil-
free feast, much as they might have 10 
centuries ago. The history of knights, 
horsemanship, chivalry and life in the 
Middle Ages are woven into a fun, inter-
active show. 

medievaltimes.com

Voodoo Doughnut opens at Universal
Voodoo Doughnut is now officially open 

at Universal CityWalk in Orlando, Florida, 
with a lineup of more than 50 types of 
delightfully weird and sinfully delicious 
doughnuts. Known for its bold and offbeat 
vibe, the Portland-based shop is a perfect 
fit for the incredible and audacious tastes 
of Universal CityWalk. 

The Orlando location is the first Voodoo 
Doughnut on the East Coast. And guests 
can enjoy signature originals and one-of-
a-kind creations such as the savory-yet-
sweet Bacon Maple Bar, the doughnut with 

grape dust and lavender sprinkles Grape 
Ape, and the iconic Voodoo Doll dough-
nut, which is filled with raspberry jelly 
and topped with chocolate frosting and 
a pretzel stake. And for guests who are 
interested in trying even more doughnuts, 
they can purchase a Coffin of Doughnuts, 
which features a handmade, wooden coffin 
filled with three dozen doughnuts. 

407-363-8000, voodoodoughnut.com

Sky View Observatory updates 
visitor experience

Seattle’s newly renovated Sky View 
Observatory at Columbia Center offers 
sweeping 360-degree panoramic views 
at 902 feet, complete with innovative, 
interactive technology. Highlighted by an 
immersive elevator transformation, the 
experience whisks groups to the tallest 
public observatory in the Pacific North-
west, climbing 73 stories above ground 
in just 70 seconds.

Guests now have a direct-access 

elevator to the 73rd floor from the 
newly remodeled Fourth Avenue atrium 
entrance. This new pathway bypasses 
the tenant elevators, features a visual 
journey of the Pacific Northwest and 
deposits guests on the threshold of Sky 
View’s unobstructed views.

“Upon arrival, visitors can create their 
own tour guide experience from the top 
of Seattle,” said Jennifer Tucker, general 
manager at Sky View Observatory. “We 
bring the city of Seattle to life through 
interactive content, which is displayed 
throughout the observatory on stationary, 
large-screen monitors for the best-possi-
ble viewing. We have included attractions 
from the Museum of Flight to the Seattle 
Mariners to Ride the Ducks. We are work-
ing with Seattle’s premier venues and 
destinations to give guests an opportunity 
to learn about everything Seattle has to 
offer and plan their next steps.”

206-539-2304, 
 skyviewobservatory.com 

Continued on page 8

Photo: Voodoo Doughnut
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Sunday Night Ice Breaker
Bring your cowboy hat, and bring your appetite! Get ready to kick up 
your boots at the Tourism Windsor Essex opening reception at the Bull 
& Barrel in downtown Windsor! Chow down on home-style, locally-
sourced smokehouse cooking paired with local wines, beers and  
spirits (we are the home of Canadian whisky!). Dance until your  
feet hurt with line dancing lessons and take a ride on Fu Manchu,  
the mechanical bull — or escape for a quiet drink around the  
fireplace with acoustic jams on Windsor’s largest patio!
 
Monday Night Event
Join OMCA and your hosts at the Detroit Metro Convention and Visitors 
Bureau as we head to Detroit, Michigan, for cocktails and dinner at 
Comerica Park, home of the Detroit Tigers.
 
Party With a Purpose
Party With a Purpose returns for a third year, to raise funds to further 
encourage students enrolled in travel and tourism programs to pursue 
a career in the motor coach travel industry. From 8:30 p.m. to midnight 
on Tuesday at Marketplace, complete your evening with live music and 
networking with your friends and colleagues. Tickets are $40 per person, 
all inclusive (includes 2 drink tickets, plus light snacks). Tickets can be 
purchased directly through the Marketplace online registration site or 
by contacting us at info@omca.com. Tickets will also be sold at the 
Marketplace registration desk.

More details to come!

THERE ARE A LOT OF 
REASONS TO ATTEND 
Marketplace   Education   Networking

320 North Queen Street, Suite 210,  
Toronto, ON M9C 5K4
Telephone: 416-229-6622 Fax: 416-229-6281 
Email: info@omca.com www.omca.com

2018 
OMCA
 MARKETPLACE NOVEMBER 11-14

WINDSOR
Caesars  
Windsor 
Hotel & Casino
#OMCAwindsor

OUR
INDUSTRY-LEADING
TOUR 
MANAGERS
ARE DEDICATED,  
FULL-TIME EMPLOYEES. 

Offer the world to your travelers with journeys to all seven continents.

CST# 2006766-20   UBN# 601220855   Nevada Seller of Travel Registration No. 2003-0279

Call 844-445-5663 now or your local Travel 
Agent to learn about our booking offers!

Collette knows that travel isn’t just about seeing the big, iconic sights. It ’s also about 
the small moments, the times when you connect with people from new cultures. Our 

industry-leading tour managers are there to make these cultural connections happen. 
With 100 years of guided touring experience, tours to all seven continents, and no 

group minimums, Collette can help your group cross paths with a new culture.

 

CROSS PATHS
WHEN CULTURES

worlds  
expand

Windsor hosts November 2018 
OMCA Marketplace

Building business and maximizing net-
working are two reasons to head toward 
Windsor, Ontario, to the 2018 OMCA 

Marketplace, Nov. 11–14. Ontario Motor 
Coach Association (OMCA) President 
Doug Switzer has many more.

“OMCA prides itself in putting on an 
outstanding Marketplace that combines 
exceptional business opportunities with 
an intimate and ‘family feel,’” Switzer 
said. “We work hard to make sure the 
show is an effective blend of great net-
working events, interesting and informa-
tive education sessions, and the back-
bone of the show, the marketplace floor, 
where the real business gets done.” 

To be held at Caesars Windsor Hotel 
& Casino, the four-day gathering ar-
ranges seven-minute, pre-scheduled ap-
pointments between buyers and sellers. 
It is the largest event of the year for the 
inclusive organization of interdependent 
businesses.

Stats from the University of Guelph’s 
Business School Tourism and Hospitality 
Department survey reveal suppliers book 
over $5 million on the marketplace floor, 
an average of $16,800 per participant. 

On average, suppliers walk away from 
the show with 17 solid leads.

For tour operators, the report stated 
operators met an average of 23 new 
suppliers and booked business with 10 
of these. Also, on average, seven new 
business ideas were incubated as a 
result of attending.

“This year, we’ll be welcoming new 
tour operators and suppliers, so join us 
in Windsor this fall for the OMCA Market-
place,” Switzer said. 

 
OMCA - Ontario Motor 
 Coach Association
OMCA Marketplace
Nov. 11–14, 2018
Caesars Windsor Hotel & Casino
Windsor, Ontario, Canada
Register: bit.ly/OMCA2018
 
OMCA
416-229-6622
info@omca.com
omca.comDoug Switzer, OMCA President , Photo: OMCA
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Sunday Night Ice Breaker
Bring your cowboy hat, and bring your appetite! Get ready to kick up 
your boots at the Tourism Windsor Essex opening reception at the Bull 
& Barrel in downtown Windsor! Chow down on home-style, locally-
sourced smokehouse cooking paired with local wines, beers and  
spirits (we are the home of Canadian whisky!). Dance until your  
feet hurt with line dancing lessons and take a ride on Fu Manchu,  
the mechanical bull — or escape for a quiet drink around the  
fireplace with acoustic jams on Windsor’s largest patio!
 
Monday Night Event
Join OMCA and your hosts at the Detroit Metro Convention and Visitors 
Bureau as we head to Detroit, Michigan, for cocktails and dinner at 
Comerica Park, home of the Detroit Tigers.
 
Party With a Purpose
Party With a Purpose returns for a third year, to raise funds to further 
encourage students enrolled in travel and tourism programs to pursue 
a career in the motor coach travel industry. From 8:30 p.m. to midnight 
on Tuesday at Marketplace, complete your evening with live music and 
networking with your friends and colleagues. Tickets are $40 per person, 
all inclusive (includes 2 drink tickets, plus light snacks). Tickets can be 
purchased directly through the Marketplace online registration site or 
by contacting us at info@omca.com. Tickets will also be sold at the 
Marketplace registration desk.

More details to come!

THERE ARE A LOT OF 
REASONS TO ATTEND 
Marketplace   Education   Networking

320 North Queen Street, Suite 210,  
Toronto, ON M9C 5K4
Telephone: 416-229-6622 Fax: 416-229-6281 
Email: info@omca.com www.omca.com

2018 
OMCA
 MARKETPLACE NOVEMBER 11-14
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Windsor 
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#OMCAwindsor

Reader Service Card #198



10 11August 2018 GroupTour.com

news & notes

Reader Service Card #202

2301 Hardies Lane  
Santa Rosa, CA 95403   

(707) 579-4452
schulzmuseum.org

ONE HOUR NORTH OF SAN FRANCISCO

Experience the 
Joy of Peanuts!

COME FOR A TOUR, AND 

©
PN
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Coca-Cola Orlando Eye
gets new name

IDL Parent LLC, owner of the I-Drive 
360 entertainment complex on Inter-
national Drive in Orlando, Florida, has 
announced a new name for its towering 
400-foot centerpiece, the Coca-Cola 
Orlando Eye, which is now ICON Orlando. 
An innovative marketing campaign will be 
launched following the rebrand, encourag-
ing guests to “find their iconic moment” 
at the 18-acre complex, which has also 

been renamed ICON Orlando 360. 
“Since opening three years ago, 

the observation wheel has become an 
instantly recognizable part of the Central 
Florida landscape and a catalyst for 
growth along the I-Drive corridor,” said 
Cindy Campbell-Taylor, vice president 
of marketing, sales and public affairs at 
ICON Orlando 360. “As such, the new 
ICON Orlando name makes perfect 
sense as we introduce some key chang-
es and position this iconic structure for 
the future.”

407-270-8644, iconorlando.com

Tourism increased $1 billion
in Alabama last year

The Alabama travel industry grew by 
$1 billion in 2017 to a record of $14.3 
billion in expenditures, and increased 
jobs by 7,399 to some 186,906 employ-
ees, Gov. Kay Ivey announced in May. 
She noted the industry grew by 7 per-
cent and attracted an additional 810,000 
visitors to top 26 million guests for the 
first time ever.

“Every part of the state saw dramatic 
growth, from the mountains of the Ten-
nessee Valley to the beaches along the 
Gulf Coast,” Ivey said. “Most communities 
generated more revenue and gained jobs 
through meetings, conventions, sporting 
events, visits to museums and other tour-
ist attractions.”

334-242-4169, alabama.travel

Virginia’s Blue Ridge awarded 
IMBA Silver-Level Ride Center 
designation

Virginia’s Blue Ridge is now a Silver-
Level Ride Center, which was awarded 
by the International Mountain Bicycling 
Association (IMBA). The recognition 
elevates the region as a mountain biking 
destination. 

David Wiens, executive director of 
IMBA, made a trip from Colorado to 
officially announce the Ride Center 
designation. 

“Virginia’s Blue Ridge IMBA Silver-Level 
Ride Center status solidifies the enthusi-
asm for mountain biking along the East 
Coast and puts Virginia on par with some 
of the greatest mountain bike destina-
tions,” Wiens said. “We look forward to the 
many ways Virginia’s Blue Ridge will thrive 
with its new Ride Center designation.”

The Ride Center application criteria 

served as a blueprint for achieving and 
improving the trail systems. 

“We see it as a catalyst for increased 
investment in our current trail systems, 
and it will help develop new trail projects 
similar to those at Explore Park as well 
as throughout Virginia’s Blue Ridge,” 
said Kristine McCormick, president of 
Roanoke IMBA. “This announcement is a 
real game changer.”

The growth and expansion of moun-
tain biking in Virginia’s Blue Ridge will 
attract biking enthusiasts of all levels to 
experience a metro-mountain adventure 
through the variety of trails and destina-
tion amenities.

visitroanokeva.com

New Alcatraz East Crime Museum 
exhibit highlights Tennessee

From its earliest days, Tennessee has 
had a rich history of crime and justice, 
with stories known across the country. 
From local stories of moonshiners and 
vigilantes, to the assassination of Dr. Mar-
tin Luther King Jr. that rocked the nation, 
those interested in learning more about 
the state’s notorious crime history can 
do so at the new temporary exhibit, “It 
Happened Here,” at Alcatraz East Crime 
Museum in Pigeon Forge, Tennessee.

“Alcatraz East is already known for 
highlighting the work of local leaders in 
forensic science and as the home of the 
state’s electric chair, Old Smokey, but 
we wanted to delve deeper into other 
Tennessee stories that related to our 
collection. Many visitors will recognize 
these Tennessee crime stories as be-
ing of national importance, while we’ve 
also included some lesser-known local 
stories,” said Rachael Penman, director 
of artifacts and exhibits at Alcatraz East 
Crime Museum. 

“It Happened Here” opened in May 
and will remain open through April 2019. 
The exhibit takes place during the 50th 
anniversary year of the assassination of 
Dr. Martin Luther King, Jr., in Memphis, 
and the exhibit will include items related 
to the assassin, James Earl Ray. 

The Tennessee crime-focused exhibit 
also will feature legendary lawman Sher-
iff Buford Pusser. He was the youngest 
sheriff in the state’s history and became 
famous for his crusade against moon-
shiners and the local mafias. 

alcatrazeast.com, 865-453-3278

Photo: ICON Orlando
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See what’s around 
the next bend.
Fresh faces: Find new suppliers and DMOs.  
700+ first-time attendees the past 2 years!

Hurry! Appointment scheduling 
opens Sept. 6.

NTAonline.com/convention  |  #TREX18

Bluegrass Museum renamed Blue-
grass Music Hall of Fame & Museum

The International Bluegrass Music Mu-
seum in Owensboro, Kentucky, is now the 
Bluegrass Music Hall of Fame & Museum. 

“We have been the home of the Blue-
grass Music Hall of Fame since day one, 
so it’s time our name reflects that,” said 
Chris Joslin, executive director. “Much 
like the Country Music Hall of Fame & 
Museum and the Rock & Roll Hall of 
Fame, we are the worldwide destination 
for our genre, bluegrass music. It’s more 
than a name change. This new brand-
ing sets the stage for the October grand 
opening of our new facility.”

With investment from the City of Ow-
ensboro, Daviess County, the Common-
wealth of Kentucky, and many corpora-
tions and individuals, the new $15.3 
million Bluegrass Music Hall of Fame 
& Museum is set to open the weekend 
of Oct. 18–20, with live music, special 
guests and exhibit openings.

270-926-7891, bluegrassmuseum.org

Georgia Tourism Launches
Georgia’s Footsteps of
Dr. Martin Luther King, Jr. Trail

In April, Georgia Tourism, a division 
of the Georgia Department of Economic 
Development (GDEcD), announced a new 
trail, the Georgia’s Footsteps of Dr. Martin 
Luther King, Jr. Trail. The trail was created 
in partnership with The King Center and 
was launched as part of the memorial 
service commemorating the 50th anniver-
sary of Martin Luther King, Jr.’s death.

“As the nation joins together to com-

memorate the life of Dr. Martin Luther 
King, Jr., we are honored that his life and 
legacy are rooted in Georgia,” said Gov. 
Nathan Deal. “Georgia’s Footsteps of Dr. 
Martin Luther King, Jr. Trail is an oppor-
tunity for visitors from around the world 
to explore Georgia and the destinations 
that played a critical role in the nation’s 
civil rights movement. The trail’s historic 
landmarks will undoubtedly educate and 
inspire visitors to carry on Dr. King’s 
legacy by serving others.”

The self-guided tour aims to me-
morialize and connect travelers with 
Georgia’s role in the civil rights move-
ment through engaging and educational 
travel experiences.

Some of the trail’s 28 sites include: 
Albany Civil Rights Institute, Dorchester 
Academy Boys’ Dormitory, First African 
Baptist Church, Martin Luther King, Jr. 
Statue at the Georgia State Capitol, and 
Prince Hall Masonic Temple.

exploregeorgia.org

Photo: Bluegrass Music Hall of Fame & Museum

«
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ENTERTAINMENT ICONS UNITE THE MASSESENTERTAINMENT ICONS UNITE THE MASSES
BY KELSEY SMITHBY KELSEY SMITHBY KELSEY SMITH
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Header photos: Madame Tussauds, Madame Tussauds, Charles M. Schulz Museum, MoPOP, Madame Tussauds, Charles M. Schulz Museum, Madame Tussauds  

Justin Bieber wax figure, Madame Tussauds, Orlando, Fla., 

Photo: Madame Tussauds
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     What do The Avengers, Elvis, Freddy 
Krueger, Charlie Brown and Jimmy 
Fallon all have in common? They’re pop 
culture legends.
     Today, pop culture drives 
conversations like never before, playing 

a major role in everyday lives. From 
music drumming in headphones to the 
anticipation of a well-loved TV show’s 
premiere, pop culture shapes history 
and connects people while doing so.
     All over the country, groups can visit 

museums and attractions dedicated to 
their favorite superheroes, celebrities, 
artists, musicians and even cartoons.
The following four timeless stops explore 
some of pop culture’s most famous 
names.

ENTERTAINMENT ICONS UNITE THE MASSESENTERTAINMENT ICONS UNITE THE MASSES

Museum of Pop Culture 
Seattle, Washington 

     Celebrating all things pop culture, 
the Museum of Pop Culture (MoPOP) 
opens up a vast world of music, video 
games and film.
     “We strive to celebrate the creative 
process, engage guests’ imaginations 
and inspire personal expression,” said 
Shawana Lee, group sales manager for 
the museum. “If our guests leave feeling 
a little bit closer to their favorite pieces of 
pop culture and are inspired to create their 
own, then we feel we’ve done our job.”

     Groups can get an intimate look 
at the rock legends behind Nirvana, 
explore science fiction’s finest and even 
create their own music at the interactive 
Sound Lab.
     “MoPOP is the kind of place where 
you can see Jimi Hendrix’s guitar, Freddy 
Krueger’s sweater and Luke Skywalker’s 
lightsaber all under a roof designed by 
Frank Gehry,” Lee said. “There is no 
other museum like it on Earth.” 
     On display through early 2019, 
“MARVEL: Universe of Super Heroes” 
is the largest exhibition staged at 
MoPOP. The exhibit features more than 

300 original artifacts including artwork, 
costumes and props from comics and 
films such as Black Panther, Captain 
America, The Avengers and Jessica 
Jones. 
     “MoPOP is a self-led museum fueled 
by interactive installations and hands-on 
experiences,” Lee said. “From sleeping 
dragons to giant guitar sculptures, you 
never know what might be around the 
next corner.”

MoPOP
206-770-2776
mopop.org
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Charles M. Schulz Museum
Santa Rosa, California

     What began as a small comic strip 
featured in seven Sunday newspapers, 
Charlie Brown and the lovable Peanuts 
gang transformed into an international 
icon. The Charles M. Schulz Museum 
contains the largest collection of original 
Peanuts artwork and pays homage to the 
cartoonist through changing galleries and 
animated Peanuts specials.
     “The museum was built to preserve, 
display and interpret the art of Charles 
Schulz and hopes visitors will establish or 

rekindle their love of Peanuts,” said Renee 
Donmon, membership director for the 
museum. “Visitors will learn about Charles 
Schulz's life and the art he created 
and experience the breadth of Schulz's 
influence through varying themes.” 
     Peanuts’ continuing popularity 
stemmed from Schulz’s natural ability 
to portray his daily observations and 
connect to his audience. 
     Each of his characters had a unique 
personality, and they became easily 
relatable, from Linus’ attachment to 
his security blanket to Charlie Brown’s 
heartache over the little red-haired girl.

     When Schulz announced his 
retirement in 1999, the Peanuts 
comic strip was published in over 
2,600 newspapers worldwide, with 
book collections translated in over 25 
languages. Schulz has been awarded 
with high honors, including Emmy 
Awards for animated specials.
     The famed cartoonist’s legacy lives 
on today by entertaining and inspiring 
the young at heart.

Charles M. Schulz Museum
707-284-1273
schulzmuseum.org

Madame Tussauds
Orlando, Florida 

     Experience the glitz and glam of 
Hollywood’s beloved A-listers and 
history’s most prominent figures at 
Madame Tussauds. With 200 years 
of detailed history, the well-known 
wax museum has opened its doors 
to millions of visitors at locations all 
across the globe.
     “Madame Tussauds Orlando invites 
groups to walk the red carpet and see 
and be seen among the stars,” said 
Greg Dotson, schools and groups 
representative at Merlin Entertainments. 

“From celebrities of film and television 
to social media stars and historical 
figures, Madame Tussauds Orlando 
offers endless fun and the ultimate selfie 
experience.”
     In Orlando, groups can rub 
shoulders with stars like Angelina Jolie, 
Pitbull, Jimmy Fallon, Anne Hathaway 
and Selena Gomez. 
     Groups also can get up-close with 
leaders and historic icons like Steve 
Jobs, Andy Warhol, Madame Marie 
Tussaud, Martin Luther King, Jr. and 
Abraham Lincoln. In addition to wax 
figures, Madame Tussauds offers 
engaging, interactive experiences for 

groups of all sizes.
     “Justice League: A Call for Heroes is 
one of the attraction’s most-anticipated 
new experiences, and is fast becoming 
a group favorite,” Dotson said. “In 
this immersive, hands-on experience, 
group attendees join forces with the 
Justice League to save the world. It 
takes teambuilding to a whole new 
level as attendees combine forces with 
Superman to lift a gigantic helicopter.”

Madame Tussauds Orlando
866-228-6444
madametussauds.com/orlando

Charles M. Schulz Museum, Santa Rosa, Calif., Photo: Charles M. Schulz Museum
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Graceland
Memphis, Tennessee

     Known as the most famous home in 
the United States after the White House, 
Elvis Presley’s Graceland welcomes 
more than 600,000 visitors each year. 
For groups, the Graceland mansion tour 
experience can be guided or self-guided 
with an interactive iPad tour hosted by 
John Stamos. 
     Inside the 17,552-square-foot 
National Historic Landmark mansion, 
groups can see the living room, Elvis’ 
parents’ bedroom, the kitchen, TV 
room, pool room, the famous Jungle 
Room, his father’s office, the newly 

enhanced Trophy Building and the 
Meditation Garden.
     In addition to the mansion, 
visitors can experience Elvis Presley’s 
Memphis, a new 200,000-square-foot 
exhibit and entertainment complex. 
     “This expansion includes a more in-
depth look at Elvis’ career and personal 
life, but it also has several discovery 
exhibits that showcase the many genres 
of music that shaped performers from 
Memphis, including Elvis,” said Mark 
Riddell, director of public relations at 
Elvis Presley Enterprises.
     Groups overnighting in Memphis 
can stay at The Guest House at 
Graceland. The 450-room resort’s 

design and decor celebrates Elvis’ 
personal style. Upon entering a guest 
room, a “Choose your Elvis” option on 
the TV allows visitors to select their 
favorite decade of Elvis music to listen 
to.
     “Visiting Graceland is a great 
opportunity for music aficionados, 
anyone interested in the history of 
Memphis, and of course, fans of Elvis 
Presley to learn about his career and 
artistry, but also the rise of rock ‘n’ roll 
and where it all started,” Riddell said. n

Graceland
901-332-3322
graceland.com

Elvis at Graceland, Memphis, Tenn., Photo: Courtesy of Graceland Archives
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Mardi Gras

Historic Home ToursGulfQuest Maritime 
Museum

Shopping, Restaurants
and Nightlife

Mobile Carnival Museum

Gulf Coast DucksBay City Tours Carnival Cruises

Gulf Coast Tours

...AND MUCH, MUCH MORE!

Open Daily 8 AM - 5 PM
(Closed Thanksgiving, Christmas & New Year’s Days)

Theodore, AL

800.247.8420 / 251.973.2217   bellingrath.org

Mum’s the word.

This fall, 
enjoy the

largest outdoor 
display of 
cascading

chrysanthemums 
in the country.

FOR TICKETS AND INFORMATION:
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F E S T I VA L O F F L O W E R S . C O M

March 21-24, 2019

LARGEST OUTDOOR FLOWER 
SHOW IN THE SOUTHEAST

Providence Hospital Campus
MOBILE, ALABAMA
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Alabama
Tuscaloosa
 Sitting on the edge of the Black Warrior River, groups visiting 
Tuscaloosa will find a budding art scene, thriving food scene 
and the beautiful campus of the University of Alabama. Whether 
groups visit in the height of football season and want to join 
the crowds of fans, or visit in the quiet spring, Tuscaloosa has 
plenty to offer.
 “Tuscaloosa offers the perfect opportunity for groups to 
experience the frenzy of an Alabama game day and the serenity 
of life on the river all in one location,” said Don Staley, CEO 
of Tuscaloosa Tourism and Sports. “From our growing music 
scene to our incredible downtown shopping, there is something 
for every group to enjoy.”

Tuscaloosa Tourism and Sports
205-391-9200
visittuscaloosa.com

Moundville 
Archaeological Park is 
one of the United States’ 
premier heritage sites. 
Called “The Big Apple of the 
14th Century” by National 
Geographic, Moundville 
Archaeological Park was 
once the site of a powerful, 
prehistoric Native American 
settlement that, at its peak, 
was the nation’s largest city 
north of Mexico.

Moundville
 Archaeological Park
205-371-2234
moundville.ua.edu

itinerary planner

The Mercedes-Benz 
Visitor Center is an 
evolving, interactive tour 
through some of the 
legendary manufacturer’s 
greatest innovations and 
most promising future 
concepts. For more than 
20 years, Mercedes-Benz 
has been manufacturing its 
popular automobiles right 
in Tuscaloosa. The visitor’s 
center is free to tour.

Mercedes-Benz
 Visitor Center
205-507-2252
mbusi.com/visitorcenter

Home to the well-known 
Alabama Crimson Tide’s 
football team, Bryant-Denny 
Stadium is the eighth-
largest stadium in the entire 
world, seating approximately 
101,821 people. Walk 
among the statues of former 
national champion coaches 
and title plaques on the 
walk of champions, or get 
an insider’s take look on a 
behind-the-scenes daily tour. 

Bryant-Denny Stadium
205-348-2262
rolltide.com

For more than 150 years, 
the Alabama Museum 
of Natural History has 
celebrated Alabama’s 
natural history through 
exhibits, collections and 
programs. Explore Alabama 
with specimen collections 
detailing its natural history 
and ancient past. Among the 
relics, groups can find the 
only meteorite in recorded 
history to ever hit a person.

Alabama Museum
 of Natural History
205-348-7550
almnh.ua.edu

DO SEE LEARNTOUR

Top to bottom, left to right: Tuscaloosa Tourism and Sports, Tuscaloosa Tourism and Sports, Mercedes-Benz U.S. International, Inc., Tuscaloosa Tourism and Sports, Tuscaloosa
Tourism and Sports
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Alabama has a vibrant new trail 
for groups to explore. Six local attrac-
tions, the Freshwater Land Trust, and 
the Greater Birmingham Convention & 
Visitors Bureau have come together to 
create the Birmingham Industrial Heri-
tage Trail and its mobile app.

The six area attractions include: Sloss 
Furnaces National Historic Landmark, 

Vulcan Park and Museum, Tannehill Iron-
works Historical State Park, Red Moun-
tain Park, Railroad Park Foundation and 
Ruffner Mountain Nature Preserve.

“The Birmingham Industrial Heritage 
Trail will interpret these anchor sites and 
the pathways in between them, presenting 
the architecture, music, foodways, and 
cultural and industrial history that made 
Birmingham an industrial powerhouse,” 
said Phillip Ratliff, project manager for 
the trail. “The Birmingham Industrial 
Heritage Trail will use a mobile app, 
TravelStorys GPS, to showcase engaging 
historical content created and designed by 
Backstory Educational Media.”

The first phase of the project will be 
released Jan. 1, 2019, and will include 
the walking and biking tour. The driving 
tour will cover the metropolitan Bir-
mingham area and will be released a few 
months following the first phase.

“Groups on the Birmingham In-
dustrial Heritage Trail will learn what 
makes Birmingham unique among 
Southern cities, and how the raw materi-
als for making iron and the need for a 
post-Civil War economy in Alabama 
occasioned Birmingham’s rapid rise as 
an industrial powerhouse,” Ratliff said. 
“Visitors will see some of the social and 
labor conditions that preceded Birming-
ham’s role in the civil rights movement 
in the 1950s and ‘60s.”

The trail weaves through Birming-
ham’s retail and theater district, historic 
African-American business districts and 
historic downtown churches.

“Birmingham Industrial Heritage Trail 
tour participants will hear an entertaining 
and inspiring story about the city,” Ratliff 
said. “Expect to be surprised.” n

Greater Birmingham Convention 
 & Visitors Bureau
205-458-8000
birminghamal.org

Reader Service Card #172

alabama

®

Showcase
Our State

It’s Alabama’s 200th birthday. The perfect time to celebrate our 
state and create memorable adventures highlighting activities and 
events from the Shoals to the shores. Visit Alabama200.org for 
all the exciting information and start planning your tours today.

ALABAMA200

#AL200  #ALABAMA200

Birmingham Industrial Heritage Trail 
uncovers Alabama’s history

Ruffner Mountain Nature Preserve, Birmingham, Ala.
Photo: Courtesy of Bob Farley
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Arkansas
Hot Springs

Ranked as the top emerging travel destination on Priceline.
com, Hot Springs National Park — Arkansas’ No. 1 tourist 
destination — has quickly developed into an epicenter for 
groups and leisure tourists alike. Known for its thermal springs 
that come out of the ground at 143 degrees, Hot Springs finds 
itself as the only urban national park in the country. No other 
park in the park service system offers the personality, culture, 
fine dining and lodging options like what groups will find in Hot 
Springs.                                                                                    
     Groups can relax at the spa, partake in the art scene, drink 
one-of-a-kind craft beer and take a walk down Bathhouse Row 
while experiencing Hot Springs — “America’s First Resort.”

Visit Hot Springs
800-772-2489
hotsprings.org

As Arkansas’ largest 
hands-on science center and 
first Smithsonian Affiliate, 
Mid-America Science 
Museum houses over 100 
exhibits that explore the 
wonders of energy, matter, life 
and perception. Groups can 
explore Arkansas Underfoot, 
the Bob Wheeler Science 
Skywalk and the Oaklawn 
Digital Dome Theater.

Mid-America
 Science Museum
501-767-3461
midamericamuseum.org

itinerary planner

With a furnace heated 
up to 2,200 degrees, Riley 
Art Glass Studio creates 
unique pieces of art using 
old glassblowing techniques. 
Watch the magic happen or 
browse through the gallery 
and pick up an original 
piece. From paperweights 
to chandeliers, the Riley 
brothers have something for 
every group. 

Riley Art Glass Studio
501-318-6193
rileyartglass.com

Learn the infamous 
history of Hot Springs like 
never before with National 
Park Duck Tours. Spend 
75 minutes on a land and 
water tour, while taking in 
and enjoying the sights 
and sounds of Hot Springs 
National Park from yesterday 
to today. The history is 
incredible, and the view? 
Even better.

National Park Duck Tours
501-321-2911
seehotsprings.com

Enjoy a stroll along iconic 
Bathhouse Row in downtown 
Hot Springs. Enjoy a one-
of-a-kind spa experience or 
quench thirsts at Superior 
Bathhouse Brewery — the 
only location of its kind in a 
national park, and the only 
location in the world to use 
thermal spring water as a 
main ingredient in crafting 
beer.

Superior Bathhouse 
 Brewery
501-624-2337
superiorbathhouse.com

Photos: Visit Hot Springs

SEE VIEW TOUR SIP
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arkansas

Reader Service Card #175

Tours love us! Here’s why:

 · Interactive, easy to take in, dedicated  
  and knowledgeable tour guides
 · Working 5&10 shop takes visitors back in time
 · Top-rated ice cream soda fountain with  
  real soda jerks
 · Museum gallery with items that are also  
  in the Smithsonian
 · It’s all located in the birthplace of Walmart

The Walmart Museum: 
A Favorite of Bus Tours and Group Travelers

105 North Main Street, Bentonville, Arkansas 
(479) 273-1329 | www.WalmartMuseum.com

FREE ADMISSION
Open early (as early as 8 am),  

closes late (no earlier than 9 pm)

Voted  
“Best Free Attraction  

in Arkansas”  
by Reader’s Digest

As one of music’s most famous 
names, Johnny Cash was a legendary 
musician with ties to rock, folk, blues, 
country and gospel music. 

Similar to many leaders in their fields, 
Cash linked longstanding inspirations 
and values with his childhood. Many 
songs reveal stories, experiences and 

observations from his time as a youngster 
living in the Dyess Colony in Arkansas. 

Groups can explore Cash’s home 
much as it was when he was growing up. 
Tours begin at the Dyess Colony Mu-
seum in the administration building.

There, groups can explore a three-
room exhibit on the colony and how 

the Cash family fit it. One room focuses 
just on the Cash family. The highlight 
of the tour is the boyhood home, which 
is reached by boarding the bus to travel 
just over a mile down the road.

While the main exhibits are self-
guided, the tour of the house is guided. 
Typically, a full tour lasts 90 minutes.  

Johnny Cash’s boyhood home is 
furnished exactly how it was when 
the Cash family lived there. A notable 
feature in the home is a table he made 
in shop class. Joanne Cash and Tommy 
Cash, his youngest brother and sister, 
helped as advisers with the restoration 
and advised specifically on many details. 

“They described everything as it was 
when they were children, from colors, to 
where things were placed and who slept 
where,” said Ruth Hawkins, director of 
Arkansas State Heritage Sites. “They 
have a phenomenal memory.”  

Some items displayed are original 
to the house and others are of the time 
period. The family moved there in 1935 
when Johnny Cash was 3 years old. 
Cash left to join the Air Force after high 
school graduation.

Group rates are offered, and tours 
should be booked at least four weeks in 
advance. Motorcoach parking is avail-
able on-site. n

Dyess Colony: Johnny Cash 
 Boyhood Home
870-764-2274
dyesscash.astate.edu

Johnny Cash Boyhood Home shares 
intimate look into star’s life

Left to right: Johnny Cash Boyhood Home, Dyess, Ark.; Kitchen, Johnny Cash Boyhood Home, Dyess, Ark.             
Photos: Arkansas State University
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Step Into Little Rock’s 
Oval Offi  ce

Plan your visit today at ClintonPresidentialCenter.org/visit
Little Rock, AR  •  (501) 374-4242

#ClintonCentertodaytoday at ClintonPresidentialCenter.org/visit at ClintonPresidentialCenter.org/visittodaytoday at ClintonPresidentialCenter.org/visittodaytoday
Little Rock, AR  •  (501) 374-4242Little Rock, AR  •  (501) 374-4242

#ClintonCenter#ClintonCenter

The Clinton Center off ers historic permanent exhibits 
presenting a unique perspective of the work of President 
Bill Clinton and an array of compelling temporary exhibits. 
Group and school tour rates are available.

Explore the work of the United 
States’ 42nd president at the Clinton 
Presidential Center in Little Rock.

“The Clinton Center invites visitors 
to learn about President Clinton’s life 
and his time in the White House and 
chronicles American history at the turn 
of the 21st century,” said Ben Thielemier, 
communications manager for the Clin-
ton Foundation.

The Clinton Presidential Library and 
Museum at the center has more than 
20,000 square feet of exhibit space that 
shares the stories of President Clinton’s 
life and his work.

Groups can see a reconstruction of the 
Cabinet Room, a space used as a com-
fortable meeting place for the president. 
Groups can even sit around the table while 

viewing touch-screen interactive displays. 
The permanent collection exhib-

its include a 110-foot timeline, which 
breaks down the different years during 
the Clinton administration and shares 
what the daily schedule of the president 
was like. Groups can see the presidential 
limousine up close and learn what liv-
ing in the White House was like for the 
Clinton family. 

The center also has outdoor attractions 
and exhibits, including the William E. 
“Bill” Clark Presidential Park Wetlands, 
the Clinton Presidential Park Bridge and 
the Anne Frank Tree installation.               
     “The most popular feature at the 
Clinton Center is the full-scale replica 
of President Clinton’s Oval Office,” 
Thielemier said. “For most of us, we 

won’t see the real one, but at the Clin-
ton Center, visitors can walk through 
and even get their photo behind the 
replica resolute desk.”

Motorcoach parking is available. n

Clinton Presidential Center
501-748-0419
clintonpresidentialcenter.org/visit

Clinton Presidential Center honors 
former commander in chief

Clinton Presidential Center, Little Rock, Ark.
Photo: Clinton Foundation
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Florida
Tallahassee

With its rolling hills, canopy roads and moss-draped oaks, 
Florida’s state capital reflects the grace and charm of true 
local hospitality blended with contemporary touches and high-
tech amenities. Whether exploring Tallahassee’s lush, green 
landscape, award-winning local restaurants and breweries, 
engaging attractions or impressive range of complimentary 
services, groups of all sizes will find authentic experiences.

“Tallahassee makes a lasting impression on groups,” 
said Kerri Post, executive director of Visit Tallahassee. “From 
fascinating museums that transport you back in time to its 
unparalleled outdoor adventure and trail systems, vibrant arts 
scene and fresh, locally sourced dining — Tallahassee has it all.”

Visit Tallahassee shared these four stops for groups to get a 
taste of the capital city’s unique offerings. 

Visit Tallahassee
850-606-2305
visittallahassee.com

One of early Florida’s 
largest colonial outposts, 
Mission San Luis functioned 
as the capital of the western 
missions in La Florida from 
1656 to 1704. Today, the 
65-acre National Historic 
Landmark allows groups to 
travel through history and 
explore the re-created, 17th-
century structures, including 
an Apalachee Council House.

Mission San Luis
850-245-6406
missionsanluis.org

itinerary planner

Covering more than 1,180 
acres, Alfred B. Maclay 
Gardens State Park is 
a masterpiece of floral 
architecture surrounding the 
winter home of New York 
financier Alfred B. Maclay and 
his wife Louise. The grounds 
offer more than 200 floral 
varieties, a secret garden, 
reflection pool, nature trails 
and fishing/boating on Lake 
Hall.

Alfred B. Maclay
 Gardens State Park
850-487-4556
floridastateparks.org

Once a historic warehouse 
district, Railroad Square 
Art Park is now home to 
more than 50 artist studios, 
galleries and unique small 
shops. Each first Friday of the 
month, the park comes to life 
while thousands of people 
browse the shops and enjoy 
gallery showings, live music, 
delicious food trucks and 
local brews.

Railroad Square Art Park
850-224-1308
railroadsquare.com

One of North Florida’s 
most visited attractions, 
Tallahassee Museum 
features historic structures 
and native habitats of 
indigenous wildlife such as 
the Florida panther, red wolf 
and others. Groups can 
also experience nature from 
a bird’s-eye view, soaring 
over a cypress swamp and 
zipping through the trees at 
Tallahassee Museum’s zip 
line adventure.

Tallahassee Museum
850-575-8684
tallahasseemuseum.org

Photos: Courtesy of Visit Tallahassee

DO EXPLORE ENJOY SEE
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FLORIDA

Trace literary history at Ernest Hemingway 
Home & Museum

A literary legend comes alive at the 
Ernest Hemingway Home & Museum 
in Key West.

“Groups will see the home of Ernest 
Hemingway in the 1930s, a 164-year-
old mansion, and 1 acre of lush land-
scaped gardens, one of the largest pools 
in Key West, the world-famous (50) 
polydactyl, six-toed cats, and a very 
dedicated and educational staff,” said 
Dave Gonzales, executive director for 
the home and museum.

Hemingway was one of the most 
respected authors in America and is 
known for novels like For Whom the 
Bell Tolls, The Old Man and the Sea and 
A Farewell to Arms. 

Hemingway’s home was built in 
1851 and was in disrepair when he and 
his wife took it over. The home went 
through a large restoration project in 
the 1930s and still shows the Heming-
way family’s personal touches through-
out the home and grounds. 

Hemingway was given a six-toed 
(polydactyl) cat, so some of the cats at 

the museum are descendants to that 
original feline.

 “Cat lovers are elated to visit with 
over 50 world-famous six-toed cats that 
reside on the property,” Gonzales said. 
“Hemingway's writing studio where 
he accomplished over 70 percent of 
his lifetime works can be viewed and 
photographed.”

Visitors can take a guided tour that 
lasts 30 minutes and covers the accom-
plishments Hemingway made while in 
Key West. Tours are led by educated 
guides who welcome and answer ques-
tions. 

The home is a National Historic 
Landmark and a National Park Service 
Historic Landmark. It is recognized by 
the Library of Congress for its impor-
tance in history.

Groups of 12 or more are encour-
aged to register tours in advance.

The Ernest Hemingway Home & 
Museum also has a smartphone app 
available for download on its website. 
The home and museum only accept 

cash as a payment option. n

Ernest Hemingway Home & Museum
305-294-1136
hemingwayhome.com

Ernest Hemingway Home & Museum, Key West, Fla., Photo: Rob O’Neal Photography
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Georgia
Marietta

Welcome to Marietta. Its proximity to downtown Atlanta and 
its quick access to the North Georgia mountains make Marietta 
the perfect destination for group tours. Experience Marietta’s 
Southern charm while indulging in delicious cuisine, or by 
discovering the city’s rich history at one of many museums.                    
     While groups are exploring town, they can shop locally 
owned shops and boutiques, and bring back a piece of Marietta 
for loved ones, or have it serve as a reminder to come back and 
visit. Groups will quickly see that Marietta offers something for 
everyone.

Marietta Visitors Bureau shared these four spots for groups 
to experience everything the unique Georgia city has to offer.

Marietta Visitors Bureau
770-429-1115
mariettasquare.com

Take a tour of the historic 
William Root House 
Museum & Garden, which 
offers a glimpse at the lives 
of an 1850s merchant and 
his family. This modest 
1840s house is more 
typical of its time and place 
than the grand plantations 
and columned mansions 
popularized by Gone With the 
Wind.  

William Root House
 Museum & Garden
770-426-4982
roothousemuseum.com

itinerary planner

Step back in time to 
Atlanta during the Civil War 
and Reconstruction at the 
Marietta Gone With the 
Wind Museum. The museum 
is a must-see for fans of the 
Pulitzer Prize-winning novel 
and Academy Award-winning 
film. The museum is a top 
stop for tourists wanting 
to explore the South’s 
antebellum history.

Marietta Gone With
 the Wind Museum
770-794-5576
gwtwmarietta.com

Experience the beauty 
of Marietta while exploring 
Marietta Square, where 
groups will find delicious 
food, gorgeous scenery 
and friendly locals. The 
square offers visitors the 
charm of a small city along 
with a stimulating urban 
environment. With nearly 30 
restaurants, groups are sure 
to find something to tempt the 
taste buds. 

Marietta Square
770-794-5601
mariettasquare.com

Take a step back in time 
and discover the history 
of Marietta and Georgia’s 
Cobb County at the Marietta 
Museum of History. The 
museum houses multiple 
galleries and exhibits 
featuring collections on 
Marietta’s general history, 
home life and the military. 
Guided tours are offered for 
groups of 10 or more.

 
Marietta Museum
 of History
770-794-5710
mariettahistory.org

Photos: Marietta Visitors Bureau

TOUR SEE DO LEARN



24 25August 2018 GroupTour.com

GEORGIA

Reader Service Card #210

Huddle up at College Football
Hall of Fame

Don’t take a pass on a visit to the 
College Football Hall of Fame and 
Chick-fil-A Fan Experience in Atlanta. 
Groups will experience a variety of 
football-related fun.

“(We have) more than 50 state-of-
the-art interactive experiences and 
exhibits,” said Jodi O’Gara, manager 
of group sales for the College Football 
Hall of Fame. “Groups will enjoy the 
Game Day Theater, Fight Song Ka-
raoke, Virtual Face Painting, ESPN 
College Game Day Desk and Virtual 
Reality Stadiums, and kick a field goal 
on our 45-yard playing field.”

A tour of the facility is self-led, which 
allows groups to tour the galleries and 
displays at their own pace. 

The Quad displays over 800 helmets, 
with 760 different schools represented. 

Groups can watch The Game of Your Life 
movie on a 40-foot-by-10-foot screen in 
the Game Day Theater. The Chick-fil-A 
Why We Love College Football is an 
interactive media display that shares the 
heritage of the game on a 52-foot-long 
display. Guests can sing their favorite 
fight songs karaoke-style at the Coca-
Cola Fans’ Game Day.

Groups can even customize their 
experience around their favorite college 
football team. With the All Access Pass, 
groups can register it at the kiosk in the 
lobby and select their team of choice. 
Then, as they proceed through the hall, 
the team of choice appears at the vari-
ous exhibits and galleries. 

O’Gara recommends visitors take 
time to engage with all of the interactive 
exhibits and record their experiences, 

which are saved to their All Access Pass. 
Access to this content is available for 30 
days after the visit. n

College Football Hall of Fame
 and Chick-fil-A Experience
404-880-4800
cfbhall.com

College Football Hall of Fame and Chick-fil-A Experi-
ence, Atlanta, Ga., Photo: College Football Hall of Fame

VisitMacon.org

Main Street Christmas Light Show 
Extravaganza (shown left)
Nov 30, 2018 – Jan 4, 2019

Festival of Trees
Nov 2018 – Jan 2019

Int’l Cherry Blossom Festival 
March 22-31, 2019

Fired Works: Regional Ceramic 
Exhibition & Sale 
April 5-14, 2019

Tubman Museum Pan-African Festival  
April 27-28, 2019

Spring Stroll of Macon Houses 
& Gardens 
May 2019

We Take the “Planning” 
Out of Group Planning.

FESTIVALS

AT TRACTIONS
Ocmulgee National Monument | Hay House 
Cannonball House | Georgia Sports Hall of Fame   
Tubman Museum | Saint Joseph Catholic Church
Museum of Arts & Sciences | The Allman Brothers 
Band Museum at the Big House

Our yearly events calendar takes all the heavy 
lifting out of booking your next group trip.

Contact Steven Fulbright 
Director of Tourism 

sfulbright@visitmacon.org 
800.768.3401
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GEORGIA

Reader Service Card #191

Located in the historic Municipal 
Market building, Sweet Auburn Curb 
Market is home to 24 independently 
owned businesses, including retail 
shops, a full-service bakery, meat and 
produce markets, and eateries.

Sweet Auburn Curb is the only 
public market in Atlanta, which shares 
a strong focus on local businesses and 
supporting the community.

“I would hope that visitors would 
appreciate the unique qualities of the 
market and the melting pot of mer-
chants that have selected the market 
for their business,” said Pamela Joiner, 

general manager of the market. “It’s one 
of a kind. There's nothing else quite like 
it in or around the city.”

Groups can tour and get a taste of a 
variety of cultures at the market. Some 
of the vendors and eateries include: 
Sweet Auburn BBQ, Sweet Auburn Bak-
ery, Fish Poke Bowls, Natural Produce, 
Miss D’s Pralines, Grindhouse Killer 
Burgers, Rawesome Juicery, Arepa Mia 
and Bell Street Burritos.

The market has an extensive his-
tory, dating back 100 years. The Great 
Atlanta fire of 1917 consumed 200 acres 
of land — including 2,000 homes — and 

to revitalize the city, farmers gathered to 
sell livestock and produce. Under a large 
tent, this open-air market became an 
instant hit in Atlanta.

To establish a permanent home, the 
Atlanta Women’s Club launched a suc-
cessful fundraising effort to build a fire-
proof brick structure, which opened in 
1924 and became the Municipal Market.

During that time, African-Americans 
were permitted to shop inside the 
market; however, they were relegated to 
vend along the curb outside. Adopted 
in the ’90s, the Sweet Auburn Curb 
market’s name is a nod to segregation, 
while also noting its proximity to Au-
burn Avenue, which reflects the history, 
heritage and achievements of Atlanta’s 
African-Americans. 

Today, Sweet Auburn is referred to 
as the “Curb Market” by locals, and is 
home to 11 of the most popular eateries 
in Atlanta.

For guided tours, reservations should 
be made at least two weeks in advance. n

Sweet Auburn Curb Market
404-659-1665
thecurbmarket.com

Get a taste of Atlanta’s culture
at Sweet Auburn Curb Market

Sweet Auburn Curb Market, Atlanta, Ga., Photos: Group Tour Media/Kelsey Smith
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Kentucky
Pike County

Pikeville is the hub of eastern Kentucky, with motorcoach-
ready lodging located within close proximity to amazing 
attractions such as Loretta Lynn’s Homeplace, an 1850s 
working farm and the U.S. 23 Country Music Highway Museum. 

“Pikeville is one of Kentucky’s fastest-growing small-town 
tourist destinations,” said Tony Tackett, director of Pike County 
Tourism CVB. “Our region is known for its Appalachian charm, 
offering such attractions as the Hatfield McCoy Feud Tour and 
eastern Kentucky’s first brewery and distillery, Dueling Barrels. 
Producing bourbon, beer and moonshine, visitors are welcome 
to sip a pint in the taproom and shop in Dueling Barrel’s country 
store.” 

Pike County Tourism CVB
606-432-5063
tourpikecounty.com

The legendary Hatfield-
McCoy feud has intrigued 
America, with thousands 
of visitors making the trip 
to Pike County to see the 
places where the Hatfields 
and McCoys lived, worked 
and feuded. The Hatfield 
& McCoy Historic Feud 
Tour not only tells the story, 
but also offers visitors the 
opportunity to experience the 
authentic history. 

Pike County Tourism CVB
606-432-5063
tourpikecounty.com

itinerary planner

With two award-winning 
theaters, streetcar drag racing 
and a schedule of over 200 
events, tour operators are 
spoiled with entertainment 
choices. Groups can take 
in a private evening on the 
Hilton Garden Inn terrace 
and enjoy entertainment 
by up-and-coming artists 
while being surrounded 
by the scenic Appalachian 
Mountains.

Hilton Garden Inn
606-766-2000
hiltongardeninn3.hilton.com

Downtown Pikeville’s 
shopping experience has a 
little bit of everything. Those 
with a sweet tooth can find 
a variety of delicious treats 
at Sweetie’s Cupcakes 
& Sweet Shoppe. Rustic 
Roots on Second is the 
perfect stop for arts and 
crafts enthusiasts, with over 
50 artists on display with 
a wide array of handmade 
items. 

Rustic Roots on Second
606-253-3080
rusticrootsonsecond.com

Appalachian beauty is 
well-known throughout the 
world. With rolling hills, 
towering mountains and 
majestic valleys, tourists can 
experience a natural beauty 
that reminds them of times 
past. Visitors can explore the 
Pikeville Cut-Through, the 
site where a mayor moved 
a mountain, as well as the 
Grand Canyon of the South, 
Breaks Interstate Park.

Breaks Interstate Park
800-933-7275
breakspark.com

Photos: Pike County Tourism CVB

TOUR ENJOY SHOP VIEW
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kentucky

Reader Service Card #127

For connoisseurs of distilled spirits, 
Buffalo Trace Distillery is hallowed 
ground. 

The well-known distillery in Frank-
fort is the oldest continuously operating 
distillery in the United States.

“We started in 1786 and never 

stopped,” said Fred Mozenter, a tour guide.
Even during Prohibition, Buffalo 

Trace kept making its spirits. It was one 
of the few distilleries that had a permit 
to bottle medicinal whiskey.

“There were a lot of sick people dur-
ing Prohibition,” Mozenter said.

Buffalo Trace Distillery, known as the 
world’s most award-winning distillery, 
produces bourbon, rye and vodka on-
site. It is a National Historic Landmark 
and listed on the National Register of 
Historic Places.

“We love welcoming tour groups 
from around the world to Buffalo Trace 
Distillery and we offer a variety of tours to 
choose from, all complimentary, and with 
a complimentary tasting included,” said 
Matt Higgins, visitor center manager. “We 
have ample parking for group tours and 
offer an easy in-and-out experience for 
guests. Our gift shop is well-stocked with 
souvenirs to take home, at all price points. 

Guests will leave here with a smile on their 
face and loads of Southern hospitality.”

There are a few rules spirits must 
follow in order to become bourbon. 
Bourbon must contain at least 51 per-
cent corn and be aged at least two years 
in barrels in order to be considered a 
straight bourbon whiskey. 

At Buffalo Trace, bourbon ages in 
charred oak barrels. Some 300,000 
barrels are aging at various levels in the 
distillery’s historic warehouses. Each 
level produces a unique and specific 
taste profile. 

All tours last about an hour, and 
groups must reserve them in advance. 
The tours require a bit of walking, so 
wearing comfortable shoes is recom-
mended. n

Buffalo Trace Distillery
502-696-5926
buffalotracedistillery.com

Sip heritage at Buffalo Trace Distillery

Buffalo Trace Distillery, Frankfort, Ky., Photo: Buffalo Trace Distillery
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Louisiana
Lafayette

Heralded as the “Happiest City in America,” Lafayette’s 
music and cuisine make it easy to slip into a Cajun or Creole 
state of mind. 

The Lafayette Convention & Visitors Commission has a litany 
of ideas for studio visits, shopping and meeting local artists. 

“We love to arrange tours for groups,” said Eugenie Mitchell, 
vice president of tourism sales at the Lafayette Convention & 
Visitors Commission. “Whether the group is passionate about 
our rich cultural history, legacy of arts and crafts, the bustling 
culinary scene, or distinctive blend of Cajun and Zydeco music, 
you can be sure your group will leave our corner of the world 
beaming from ear to ear.” 

 
Lafayette Convention & Visitors Commission 
800-346-1958
lafayettetravel.com

The Sans Souci Fine 
Crafts Gallery is home 
to the Louisiana Crafts 
Guild and offers original 
art and crafts from 250-
plus members. A one-stop 
shop for Louisiana-made 
art, jewelry and crafts, it’s a 
popular spot in the South. 
The gallery is housed in 
Lafayette’s oldest commercial 
structure, dating back to 
1840.

 
Sans Souci Fine
 Crafts Gallery
337-266-7999
louisianacrafts.org

itinerary planner

Watch well-known artist 
Bruce Odell at work in his 
Odell Pottery studio in 
the heart of Cajun country. 
A group visit provides an 
exciting opportunity to learn 
about the three-time U.S. 
Pottery Olympics Champion 
and World Champion. Watch 
him work the wheel, the kiln 
and a blowtorch to create 
his incredible signature raku 
pottery. 

Odell Pottery
337-268-4007
odellpottery.com

Along the short walk from 
the motorcoach to Juneau 
Metalworks in nearby Scott, 
the scent from a satsuma 
orange arbor sets a magical 
mood. Thanks to resident 
artists and family members — 
Suzanne, Angelique, Pat and 
Andre — groups can make 
folk art or watch whimsical 
creations being made from 
organic materials.

Juneau Metalworks
337-254-0205
psjuneau.com

Paul and Lulu Hilliard 
University Art Museum is 
a cultural beacon for greater 
Lafayette. The collection 
features folk art, Japanese 
prints and mid-20th-
century works by American 
modernist, Henry Botkin. 
Exhibits and programs often 
reflect the theme of local 
events and are integrated into 
the life and times of Lafayette. 

Paul and Lulu Hilliard 
 University Art Museum 
337-482-0811
hilliardmuseum.org

Top to bottom, left to right: Denny Culbert/dennyculbert.com, Sans Souci Fine Crafts Gallery, Mary Lu Laffey, Mary Lu Laffey, Paul and Lulu Hilliard University Art Museum/Lafayette 
Convention & Visitors Commission

TOUR VISIT DO SEE
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louisiana

Reader Service Card #161

S TA Y  L A F AY E T T E
8 0 0  3 4 6  1 9 5 8L A FAY E T T E T R AV E L . C O M / Groups

Plan your escape to the Happiest City in America.

Take a ride on the wild side 
at Global Wildlife Center

Guided excursions through acres of 
nature and wildlife offer a one-of-a-kind 
experience at Global Wildlife Center in 
Folsom. 

“Global Wildlife Center is a place 

where visitors embrace the values of 
active conservation and wildlife pres-
ervation through hands-on education 
and a first-person sensory experience,” 
said Brittany Ricks, general manager 

of Global Wildlife Center. “Our visi-
tors enjoy learning through up-close 
interaction as they are guided through 
900 acres of countryside with over 4,000 
animals and 30 different exotic and 
endangered species.”

A tour of the wildlife center is taken 
in a four-wheel-drive vehicle, with 
guides sharing information about the 
different species groups see.

“Each guided tour gives our visitors 
an experience of a lifetime, where they 
have the opportunity to interact with 
and feed thousands of exotic animals,” 
Ricks said. “Imagine being able to feed 
a giraffe or an alpaca right out of your 
hand.”

Safari Wagon Tour tickets are sold 
on a first-come, first-served basis, but 
advance reservations are accepted for 
groups with 25 people or more. Be sure 
to schedule reservations at least 30 days 
in advance; a discount is available per 
ticket. 

Another option is a Private Sa-
fari Wagon Tour, a popular choice for 
groups, which should be scheduled at 
least two weeks in advance. 

Group members can purchase food 
for the animals prior to a tour. 

“What makes Global Wildlife Center 
unique is that we have been able to 
create a facility where our animals live 
in a free-roaming environment, much 
like they would in the wild — minus the 
predators, of course,” Ricks said. 

Conservation efforts are important to 
Global Wildlife Center. The center plants 
up to 1,000 trees per year, which assists in 
oxygen production and carbon dioxide 
reduction for the environment. n

Global Wildlife Center
985-796-3585
globalwildlife.com
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DeRidder

The Old Hanging Jail

Vernon Parish Tourism 
800.349.6287  •  LouisianaLegendCountry.com

Leesville

Museum of W
est Louisiana

Caneoing on the Ouiska Chitto

One of the 22 kiosks along the Myths & Legends Byway. 

Bicycling the Kisatchie National Forest

 - near Oberlin

Discover the real Louisiana  

along this 181-mile drive through 

western Louisiana based on tall tales, 

true stories, and legends. 22 kiosks 

along the way relate these fabled  

myths and true sagas.

Visit our website to learn more. As 

you’re traveling, stop by any Visitor 

Center along the way and pick up your 

Explore the Lore game with games 

and quizzes to test your knowledge of 

the Myths and Legends Byway.

Jeanerette Bicentennial Park and
Museum explores sugar cane industry 

The powder pink Jeanerette Bicen-
tennial Park and Museum treats groups 
to a look at Louisiana’s heritage as told 
through artwork, film, clothing and 
implements of industry.   

Built in 1902 from Cyprus wood, 
the museum in Jeanerette itself is an 
exhibit, reminding visitors that Cyprus 
was once one of Jeanerette’s biggest 
industries. 

“Groups enjoy the serene beauty 
of Bayou Teche while hearing stories 
about the riverboats as they pushed 
cypress logs to one of the three once 
operating saw mills in Jeanerette,” said 
Gail Garcia, chairman of the museum’s 
board of directors. “Our museum is 
also filled with the history of the sugar 
cane industry, and visitors can learn 
more about the way of life as it was 
during Victorian days.”

Garcia said the museum welcomes 
groups regularly and all tours are 
guided, to ensure groups get the most 
out of their visit. 

“Groups enjoy viewing the original 
handcarved cypress patterns of the 
sugar mill industry and growing sugar-
cane patch, as well as learning how sug-
arcane is turned into the sugar that is 
on everyone’s table,” Garcia said. “And 
don’t miss the unique antique farm 
equipment display outside. Nowhere 
else in the world can groups see this 
equipment that was designed, tested 
and built by Jeanerette citizens for the 
sugarcane farming industry.” 

Other items on display include 
sewing materials (needles, bobbins and 
wearable sewing kits) from the 1890s, 
handmade clothing and bonnets, a 
swamp room with a beautiful mural, and 
over 40 species of native animals and 
photographs from the steamboat days. 

Just a short distance from Jeanerette 
city limits are The Yellow Bowl and 
Landry’s Seafood if groups are hungry 
for lunch or dinner. 

The museum is well-equipped for 

motorcoach parking. n
  

Jeanerette Bicentennial Park
 and Museum 
337-276-4408 
jeanerettemuseum.com

Jeanerette Bicentennial Park and Museum, Jeanerette, La. 
Photo: Jeanerette Bicentennial Park and Museum
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Mississippi
Jackson

Whether groups are following the U.S. Civil Rights Trail, the 
Mississippi Blues Trail, or anxious to discover Southern charm 
and culinary treasures, Jackson will be a pleasant surprise.  

 “Jackson has so much that will touch your heart, stretch 
your mind and feed your soul, that it is hard to decide what to 
do first,” said Mary Current, group tour and reunion manager 
for Visit Jackson. “Our new Museum of Mississippi History and 
Mississippi Civil Rights Museum, along with the many other 
award-winning attractions and events all year long, provide an 
almost endless experience for groups of all ages. We just may 
be the best kept secret in the South. Groups love Jackson, and 
we love groups.”

Visit Jackson
800-354-7695
visitjackson.com

The Museum of 
Mississippi History opened 
Dec. 9, 2017 in celebration 
of the state’s bicentennial. 
The museum’s theme, “One 
Mississippi, many stories,” 
explains it all. Experience 
stories over thousands of 
years through galleries with 
interactive exhibits, engaging 
artifacts and stories from 
people who shaped the state.

Museum of
 Mississippi History
601-576-6800
mmh.mdah.ms.gov

itinerary planner

The Mississippi Civil 
Rights Museum shares 
the stories of a Mississippi 
movement that changed 
the nation. The museum 
promotes an understanding 
of the Mississippi civil rights 
movement and its impact. 
Groups can explore eight 
interactive galleries that show 
the systematic oppression 
of black Mississippians and 
their fight for equality.

Mississippi Civil
 Rights Museum
601-576-6800
mcrm.mdah.ms.gov

The Mississippi State 
Capitol, known as the “New 
Capitol” since it succeeded 
the old statehouse back in 
1903, stands as a monument 
to Mississippi’s government 
and to the beaux-arts style 
of architecture. The large, 
detailed gold-coated copper 
eagle atop the dome’s apex 
stands 8 feet tall and 15 feet 
across, facing toward the 
south.

Mississippi State Capitol
601-359-3114
mdah.ms.gov

The Iron Horse Grill 
suffered two fires and 
abandonment before 
becoming the restored 
landmark it is today. The 
former Armour Smokehouse 
built in 1906 now serves 
Southern-style pub fare, 
unique craft cocktails and 
live music. Groups will find 
lifelike clay models upstairs 
celebrating Mississippi artists 
and musicians.   

The Iron Horse Grill
601-398-0151
theironhorsegrill.com

Top photo: Sean Pavone, all other photos: Visit Jackson

SEE LEARN EXPLORE EAT
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mississippi

Vegas style meets Gulf Coast
at Beau Rivage Resort & Casino 

Groups will find Southern hospitality 
at its finest at Beau Rivage Resort & Ca-
sino in Biloxi. The AAA Four Diamond 
MGM Resorts International destination 
resort features 1,740 guest rooms and 
suites, 10 restaurants, four lounges and 
bars, 12 retail venues, a spa and salon, a 
pool and a convention center.

The 32-story resort is located on 
Biloxi’s Gulf Coast and its name is fitting 
with its surroundings. The French words 
“Beau Rivage” translate to “beautiful 
shoreline.” The property was originally 
opened in 1999 and it reopened in 2006 
after renovations. 

“Beau Rivage Resort & Casino was 
designed and built with groups in mind,” 
said Linda Spruill, leisure sales manager 
at Beau Rivage Resort & Casino. “The re-
sort offers a distinct entrance for groups 

and its own motorcoach lobby for group 
arrivals and check-in. This provides a 
first-class, convenient and personalized 
arrival experience for guests.” 

After checking in at the group 
entrance, visitors can make their way 
to the atrium lobby, which features an 
indoor arboretum, complete with thou-
sands of plants and flowers, and a glass 
ceiling with specialty lighting.

“Groups are impressed with the value, 
level of luxury and customer service pro-
vided by Beau Rivage,” Spruill said. “Beau 
Rivage offers a variety of options for tour 
groups and will work with tour operators 
to tailor specialized itineraries.”

 Guests interested in gaming can 
spend hours in the 85,000-square-foot 
casino, which features 83 table games, 
1,945 slot machines including 165 video 

poker games and a 16-table poker room.
Visitors looking to fuel up before or 

after a day at the resort have many din-
ing options. From traditional cooking 
to exotic international cuisine, Beau 
Rivage’s distinctive restaurants and cafes 
offer a multitude of dining experiences.

“Beau Rivage offers several dining op-
tions for groups,” Spruill said. “We have 
a private dining room in the Beau Rivage 
Buffet that can accommodate motor-
coach groups. But, we have found that 
not every group member wants a struc-
tured schedule; therefore, Beau Rivage 
offers dining vouchers so they can dine 
independently when they are ready.” n 

Beau Rivage Resort & Casino 
888-750-7111
beaurivage.com

Pool deck, Beau Rivage Resort & Casino, Biloxi, 
Miss., Photo: Beau Rivage Resort & Casino
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Take your Group 
On an adventure 

to remember

From the places and the people, 
to the feeling and the attitude, 

we o� er a unique variety of 
group entertainment

de� nitely worth the visit.

Personalized Itineraries
History and Architecture

Arts and Culture
Home-Town Hospitality

StJoMo.com | 800-785-0360 JDempster@StJoMo.com

Missouri
Independence

Independence, Missouri, is a bucket-list destination for 
history buffs with 16 group-friendly attractions that recount the 
starting point of western pioneers to the life of former President 
Harry S. Truman. 

“Groups love the interactive experience they can have 
in Independence,” said Kelsey Mortimer, sales manager for 
Independence Tourism. “We can arrange visits from pioneer 
people or President Truman himself. Groups love horse-drawn 
carriage rides to learn about pioneer history or a session at 
the White House Decision Center to go inside the crises of 
Truman’s White House.” 

Independence Tourism shared these four stops for groups to 
get a taste of Independence’s heritage tour offerings.

Independence Tourism
816-325-7890
visitindependence.com

At the Harry S. Truman 
Presidential Library & 
Museum, groups don’t 
want to miss the replica of 
Truman’s oval office or the 
famous “The Buck Stops 
Here” sign. In the courtyard, 
groups can see the 
gravesites of Harry and Bess 
Truman, as well as the office 
where Truman worked after 
his presidency.

Harry S. Truman
 Presidential Library
 & Museum
816-268-8221
trumanlibrary.org

itinerary planner

All photos: Independence Tourism

The National Frontier 
Trails Museum is the 
only museum in the nation 
dedicated to the western 
trails: Lewis & Clark, Santa 
Fe, California, Oregon and 
Mormon Pioneer. Discover the 
excitement, challenges and 
heartbreak faced by pioneers 
as they headed west in the 
1800s. Look for special events 
for the 175th anniversary of the 
Oregon Trail this year.

National Frontier
 Trails Museum
816-325-7575
ci.independence.mo.us/nftm

Steeped in history, the 
historic Independence 
Square surrounds the 
Truman Courthouse with 
an array of locally owned 
businesses. Shop, dine and 
unwind at specialty shops 
and unique restaurants. 
Groups love to tour on 
horse-drawn carriages or visit 
Clinton’s Soda Fountain, the 
site of President Truman’s first 
job as a youth. 

Independence Square
816-461-0065
theindependence
 square.com

Learn about the lifestyle 
of the rich and famous in 
the Victorian era at Vaile 
Victorian Mansion. The 
magnificent 30-room mansion 
was built back in 1881 and 
stands as one of the finest 
examples of Second Empire 
Victorian architecture in the 
entire country. Groups can 
learn about its secrets and 
fun myths about Victorian life 
with a tour.

Vaile Victorian Mansion
816-325-7430
vailemansion.org

LEARN SEE DO TOUR



Take your Group 
On an adventure 

to remember

From the places and the people, 
to the feeling and the attitude, 

we o� er a unique variety of 
group entertainment

de� nitely worth the visit.

Personalized Itineraries
History and Architecture

Arts and Culture
Home-Town Hospitality
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St. Joseph, Missouri
Past and present converge on Missouri River 

By David Hoekman

The Pony Express began, and outlaw 
Jesse James ended in St. Joseph, 
located in northwest Missouri.

The way it was
Johnny Fry galloped west from the 

Pikes Peak Stables in St. Joseph on 
April 3, 1860. The Pony Express was 
underway.

The stable building is now part of 
the Pony Express Museum. Executive 
director Cindy Daffron said the museum 
tells the story of the famed mail 
service, which was in operation for only 
18 months.

History also happened at Patee 
House Museum & Jesse James Home. 
Built in 1858 as a luxury hotel, the 
Patee House served as Pony Express 
headquarters. Stroll down Main Street, 
climb aboard an authentic 1860 
steam locomotive and take a spin on 
an operating carousel. Visit the small 

house where Bob Ford shot and killed 
James in 1882.  

Glore Psychiatric Museum, on the 
grounds of the former state lunatic 
asylum, chronicles the 130-year history 
of the state hospital in St. Joseph and 
centuries of mental health treatment.

Walter Cronkite, the CBS News 
anchor, was born in St. Joseph. The 
Walter Cronkite Memorial at Missouri 
Western State University presents the 
life and times of the TV newsman, who 
died in 2009. 

In addition to kiosks, photos and 
memorabilia, there’s a re-creation of 
the newsroom from which Cronkite 
broadcast the CBS Evening News in 
the late 1960s and early ’70s. Group 
members can sit in Cronkite’s spot, say 
“that’s the way it is” and have a picture 
taken. Admission is free.

History and nature collide at 
Remington Nature Center. A replica of 

a woolly mammoth greets visitors, and 
a 7,000-gallon aquarium teems with 
Missouri fish.

Art and architecture
St. Joseph’s Albrecht-Kemper 

Museum of Art houses one of the 
finest collections of American art in 
the Midwest. Part of the museum is 
the 1935 home of William Albrecht, 
founder of the Western Tablet 
Company, which manufactured the Big 
Chief writing tablet.

“We need something to bring 
people together, and I think art can 
do it,” said Brett Knappe, executive 
director of the art museum.

Shakespeare Chateau Inn and 
Gardens is a luxury bed-and-breakfast. 
When built in 1885 at the height of the 
Gilded Age, it was a lavish home for 
prosperous Nathan Ogden and his wife.

“They could have the best of 

St. Joseph, Mo., Photo: St. Joseph Convention & Visitors Bureau
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St. Joseph, Missouri
“We need something to bring people together,

and I think art can do it.” — Brett Knappe

everything and they certainly did,” 
said co-owner Isobel McGowan. Tours 
highlight 47 original artisan-crafted, 
stained-glass windows and elaborate 
carved woodwork.

Shakespeare Chateau is one of 
several mansions in the Hall Street 
Historic District, known as Millionaires’ 
Row. Groups can arrange tours of 
some of the mansions.

Another architectural masterpiece 
is the J.C. Wyatt House, built in 1891 
as the home of one of St. Joseph’s 

retail pioneers. The restored Victorian is 
now a reservation-only restaurant that 
can handle groups. Chef Jeff Keyasko 
prepares gourmet meals, and Jim 
Pallone is the host. 

Downtown, stop for a book and a 
beverage at The Tiger’s Den Bookstore 
& Bar. Owner Brian Meyer sells used 
books, craft beers, fine wines and classic 
cocktails. He loves the area’s historic 
buildings, indie vibe and public art.

Tobiason Studio, run by Terri 
and Rick Rader, designs and builds 

contemporary and traditional art glass 
windows, as well as restorations of 
church windows.

For the motorcoach market, the 
Raders have developed a make-and-
take craft. Group travelers assemble 
their own glass angel or bird at the 
studio. n

St. Joseph Convention
 & Visitors Bureau
816-233-6688
stjomo.com

Left to right: St. Joseph, Mo., Photo: St. Joseph Convention & Visitors Bureau; Albrecht-Kemper Museum of Art, Photo: St. Joseph Convention & Visitors Bureau; Jesse James Home, 
Photo: St. Joseph Convention & Visitors Bureau; Downtown Mural, Photo: Group Tour Media/David Hoekman; Walter Cronkite Memorial, Photo: Group Tour Media/David Hoekman; 
Pony Express Museum, Photo: St. Joseph Convention & Visitors Bureau 
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missouri

Reader Service Card #128

Step into musical history
at the American Jazz Museum

Showcasing sights and sounds of jazz 
through film and interactive exhibits, 
the American Jazz Museum in Kansas 
City is the only museum in the world 
solely focused on the preservation, ad-
vancement and exhibition of jazz music.

“Our engaging museum tours bring 
Charlie Parker, Ella Fitzgerald, Louis 
Armstrong and Duke Ellington to life,” 

said Marissa Baum, interim director 
of operations at the museum. “When 
groups come to the museum, we have 
the opportunity to share this great story 
with them, and cultivate jazz lovers for 
life.” 

With a variety of interactive experi-
ences, the American Jazz Museum is en-
gaging for groups with different musical 

backgrounds. Touch-screen interactives, 
custom mixing boards and listening 
stations immerse groups in a musical 
experience. 

Among the exhibits are collections of 
photographs, sheet music and posters. 
Some artifacts include Charlie Parker’s 
Grafton saxophone, a sequined gown 
worn by Ella Fitzgerald and one of Louis 
Armstrong’s trumpets. 

Within the American Jazz Museum 
is the Blue Room — a multifaceted 
exhibit featuring musicians who crafted 
“Kansas City jazz,” and a venue for local, 
international and national jazz musi-
cians to perform. 

“At the Blue Room, it is so easy for 
groups to celebrate the experience of 
jazz as an original American art form 
— at one of the world’s greatest jazz 
crossroads — 18th & Vine,” Baum said. 
“Named after the famed 1930s Street 
Hotel club in the historic 18th & Vine 
Jazz District, the Blue Room simultane-
ously honors the past and showcases the 
present names in jazz.”

Weekly, groups can join in or take in 
the sounds of the Blue Monday Jam — a 
well-known Kansas City jam session. 
Aside from the Blue Monday Jam, live 
music is offered four nights a week at the 
Blue Room.

Admission discounts to the museum 
are offered for groups of 25 or more. n

American Jazz Museum
816-474-8463
americanjazzmuseum.org

American Jazz Museum, Kansas City, Mo.
Photos: Marissa Baum
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North Carolina
Greensboro

Centrally located in the heart of North Carolina is 
Greensboro, connected by three major interstate highways: 
Interstate 85, 40 and 73. Greensboro is great for groups to 
experience genuine Southern hospitality, monumental events 
and tons of fun. The city boasts 16 different styles of cuisine 
and is home to over 500 restaurants. From world-class haute 
cuisine to down-home, tangy, pit-cooked barbecue, its selection 
of restaurants offers pleasures for every palate.

“Greensboro is a perfect place to relax and be immersed 
in culture, arts and entertainment,” said Amy Scott, director of 
marketing at the Greensboro Convention & Visitors Bureau. “It’s 
the heartland of North Carolina.”

Greensboro Convention & Visitors Bureau shared these four 
stops for groups to get the experience of Greensboro.

Greensboro Convention & Visitors Bureau
800-344-2282
visitgreensboronc.com 

Groups get to know rich, 
detailed history by exploring 
the International Civil 
Rights Center & Museum. 
The museum is located in 
the former F.W. Woolworth 
retail store where over 50 
years ago, the A&T Four sat 
down at the “whites-only” 
lunch counter. That began 
America’s sit-in movement, 
which sparked a nationwide 
push for equality.  

International Civil Rights 
 Center & Museum
336-274-9199
sitinmovement.org

itinerary planner

Photos: Greensboro Convention & Visitors Bureau

The Greensboro 
Science Center is the only 
facility in North Carolina 
to feature an accredited 
aquarium, a museum, zoo 
and SKYWILD, the first 
aerial adventure park where 
zoo visitors can watch 
participants perform tasks 
that mimic animal behavior. 
The center prides itself on 
hands-on educational and 
entertaining experiences. 

Greensboro
 Science Center
336-288-3769
greensboroscience.org

Take the group to view 
the “Great Wall of China” 
and take a tour of the world’s 
largest selection of vintage 
and current dinnerware, 
crystal, silver and collectibles 
at Replacements, Ltd. This 
vibrant and unique shopping 
destination has more the 
450,000 patterns that 
include rare, exquisite pieces, 
such as the White House 
dinnerware. 

Replacements, Ltd.  
800-797-5223
replacements.com

Groups can experience 
the annual North Carolina 
Folk Festival downtown. 
This free, three-day outdoor 
celebration of North Carolina 
roots and worldwide heritage 
is held every September. 
Groups can find hundreds 
of incomparable artists, 
thousands of smiling faces 
and dancing people — a 
weekend of fun where the 
discovery never stops. 

North Carolina
 Folk Festival
336-373-7523
ncfolkfestival.com

EXPLORE DO VIEW CELEBRATE
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north carolina

Get hands-on with science
at Discovery Place

Discovery Place is dedicated to the 
exploration of the natural and social 
world through exhibits and educa-
tional programs. The museum inspires 
curious thinkers to discover science, 
technology and nature in new ways.

“Our energetic, trained educators 
will engage your group in hands-on 
activities and minds-on fun,” said 
Lydia Evans, director of group sales at 
Discovery Place. “It’s a perfect mix of 
education and entertainment sure to 
build memories to last a lifetime. Dis-
covery Place has been an integral part 
of the growth of uptown Charlotte. 
It’s a way to connect with the city and 
participate in educational fun.” 

Discovery Place is a network of 
four hands-on museums in three 
different cities: Discovery Place Sci-

ence and Discovery Place Nature in 
Charlotte; Discovery Place KIDS-
Huntersville; and Discovery Place 
KIDS-Rockingham.

At Discovery Place Science, groups 
can connect with the world in a new, 
interactive way. “World Alive,” an 
exhibit celebrating Earth’s biodiversity, 
allows groups to view unique species 
from ecosystems around the world in 
an aquarium, including moon jellyfish, 
sea urchins, tangs and cuttlefish.

Groups also can explore the laws 
of physics in the “Cool Stuff ” exhibit 
by lying across a bed of 5,000 nails 
unharmed, or by being lifted in the air 
by a vacuum-powered Air Chair.

Discovery Place Nature gives 
groups the opportunity to explore the 
outdoors in an immersive way. 

On the Paw Paw Nature Trail, 
groups can stroll through the woods 
and identify flora and fauna, from 
seasonal wildflowers to barred owls. In 
the “Creature Cavern” exhibit, groups 
can go nose-to-nose with small ani-
mals like flying squirrels, chipmunks 
and snakes.

The Discovery Place Kids locations 
are children’s museums that promote 
interactive learning through imagina-
tion and fun, with locations in Hunt-
ersville and Rockingham.

Evans encourages groups to book 
visits in advance. Discounts are of-
fered for groups of 15 or more. n

Discovery Place
704-372-6261
discoveryplace.org

Discovery Place, Charlotte, N.C., Photo: Discovery Place
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1.  Location, location, location! Centrally 
located in the Piedmont region of  
North Carolina.

2.  High Point Regional Visitors Center 
offers interactive galleries focused on 
area attractions.

3.  Above and Beyond Personal Concierge 
Service for your group.

to include High Point  
in your next journey!

1634 N. Main St., Suite 102    
High Point, NC 27262

TOP 3
REASONS

highpoint.org | 800.720.5255

Home of Camp Lejeune

OnlyinOnslow.comOnlyinOnslow.com

Maggie Valley  •  Waynesville
Lake Junaluska  •  Canton  •  Clyde

Andy Griffith fans flock to museum
in Mount Airy

The Andy Griffith Museum in Mount 
Airy uses memorabilia from his televi-
sion roles to provide a walk through the 
American actor/singer’s life. 

The world’s most recognizable law 
enforcement shirt, seen from 1960 to 
1968 on Sheriff Taylor from The Andy 
Griffith Show, is there. As is a re-creation 
of the area around the sheriff ’s desk in 
the Mayberry Courthouse. It is all there, 
right along with the suit Griffith wore 
during the nine-season run of Matlock. 

“We tell the story of Andy and his 
many successes,” said Tanya Jones, exec-
utive director of the Surry Arts Council, 
which oversees the museum.

The collection began with a poster and 
a Christmas postcard that belonged to 
Emmett Forrest, Griffith’s lifelong friend 
and founding curator of the museum. The 

two pieces morphed into a permanent col-
lection of more than 1,000 pieces. 

Admission to the museum includes 
the Betty Lynn Gallery and the “Mount 
Airy to Mayberry Photography” exhibit. 
The Mayberry Mural and the TV Land 
statue are popular stops for group photos. 

Tour extras include dance lessons, 
music lessons, comedic performances, 
backstage tours of the playhouse and 
garden tours. 

 “The playhouse used to be the 
auditorium of a school, and was the site 
of Andy’s first public performance in a 
school play,” said Heather Elliott, who 
works with group tours at the Surry Arts 
Council. “(He was) in third grade. The 
dressing rooms and hallways house ad-
ditional artifacts and exhibits.”

Jenny Smith, group tour manager 

with the Mount Airy Visitors Center, 
can assist with building an itinerary 
and setting up activities with tourism 
partners including customized tours. 
Step-on guides are available. n

Andy Griffith Museum 
336-786-1604
andygriffithmuseum.com

Fourth of July parade, Mount Airy,
N.C., Photo: Mount Airy Visitors Center
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South Carolina
Capital City/Lake Murray Country

The Capital City/Lake Murray Country Region is a must for 
groups traveling through South Carolina. Located in the center 
of the state, the region boasts exciting attractions offering 
entertaining and unforgettable experiences.

Historical sites, top-notch dining and a beautiful 650-mile 
shoreline lake make the Capital City/Lake Murray Country area 
the jewel of South Carolina.  

“The Columbia area continues to be a quality and 
affordable destination,” said Julie Colson, director of sales and 
group tours for the Capital City/Lake Murray Country Regional 
Tourism Board. “It offers a variety of amenities, attractions, 
hotels and restaurants offering top-notch service for groups. 
Book your tour today.”  

Capital City/Lake Murray Country Regional Tourism Board
803-781-5940
lakemurraycountry.com

Spotted Salamander 
Cafe and Catering is a 
quintessential Southern lunch 
spot in downtown Columbia 
where the ingredients are 
local, and everything is 
made from scratch. Set in a 
beautiful historic house, it’s 
an upscale, gourmet version 
of traditional Southern fare 
that is a treat for eyes and 
mouths. 

Spotted Salamander
 Cafe and Catering
803-556-2197
spottedsalamander
 catering.com

itinerary planner

Nestled in the heart 
of Newberry County and 
only 30 minutes northwest 
of Columbia, the 8-acre 
Enoree River Vineyards 
& Winery offers guests a 
local wine tasting experience 
surrounded by jaw-dropping 
vineyard views. Groups 
can taste a variety of local, 
handcrafted muscadine, 
vinifera, fruit and blended 
wines throughout the year. 

Enoree River Vineyards
 & Winery
803-276-2855
enoreeriverwinery.com

Columbia Museum of 
Art’s recent renovation of 
15,000 square feet allows 
for even more galleries, 
collections, studios, program 
spaces and a new entrance 
on Main Street — all to give 
group tours more ways to 
enjoy seeing art, making 
art, attending events and 
engaging in fun. Every 
change offers more ways to 
connect with art.

Columbia Museum of Art 
803-343-0481
columbiamuseum.org

Lake Murray Resort & 
Marina takes great pride 
in personalized service in 
a casual yet comfortable 
atmosphere. With three 
dining establishments, 10 
cottages for rent, a boat 
ramp, slips, a private beach 
and regular entertainment, 
there’s plenty of reasons 
to relax and stay at Lake 
Murray Resort & Marina. 

Lake Murray Resort 
 & Marina
803-532-5300
lakemurrayresort.com

Photos: Capital City/Lake Murray Country Regional Tourism Board

DINE TOUR SEE STAY
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Columbia, Lake Murray, Lexington, Newberry, Richland, Saluda 

Experience
the Jewel of South Carolina

LakeMurrayCountry.com 
Groups love us! Call (803) 781-5940

Newberry Opera House EdVenture Children’s Museum Sailing on Lake Murray Purple Martin Phenomenon

Food Tours

Greenville History Tours shares       
authentic Southern cuisine 

With an emerging barbecue scene 
gaining national attention, Greenville 
is making its mark on the culinary map 
of the South. Greenville History Tours 
shares a variety of food tours and trails, 
giving groups an easy way to explore the 
city’s dynamic culinary offerings and 
historic past.

Groups can choose from a barbe-
cue trail, a breakfast tour, an interna-
tional coffee course and a chef ’s table 
culinary tour.

“My food tours are different ev-
ery time,” said John Nolan, owner of 
Greenville History Tours. “People love 
the variety. I've never had a disappointed 
group in 12 years.”

At the Chef ’s Table Culinary Tour 
is by far the most popular tour among 
groups, allowing guests to visit five dif-

ferent destinations while giving them an 
opportunity to meet chefs and managers. 

On the At The Chef ’s Table Culinary 
Tour groups are given four appetizer-
sized entrees, one dessert and five alco-
holic drinks. Aside from the different 
tastings, groups learn about Greenville’s 
rich history and architecture with a 
walking tour. 

The Greenville BBQ Trail Tour is a 
driving tour visiting three of the best 
barbecue joints in Greenville. After 
eating, groups tour the smoke rooms 
and learn about the smoking process. 
The Greenville Breakfast Tour is another 
driving tour, visiting three downtown 
breakfast hot spots where groups can 
try creative biscuit and egg dishes, and 
French pastries, chocolates and coffee. 

The International Coffee Course is 

an educational tasting event, allowing 
groups to learn about where coffee beans 
are sourced, how they’re processed, and 
brewing and roasting methods. French 
artisan chocolates are also served during 
the tour. n

Greenville History Tours
864-567-3940
greenvillehistorytours.com

Pizza tasting, Greenville History Tours, Greenville, S.C.
Photo: Greenville History Tours
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Reason #9: They want to do everything 
under the sun. And moon.

They’re ready to roll and you know just where to take them. 
In the Myrtle Beach area, you’ll find endless options to keep 
itineraries fresh and new. Activities and attractions range from 
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History, Heritage,  
Arts & Culture
Welcome You to  
Beaufort, SC

www.SouthCarolinaGullahTours.com
Art by Diane Dunham Griffin

Go on a foodie adventure
with Charleston Culinary Tours

Sample cuisine in true Southern 
fashion with Charleston Culinary Tours. 

“Culinary tours are a great way to 
learn about a region's history, culture 
and people, plus you get to eat,” said 
Charley Smith, general manager and 
tour guide at Charleston Culinary Tours. 
“And we offer the best culinary tours in 
one of the top food cities in the world.”

All tours visit local restaurants where 
groups can get an insight into Charles-
ton’s food heritage and its finest culinary 
offerings.

The company has six food tours, 
which are all available for private 
groups. Tours include the Downtown 
Charleston Culinary Tour, the Upper 
King Street Culinary Tour, the Chef ’s 
Kitchen Tour, the Mixology Tour, the 
Farm-to-Table Experience and the new-
est option, The Charleston Oyster Tour. 

The most popular options of all six 
tours are the Downtown Charleston Cu-
linary Tour and the Upper King Street 
Culinary Tour. 

Some Charleston food staples 

include shrimp and grits and she-crab 
soup. Smith said a popular restaurant 
stop is R. Kitchen, because it uses locally 
sourced ingredients and has a constantly 
changing menu.

All tours are walking tours, with about 
1 mile of distance covered. Comfortable 
walking shoes are recommended.

March to October is the busy season 
for Charleston Culinary Tours. It is rec-
ommended to schedule a tour in advance 
as soon as possible, especially if groups 
want a tour on a Friday or Saturday. 

Charleston Culinary Tours can ac-
commodate certain dietary restrictions 
on select tours. Contact Smith before 
scheduling a tour to make sure needs 
can be met.

Motorcoach parking is available at the 
Charleston Visitor Center and other city 
garages near tour meeting locations. n

Charleston Culinary Tours 
843-259-2966
charlestonculinarytours.com

All photos: Charleston Culinary Tours, Charleston, S.C.
Photos: Charleston Culinary Tours
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Tennessee
Memphis

Rich heritage, energy and excitement welcome groups to 
Memphis, known as the Home of the Blues and the Birthplace 
of Rock ‘n’ Roll.

“Memphis gives groups the thrill of a lifetime by submerging 
visitors in the melting pot that launched the careers of music 
legends.” said Colleen Palmertree, national sales manager at 
Memphis Convention & Visitors Bureau. “It takes all of your 
senses to experience Memphis — from listening to live music 
that fills the streets to the smell of smoked pork around every 
turn. From watching the sunset on the Mighty Mississippi to 
going on a culinary adventure with James Beard-nominated 
chefs. But Memphis’ greatest asset is its people, who are sure 
to touch your soul with their Southern hospitality.”

Memphis Convention & Visitors Bureau
901-543-5341
memphistravel.com

The Stax Museum of 
American Soul Music, 
located on the original site 
of Stax Records, celebrates 
music made famous by 
artists like Otis Redding, Al 
Green and Aretha Franklin. 
The museum includes a 
reassembled, circa-1906 
Mississippi Delta church, 
the Express Yourself dance 
floor, a Studio A replica 
and Isaac Hayes’ glittering 
Cadillac Eldorado.

Stax Museum 
901-942-7685
staxmuseum.com

itinerary planner

Local musicians lead 
groups on tours of Sun 
Studio, Sam Philips’ famous 
recording studio where 
music’s biggest names like 
Elvis, Johnny Cash, Roy 
Orbison, Jerry Lee Lewis 
and Carl Perkins first got 
their start. The “Birthplace of 
Rock ‘n’ Roll” gives visitors 
a chance to hear original 
recordings and even touch 
Elvis’ first microphone.

Sun Studio
901-521-0664
sunstudio.com

The hotel where Martin 
Luther King, Jr. was 
assassinated serves as a 
museum dedicated to his 
work. The National Civil 
Rights Museum at the 
Lorraine Motel displays 
exhibits from the civil rights 
movement from 1619 to 
2000, including the room 
where King spent his last 
hours.

National Civil
 Rights Museum
901-521-9699, ext. 2224
 or 8904
civilrightsmuseum.org

Blues, brews and 
barbecue converge at Blues 
City Cafe, which occupies 
a corner of Beale Street. 
The eatery is known for its 
Best Meal on Beale platter, 
which includes a half-rack 
of barbecued ribs and fried 
catfish with all the fixings. 
The Band Box spotlights 
live music every night. The 
restaurant can accommodate 
groups of all sizes. 

Blues City Cafe
901-526-3637
bluescitycafe.com

LISTEN TOUR LEARN EAT

Top to bottom, left to right: Dan Ball/Copyright © Memphis Convention & Visitors Bureau, Justin Fox Burks/Copyright © Memphis Convention & Visitors Bureau, Dan Ball/Copyright © 
Memphis Convention & Visitors Bureau, Andrea Zucker/Memphis Convention and Visitors Bureau, Becky Rodgers/Copyright © Memphis Convention & Visitors Bureau
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The Outlaw phenomenon produced powerful music and everlasting 
bonds between Nashville and Texas. Willie and Waylon, Bobby Bare, 
and Kris Kristofferson demanded and got greater creative freedom 

and the movement was real—not just a marketing term, but a creative 
flowering, a confluence of art and revelry, whiskey and poetry. 

EXHIBIT NOW OPEN

@CountryMusicHOF  •  @Outlaws  •  CountryMusicHallofFame.org/Groups   •  800.852.6437  •  Downtown Nashville  

GRP_Outlaws_GroupTourSE_PrintAd_08-AUG_18.indd   1 6/15/18   12:57 PM

Explore the lives of legendary
music icons in Nashville

In Music City, groups can blend 
entertainment and history with a visit 
to both the Patsy Cline Museum and 
Johnny Cash Museum.

“I hope that guests enjoy getting a 
real look into the lives of both of these 
musical icons, and really be able to see 

them not just as the amazing artists 
and performers that they were, but get 
an idea of who they were as everyday 
people, too,” said Angela Dodson, vice 
president of marketing and events at 
Icon Entertainment Group. 

At the Patsy Cline Museum, groups 
can celebrate the life of one of coun-
try music’s biggest names. Guests can 
examine hundreds of never-before-
seen artifacts, personal belongings 
and videos. There also is a re-creation 
of Cline’s favorite room in her home, 
giving groups the opportunity to walk 
through what her life was like. The 
original furniture is on display, along 
with photos and records.

The Johnny Cash Museum is located 
just beneath the Patsy Cline Museum in 
downtown Nashville. Many of the mu-

seum’s exhibits are interactive, allowing 
groups to really delve in and explore the 
artist’s life. The “In the Studio” exhibit 
lets groups put on headphones and mix 
Cash’s songs. A green-screen allows 
guests to have their photo taken with 
Cash.

All tours of both museums are self-
guided; large groups should book visits 
several months in advance. Discounted 
rates are offered for groups of 15 or 
more. n

Patsy Cline Museum
615-454-4722
patsymuseum.com

Johnny Cash Museum
615-256-1777
johnnycashmuseum.com

Johnny Cash Museum, Nashville, Tenn.
Photo: Johnny Cash Museum
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Cheekwood
discover

Only eight miles west of downtown Nashville, Tennessee, let 
Cheekwood transport your group to another time and place. 
With 55-acres of majestic botanical gardens, world-class art 
exhibitions, and the historic Cheek family home there is 
something for everyone to enjoy.  

BOOKING GROUP TOURS NOW
To learn more about Cheekwood's year-round events,
exhibition and activities, please visit cheekwood.org.
Special rates available or groups of 15 or more.

615-353-6971  |  tours@cheekwood.org 
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GTS-Cheekwood-HalfHorizontal-March.pdf   1   3/15/18   2:29 PM

Snap a selfie with celebs at the Hol-
lywood Wax Museum in Pigeon Forge.

“Hollywood Wax Museum is the 
ultimate selfie spot,” said Chuck O’Day, 
director of operations for Hollywood 
Wax Museum. “Our guests use provided 
props to enhance their pictures with 
Hollywood’s top stars, replicated in wax. 
Whether they’re posing alongside an 
A-lister on the red carpet or donning a 
wedding dress and marrying a Holly-
wood hunk, the photos they create lend 
to a fun and memorable day.”

All celebrity wax figures are cur-
rent or classic television stars, pop 
culture icons, artists, and musicians. 
Each figure is accompanied by a station 
containing information and facts about 

the celebrity. The museum contains a 
separate section of figures for horror-
movie villains. 

Stars currently on display include 
Bradley Cooper, Marilyn Monroe, Anne 
Hathaway, Johnny Depp, Julia Roberts 
and Elvis Presley.

“Guests at Hollywood Wax Museum 
are not only allowed to take as many 
photos as they like, it’s encouraged,” 
O’Day said. “The wax figures are posi-
tioned so guests can walk right up next 
to the star for amazing selfies. Prop sta-
tions are located in most sets for guests 
to use for fun photo-ops.” 

The two-story museum can be en-
joyed at a group’s leisure and pace since 
it is a self-guided experience. 

The wax museum is located within an 
entertainment center that has three other 
attractions on top of the wax museum. 
The other attractions include Hannah’s 
Maze of Mirrors, Castle of Chaos and 
Outbreak – Dread the Undead.

Groups with 15 or more members 
will receive substantial discounts. An 
All Access Pass is available for groups 
to take advantage of all four attractions 
located in the entertainment center. 
Reservations should be made in advance 
of the group’s visit. n

Hollywood Wax Museum
417-973-0368
hollywoodwaxmuseum.com/
 pigeon-forge

Get up close to the stars
at Hollywood Wax Museum 

Hollywood Wax Museum, Pigeon Forge, Tenn.
Photo: Hollywood Wax Museum
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SEE THE BEST OF NASHVILLE

call today to book your Nashville EXPERIENCE!

JAMIE LYNN THOMPSON
SENIOR TOURISM SALES MANAGER

615.882.5439  |  jthompson@opry.com

SANDY JUSTICE
TOURISM SALES MANAGER

615.882.5345  |  sjustice@opry.com

MIKE MOLLOY
TOURISM SALES MANAGER

615.882.5344  |  mmolloy@opry.com

Catch the new stars, superstars, and legends of country music at 

the world longest running radio show, the Grand Ole Opry. Shows 

every Friday & Saturday, plus Tuesdays March through December.

Tour the Ryman, known as The Mother Church of Country Music. 

The history of this National Historic Landmark comes to life as 

never before with the state-of-the-art Soul of Nashville pre-tour 

experience and new multi-media exhibits. Tours available daily.

Tour the Opry House and go behind the scenes of the show 

that made country music famous. Tours available daily.

If your group is itchin’ to have a little fun, come experience 

downtown Nashville’s newest entertainment and dining 

destination! Inspired by Blake Shelton’s hit song of the same 

name, Ole Red features four floors of fun, including dedicated 

event space and a rooftop with the best views of the city.

GOOEG_GroupTourAd_2018.indd   1 3/13/18   5:20 PM

Sip on a Tennessee staple at
Ole Smoky Moonshine Distillery

Located on The Parkway, Ole Smoky 
Distillery at Moonshine Holler is a 
downtown Gatlinburg stop that makes 
life easy for tour operators. 

The most-visited distillery in the 
United States, Ole Smoky Distillery 
ships Tennessee moonshine to all 50 
states and 55 countries. 

“There’s a lot of lore about moon-
shine in Tennessee, and I talk about 
that as well as the processes as groups 
gather along the windows that look into 
the distillery area,” said Johnny Baker, 
groups coordinator. 

One large windowed space is open 
screening. Visitors can smell the distinct 
aroma of cooking and fermenting 
grains as the moonshine is processed in 
authentic working moonshine stills on-

site. An open courtyard separates 
the distillery from the tasting room 
and retail store. 

“One of the favorite activities in 
the holler is finding a comfy rock-
ing chair and listening to the free 
bluegrass entertainment,” said Dian 
Stanfill, sales manager with the Gatlinburg 
Convention and Visitors Bureau. “It is a 
fun place for those who want to ‘sample 
the goods,’ as well as those folks who do 
not partake. Learning about the moon-
shine process and listening to the history 
of its origins are unique and interesting 
for all guests — and it is a great place to 
shop for special products as well as non-
alcoholic items.”

Ole Smoky Moonshine Distillery 
produces moonshine with a variety of 

alcoholic content from high-proof prod-
ucts, such as White Lightning and Blue 
Flame, to milder, flavored moonshine – 
all packaged in the distillery’s distinctive 
mason jars. “Apple Pie is our best-selling 
moonshine at this time,” Baker said. 

“Here at ‘the holler’ we sometimes 
offer small batches of flavors we are con-
sidering adding to our product list.” n 

Ole Smoky Moonshine Distillery
865-436-6995 
olesmoky.com

Moonshine, Ole Smoky Moonshine Distillery, Gatlinburg, 
Tenn., Photo: Ole Smoky Moonshine Distillery
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Virginia
Virginia Beach

Where the Atlantic Ocean and the Chesapeake Bay 
meet, Virginia Beach promises groups a unique chance 
to explore with its “Live the Life Adventures.” With pristine 
natural wonders, freshly caught seafood, freshly picked local 
ingredients, and a vibrant downtown and arts district, Virginia 
Beach really does have it all. 

“When groups think of Virginia Beach, they think of our 
iconic 3-mile boardwalk,” said Jim Coggin, tourism sales 
manager for the Virginia Beach Convention & Visitors Bureau. 
“Once they arrive, they soon discover that Virginia Beach has a 
great variety to offer for all types of groups and visitors.”

Virginia Beach Convention & Visitors Bureau
757-385-4700
visitvirginiabeach.com

Virginia’s largest aquarium 
and one of the most visited 
in the nation is the Virginia 
Aquarium & Marine 
Science Center. The 
aquarium chronicles aquatic 
and marine environments 
throughout time and features 
more than 800,000 gallons 
of aquariums and live animal 
habitats. Seasonal whale- 
and dolphin-watching cruises 
are available. 

Virginia Aquarium &
 Marine Science Center
757-385-3474
virginiaaquarium.com

itinerary planner

Cape Henry Lighthouse 
is the fourth-oldest lighthouse 
in the country, the first 
lighthouse authorized by the 
U.S. government in 1792 and 
the first federal construction 
project authorized by 
President George Washington 
after the Revolutionary War. 
Climb all 191 steps to the top 
for expansive, breathtaking 
views of the Atlantic Ocean 
and Chesapeake Bay.

Cape Henry Lighthouse
757-422-9421
preservationvirginia.org

The Military Aviation 
Museum displays and owns 
the largest flying collection 
of WWI and WWII military 
aircraft in the entire country. 
Hear the stories and learn 
about the contributions of 
the proud men and women 
in military service for the 
United States. Meet and 
interact with veteran pilots or 
“Rosie the Riveter.”

Military Aviation Museum
757-721-7767
militaryaviationmuseum.org

Visit the Virginia Beach 
Farmers Market for a 
“taste of the market” and 
learn about the area’s rich 
agriculture history or visit 
any of 16 pick-your-own 
farms. Enjoy an authentic 
Chesapeake Bay blue crab 
feast and oyster tasting to 
learn why Virginia’s oysters 
were once coveted by 
English aristocracy.

Virginia Beach Convention 
 & Visitors Bureau
757-385-4700
visitvirginiabeach.com

DO TOUR SEE EAT

Photos: Virginia Beach Convention & Visitors Bureau
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Meadowlark Botanical Gardens is 
northern Virginia’s best-kept secret

Capturing expansive views of the 
Virginia Piedmont, Meadowlark Botan-
ical Gardens in Vienna shares 95 acres 
for groups to meander through both 
ornamental and native plant gardens.

“We are a largely ornamental 
garden with many fine vistas, but 
we also have focused native plant 
conservation collections,” said Keith 
Tomlinson, manager of Meadowlark 
Botanical Gardens. “(We want groups 
to experience) the pure pleasure of a 
closely curated open space dedicated 
to aesthetics, conservation, education 
and community service.”

Meadowlark Botanical Gardens 
created three native plant collections 
in support of the International Agenda 
for Botanic Gardens in Conservation: 
the Potomac Valley Collection, Virginia 
Native Tree Collection and the Virginia 
Native Wetland Collection. 

At Meadowlark, guests can view a 
wide variety of lush plant life, including 
tulips, magnolias, azaleas, lilacs, peonies, 
dogwoods and rhododendron.

The Korean Bell Garden and gazebo 
are popular areas for groups, Tomlin-
son said. In the Korean Bell Garden, 

the pagoda structure was built by hand, 
and the bell was made in South Korea 
with traditional Korean images, includ-
ing birds, animals and plants, and also 
symbolic images of Virginia.

Aside from gardens, groups can wind 
through Meadowlark’s extensive trails, 
revealing local flora and fauna among 
forests and lakes. Group visits should 
be booked at least one to two weeks in 
advance.  

As for education, Meadowlark 
Botanical Gardens is part of the Rov-
ing Naturalist Program offered by 
the Northern Virginia Regional Park 
Authority (NOVA). With this program, 
visitors can experience guided nature 
hikes, walks, kayak and canoe trips, 
stream and pond studies, live animal 
programs and night explorations.

Groups of 10 or more receive dis-
counted admission and specialized tours 
can be arranged in advance. Motorcoach 
parking is available. n

Meadowlark Botanical Gardens
703-255-3631
novaparks.com/parks/
 meadowlark-botanical-gardens

Left to Right: Gazebo on Lake Caroline, Meadowlark Botanical Gardens, Vienna, Va., Photo: Tom Stovall; Korean Bell 
Garden, Meadowlark Botanical Gardens, Vienna, Va., Photo: Tom Stovall
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West Virginia
Parkersburg

Riverboats, islands, detailed history, amazing cuisine, fun 
with friends and unforgettable experiences are just a few things 
groups will encounter when visiting the greater Parkersburg area 
in West Virginia. 

Tour Blennerhassett Island on a horse-drawn wagon, 
bicycle or even a golf cart, then stop in and browse the 
enchanting marketplace near the floodwall before heading up 
to the overlook. Henderson Hall Plantation is another great 
group stop, which shares the legacy of pioneers and patriots.

The Greater Parkersburg Convention & Visitors Bureau 
shared these four stops for groups to explore all the historic city 
has to offer.

Greater Parkersburg Convention & Visitors Bureau
304-428-1130
greaterparkersburg.com

Ride an authentic 
sternwheeler to the site of the 
alleged plot by Aaron Burr 
and Harman Blennerhassett 
to establish a southwest 
empire at Blennerhassett 
Island Historical State 
Park. The park features the 
reconstructed Blennerhassett 
Mansion, guided tours, a 
concession stand, gift shop, 
narrated wagon rides, hiking 
trails and picnic facilities. 

Blennerhassett Island 
 Historical State Park
304-420-4800
wvstateparks.com

itinerary planner

Stop and relax for a bite 
to eat and browse the unique 
shops located inside of Point 
Park Marketplace. Some of 
the items groups will discover 
include antiques, rustic 
decor and handmade goods, 
as well as a wine shop and, 
local produce. This is the 
perfect stop either before or 
after visiting Blennerhassett 
Island. 

Point Park Marketplace 
304-893-9510
pointparkmarketplace.com

Fort Boreman is a great 
location for groups to snap 
a photo as a memento and 
experience some spectacular 
views of the city and the 
Ohio and Little Kanawha 
rivers. The park is located 
just 2 miles from downtown, 
and it features a partially 
reconstructed Union Civil 
War fortification, trenches 
and a nature trail.

Fort Boreman
304-424-1976
greaterparkersburg.com

Henderson Hall was 
built in 1859 and shares the 
legacy of the pioneers and 
patriots who walked its halls. 
The impressive 29-room, 
pre-Civil War mansion has 
its original furnishings. The 
house, grounds and cemetery 
make up the Henderson 
Hall Historic District, which 
is listed on the National 
Register of Historic Places.

Henderson Hall 
304-375-2129
hendersonhallwv.com

TOUR SHOP VIEW SEE

Top photo: Danny Carpenter; All other photos: Greater Parkersburg Convention & Visitors Bureau
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Dine like a local in Lewisburg
Lewisburg shares a robust and highly 

praised food and drink scene. Hand-
crafted cocktails and burgers, fine dining, 
cafes, and locally sourced dishes make up 
Lewisburg’s refined dining culture.

Lewisburg also blends a hip entertain-
ment scene with its rich heritage, which 
named it “America’s Coolest Small Town” 
by Budget Travel magazine in 2011. 

“Foodies are our people,” said 
Kara Dense, executive director for the 
Greenbrier County Convention & Visi-
tors Bureau. “Lewisburg’s food scene 
is renowned amongst our fans and one 
that is a pleasant surprise for newcom-
ers. When you peruse your choices, 
you’ll quickly find Lewisburg offers a 
broad range of choices including upscale 
eateries, a French bistro, classic Ameri-

can cuisine and several bakeries all in 
our quaint downtown. We also pride 
ourselves on the fact that we were farm-
to-table before farm-to-table was cool. 
Many restaurants throughout Lewisburg 
use locally sourced ingredients.”

Not-to-miss local hot spots include 
The French Goat, Del Sol Cantina and 
Grille, Hill & Holler, The Livery Tav-
ern, Food & Friends, and Stardust Cafe. 
Located inside a home from the late 1800s, 
The French Goat is a French-style bistro 
offering a menu of classic French dishes 
— but with a twist. Del Sol Cantina and 
Grille serves up fresh Latin cuisine with an 
extensive cocktail list in a casual setting.

Food & Friends is a cozy hangout 
serving innovative American cuisine 
like Pecan-Crusted Chicken, Harbor 

Crab Dip and Steak Oscar, a fresh-cut 
filet topped with crab meat and grilled 
asparagus, and drizzled with a house 
bearnaise sauce.

After dinner and drinks downtown, 
groups can visit the Greenbrier Valley 
Theatre or Carnegie Hall for some live 
entertainment. 

“From casually strolling along the 
streets of historic Lewisburg, to eclectic 
shopping and abundant outdoor activities, 
one thing is certain: there’s no reason to be 
bored or hungry on your trip to the Green-
brier Valley’s Lewisburg,” Dense said. n

Greenbrier County Convention 
 & Visitors Bureau
304-645-1000
greenbrierwv.com

Top to bottom, left to right: The French Goat, Lewisburg, W.Va.; Del Sol Cantina and Grille, Lewisburg, W.Va.; Entree, The French Goat, Lewisburg, W.Va.; Cocktail, The Livery Tavern, 
Lewisburg, W.Va., Photos: Greenbrier County CVB 
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Orange County

Manicured beach towns and celebrated theme parks 
make “The OC” stand out as one of California’s most iconic 
destinations. Just minutes from Orange County’s 42 miles of 
beaches, there are adrenaline-pumping rides, performing arts 
centers and a sprawling wilderness perfect for hiking, especially 
with sunshine 80 percent of the year. 

Between adventures in California’s second-largest county, 
groups can browse the extensive collection of designer stores 
that make shopping in The OC a destination in itself. And when 
the group has worked up an appetite, the area has produced 
a new generation of award-winning chefs, taking advantage of 
California’s bountiful produce and local seafood.

Begin a journey with the following four attractions. 

Orange County Visitors Association
949-336-7210  
visittheoc.com

The Lab Anti-Mall in 
Costa Mesa stands for 
“Little American Business,” 
and that’s exactly what it 
strives to support. In the 
midst of Orange County’s 
suburbia, the anti-mall is 
an original indoor/outdoor 
hangout packed with cafes, 
restaurants and retail that 
embrace a community 
of artists, musicians, 
fashionistas and hip chefs. 

The Lab Anti-Mall
thelab.com

itinerary planner

With two theme parks, 
three resort hotels and the 
Downtown Disney District, the 
world-famous Disneyland 
in Anaheim is home to both 
new and classic attractions 
like Star Wars Launch Bay, 
Pirates of the Caribbean 
and Splash Mountain. The 
all-new Incredicoaster, a ride 
where groups can step into 
the world of The Incredibles, 
debuted in June.

Disneyland
714-781-4565
disneyland.disney.go.com

Comprised of authentic 
aircraft, rare vehicles and 
related memorabilia, Lyon Air 
Museum in Santa Ana places 
an emphasis on World War II. 
Groups of 10 or more should 
arrange tours in advance; 
tours generally last about an 
hour. Volunteer docents lead 
groups through history as 
they stroll among machines 
that helped define the 20th 
century.

Lyon Air Museum
714-210-4585
lyonairmuseum.org

Guests can spot blue 
whales, finback whales and 
gray whales in their natural 
habitat on a Newport 
Landing Whale Watching 
cruise. Groups may join 
general admission departures 
or book their own private trip. 
Cruises from late December 
through April coincide with 
the California Gray Whale 
annual migration along the 
Orange County coastline. 

Newport Landing
 Whale Watching
949-675-0551
newportwhales.com

SHOP RIDE LEARN WATCH

Top to bottom, left to right: Creative Commons, Joshua Sudock/Disneyland Resort, Chris Jepsen, Creative Commons TEJONOUTLETS.COM Located just 40 min. north of Los Angeles, off California’s I-5.
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© 2018 Jelly Belly Candy Company

Sweet!
• Fun, interactive and 

sensory exhibits
• Retail Store and Café             

FACTORY TOURS 
DAILY 9AM-4PM

Jelly Belly Visitor Center
One Jelly Belly Lane • Fairfield, CA

JellyBelly.com • 800-953-5592

Groups love our location • Over 2800 rooms available
Ask about great packages • Contact Carrie@VisitVallejo.com

VisitVallejo.com • 800-4-VALLEJO 

Groups love our location • Over 2800 rooms available
Ask about great packages • Contact Carrie@VisitVallejo.com

VisitVallejo.com • 800-4-VALLEJO 

Your Bay Area Fun Starts Here! Your Bay Area Fun Starts Here! NEW in
2018!

NEW in
2018!

BATMAN and all related characters and elements © & ™ DC COMICS (S18)

Ferry to SF Wine Country

Six Flags Discovery Kingdom

Pacific Pinball Museum preserves 
piece of American culture 

An interactive nonprofit museum 
and arcade, the Pacific Pinball Muse-
um in Alameda offers a chronological 
and historical selection of rare baga-
telles and early games, as well as more 
than 90 playable pinball machines 
from the 1940s to present day. The 
museum also features rotating exhibits 
and information on the art, history 
and science of pinball.

“When visitors walk into the Pa-
cific Pinball Museum for the first time, 
their eyes open wide and their mouths 
usually make a ‘wow’ shape before 
breaking into a huge smile,” said d’Arci 
Bruno, director of the Pacific Pinball 
Museum. “Colorful murals, blinking 
lights, oldies on the jukeboxes and 
the ding-ding sound of pinball being 
played is an easy recipe for nostalgic 

fun. The in-and-out, all-day pass and 
unlimited free-play gives guests the 
opportunity to explore all the shops 
and eateries that our neighborhood 
has to offer and play the day away.” 

Bruno said senior visitors tend to 
love the nostalgic electro-mechanical 
games from the early ’50s, ’60s and ’70s, 
like Foto-Finish, FireBall, Space Ship, 
Wizard and Scuba. 

“Games from these eras have fun 
and creative graphics to look at, and 
they are slower and easier to practice on 
while learning to play the game,” Bruno 
said. “The Pacific Pinball Museum helps 
bridge the gap between generations and 
brings people together as they enjoy, ex-
plore and experience decades of pinball 
invention, evolution and technology 
through play.” 

Game artwork is a window into 
social commentary and history of each 
decade. Some of the early technologies 
used to develop the games are still used 
to this day. 

“We like our visitors to come away 
with the idea that pinball is much more 
than just a game; it’s a unique part of 
American history and culture that the 
whole group can enjoy,” Bruno said. 
“They might even learn something, too. 
Some games are favored for nostalgia 
and sentiment, some for art and beauty, 
rarity, age or even celebrity. Some games 
are just more fun to play.” n

 
Pacific Pinball Museum
510-769-1349
pacificpinball.org
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Rosicrucian Egyptian Museum
sets context of ancient civilization

Located in San Jose, Rosicrucian 
Egyptian Museum is home to the larg-
est collection of Egyptian artifacts on 
exhibit in western North America. 

“We have re-created the experience 
of discovering some of the mysteries of 
ancient Egypt,” said Julie Scott, execu-
tive director of the Rosicrucian Egyptian 
Museum. “Our goal is for groups to ex-
perience what it may be like to live in a 
time and place different from their own.”

Both self-guided and guided tours 
are available for groups. Guided tours are 
two hours in length and include a Tomb 
Tour. 

“Most guests are surprised to learn 
that our artifacts are real,” Scott said. 
“We have 4,000 authentic ancient Egyp-
tian artifacts and only 13 reproductions.”

The museum was founded by the 

Ancient Mystical Order Rosae Crucis; the 
order continues to support and expand the 
museum and its educational activities.

In addition to the Rosicrucian Egyptian 
Museum, Rosicrucian Park also includes 
the Rosicrucian Planetarium, the fifth 
planetarium built in the United States; the 
Rosicrucian Research Library, with a Rare 
Books Room; the Rosicrucian Peace Gar-
den, an educational garden authentic to the 
Eighteenth Dynasty of ancient Egypt; and 
the Rosicrucian Labyrinth (a meditation 
tool designed with native plants).

Rosicrucian Park is situated in an 
area that was once mostly orchards 
and farmland. Conceived in 1927 by 
H. Spencer Lewis, the park now cov-
ers what is nearly an entire city block. 
Groups should allow plenty of time to 
stroll through the beautiful grounds 

with buildings inspired by Egyptian and 
Moorish architecture, and to relax and 
recharge in the tranquil gardens. Motor-
coaches can park on Naglee Avenue. n

Rosicrucian Egyptian Museum
408-947-3635
info@egyptianmuseum.org
egyptianmuseum.org

Rosicrucian Egyptian Museum, San Jose, Calif.
Photo: Rosicrucian Egyptian Museum
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Oakland Museum of California
to highlight influential designers

In an exhibition opening Oct. 13, 
2018, and running through Feb. 27, 2019, 
The Oakland Museum of California will 
honor the legacy of two of the 20th cen-
tury’s most significant designers, Charles 
and Ray Eames. Encompassing more 
than 380 works, the exhibition, to be 
located in the museum’s Great Hall, will 
offers a fresh perspective on the designers 
and will include multimedia installations, 
rare prototypes, photography, furniture, 
toys, products, films, personal letters, 
drawings and artwork.

The Eames’, who founded the Eames 
Office in California, valued knowledge 
and discovery, embraced the joy of 
trial and error, and saw no separation 
between life and work.

“Ray and Charles Eames have 
changed the world of design, creating 

beautiful work that is both stylish and 
functional in our everyday lives,” said 
Carin Adams, curator of art and Oakland 
Museum of California exhibition curator.  

“The World of Charles and Ray 
Eames” contains four thematic sections. 
The first section tells the origin story of 
the couple, with a focus on California 
as a source of inspiration. Experimenta-
tion, iteration and collaboration were 
essential to the Eames’ design process.

The second section of the exhibition 
explores the experimental ideas behind 
their designs, including models and 
recreations of objects displayed at public 
exhibitions and world fairs. The third 
section of the exhibition explores the 
Eames’ multimedia projects and ongoing 
work developed throughout their career, 
including furniture, branding and design. 

And in the final section, groups see 
how the Eames’ made complex ideas 
easy to understand through sample les-
sons and multimedia videos. •

 
Oakland Museum of California
888-625-6873
groups@museumca.org
museumca.org

Charles and Ray Eames selecting slides
Photo: Eames Office LLC
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sonoma wine country

Find the perfect food, wine and 
unique group tour experience in 
San Francisco’s wine country.

1.800.576.6662
SonomaCounty.com

Groups soar beyond perceived limits 
at Tahoe Treetop Adventure Parks 

Three Tahoe Treetop Adventure Parks 
(Tahoe City, Squaw Valley and Tahoe Vis-
ta) in California offer a variety of courses 
to engage groups in therapeutic, athletic 
outdoor activities. Each course consists 
of multiple tree platforms connected by 
events or “bridges,” and/or zip lines. 

“The Adventure Park experience 
consists of a series of easy to challeng-
ing aerial obstacles intermixed with zip 
lining,” said Annora McGarry, public 
relations manager for Tahoe Treetop 
Adventure Parks. “We have beginner, in-
termediate and expert courses — much 
like the ski mountains that surround us 
here in North Tahoe.”

By moving through a series of cables 
secured by a harness and belay system, 
guests move through obstacles that 
soar up to 50 feet in the trees. Features 
include bridges, rope swings and a 
climbing wall; some of the courses offer 
magnificent views of Lake Tahoe. 

“We gear groups up and offer ground 
school instruction to familiarize guests 

with the course and equipment,” Mc-
Garry said. “They will receive up to 2½ 
hours to explore the variety of courses in 
each of our parks. The park experience 
forces most people out of their comfort 
zone to a place that pushes them men-
tally and physically; they learn and grow 
in their abilities and confidence.”

The parks also offer team-building 
experiences, encouraging collabora-
tion and cooperation as groups move 
through the aerial obstacles.

“After a session in the trees, many 
groups form strong bonds between 
participants — creating lasting relation-
ships and memories between group 
members,” McGarry said. “The wide 
variety of courses allow people of all 
athletic abilities to feel challenged and to 
have a unique experience that will create 
lasting connections.” n

Tahoe Treetop Adventure Parks
530-581-7563
tahoetreetop.com

Aerial course, Tahoe Treetop Adventure Parks, Tahoe City, Calif., Photo: Tahoe Treetop Adventure Parks
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Denver

A thriving cultural scene, 300 days of sunshine, diverse 
neighborhoods and natural beauty combine in Denver to create 
a spectacular group playground. At the base of the Colorado 
Rocky Mountains, Denver is a young, active city with stunning 
architecture and award-winning restaurants.

“Denver is perfect for group tours because it is really where 
the American West begins,” said Jayne Buck, vice president 
of tourism for Visit Denver. “‘The Mile-High City’ celebrates its 
old west traditions in modern cultural attractions like History 
Colorado Center and Denver Art Museum. Here, visitors can 
discover stories from the past and the vibrant Western spirit of 
today, all in an urban setting that features exceptional cultural 
experiences.”

Visit Denver
303-571-9446
tourism@visitdenver.com
denver.org/groups

The Denver Art 
Museum’s Frederic C. 
Hamilton Building is an 
architectural work of art 
in itself, designed by 
Daniel Libeskind. Explore 
the museum’s galleries 
showcasing a world-famous 
American Indian art collection 
and renowned traveling 
exhibits. The North Building 
is currently being renovated, 
but it will reopen by the fall of 
2021. 

Denver Art Museum
720-913-0088
denverartmuseum.org

itinerary planner

Blue Moon Brewing 
Company offers a unique 
take on classic Belgian wit 
beers, and brewery tours 
can accommodate up to 75 
people. The newest outpost 
is a brewery and restaurant 
in Denver’s hip RiNo Art 
District, home to the highest 
concentration of the city’s 70-
plus breweries.

Blue Moon
 Brewing Company
303-728-2337 
bluemoonbrewing 
 company.com

Recently placed on 
the National Register of 
Historic Places, Red Rocks 
Park and Amphitheatre 
is a world-famous outdoor 
venue. The only naturally 
occurring, acoustically perfect 
amphitheater in the world, Red 
Rocks is recognized for its star-
studded concert roster, natural 
acoustics and ambience, as 
well as its awe-inspiring hiking 
and biking trails.

Red Rocks Park
 and Amphitheatre
303-697-4939, ext. 108
redrocksonline.com

Fully renovated, Denver 
Union Station is a large 
part of the city’s energy 
as the main transit hub for 
buses and trains. With local 
restaurants, bars, cafes and 
abundant public space, 
there’s plenty to do and see. 
It’s also a great place for 
groups to start a Historic 
Denver Walking Tour. 

Denver Union Station
303-592-6712
unionstationindenver.com

SEE SIP LISTEN DISCOVER

Top to bottom, left to right: Visit Denver, Stevie Crecelius, Visit Denver, Visit Denver, Scott Dressell-Martin
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Explore Western Museum of Mining
& Industry’s 4,000 artifacts

Educating the public on the history 
and continuing contributions of mining 
in the American West, the Western Mu-
seum of Mining & Industry in Colorado 
Springs welcomes groups to explore its 
collection and interpretation of artifacts.

“The museum brings the history of 
mining to life through a variety of exhibits 
complete with daily guided tours included 
with admission,” said Danica Cox, market-
ing and communications coordinator. 
“It’s known as ‘The Museum That Works’ 
because of our multiple operational steam 
engines that run during tours.”

During a tour of the museum, visi-
tors primarily explore Colorado’s mining 
heritage and the Industrial Revolution. 
Groups witness stationary machine 
demonstrations, learn various surface 
and hard rock mining techniques, and 
can even try their hand at gold panning.

“Aspects of Colorado history are 
entwined in all parts of the tour, as well 
as along with the geological process of 
rocks and minerals,” Cox said. 

More than 4,000 artifacts are on dis-
play at the 27-acre indoor and outdoor 
exhibit site, which includes a 10-stamp 
ore mill, a multi-purpose center with 
exhibits, a theater and a 5,000-volume 
research library. 

“The entire exhibit complex is an 
exciting and exceptional tool for learn-
ing about Colorado history, mining and 
industrial technology, geology and the 
environment,” Cox said. “‘The Museum 
That Works’ is one of the last places 
where groups can see these machines in 
operation.”

The museum offers multiple special 
events throughout the year, like the 
Pikes Peak Antique Machinery Days. In 

May, groups join the museum, the Ar-
kansas Valley Flywheelers and the Front 
Range Antique Power Association for 
two days of displayed antique tractors, 
a tractor pull, barrel train rides and the 
museum’s operating steam engines. 

“We hope visitors take away an ap-
preciation of the mining industry, where 
it came from, and an understanding of 
the history and continued contribution 
of mining in the American West,” Cox 
said. “We want groups to understand 
that without mining and minerals, there 
would be no modern technology. Min-
ing influences everything from the foods 
we eat to the clothes we wear. Without 
mining, we would have very little.” n

 
Western Museum of Mining & Industry
719-488-0880
wmmi.org

1900 Skinner steam engine with Westinghouse dynamo,
Western Museum of Mining & Industry, Colorado Springs, Colo.
Photo: Western Museum of Mining & Industry
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Wichita

Wichita, the largest city in Kansas, has evolved from its cow 
town roots to “Air Capital of the World.” The city is comprised 
of more than 33 museums, 22 attractions, 22 live theaters, 17 
festivals, eight shopping districts and 1,000-plus restaurants. 
Groups will find big-city amenities at Midwestern prices and 
year-round events.

 “Wichita is easy to navigate and packed with authentic 
experiences groups will love,” said Susie Santo, president and 
CEO of Visit Wichita. “While the city retains a lot of history, 
it is emerging in many ways. With its world-class attractions, 
a vibrant art scene, youthful and trendy districts and plentiful 
dining, Wichita is on the rise as a lively, must-visit Midwest 
destination.”

Visit Wichita
316-265-2800
visitwichita.com

Get up close to a variety 
of wildlife from pygmy hippos 
and giraffes to kangaroos 
and lemurs at Tanganyika 
Wildlife Park, one of the 
most interactive zoos in the 
Midwest. Guests can touch 
and even feed many of the 
animals in its collection, and 
groups may book behind-
the-scenes experiences with 
animals like penguins or 
okapi.

Tanganyika Wildlife Park
316-794-8954
twpark.com

itinerary planner

Become immersed in 
the 1860s and 1870s, 
and experience Wichita 
as Wild West settlers at 
Old Cowtown Museum. 
Groups enjoy meeting 
characters of the Old West 
while exploring 54 historic 
and re-created structures 
and their period furnishings, 
clothing, domestic textiles, 
tools, machinery, farming 
equipment and rolling stock.

Old Cowtown Museum
316-350-3323
oldcowtown.org

Visit the seventh-largest 
zoo in the nation and 
one of the best elephant 
exhibits in the country, 
featuring a 355-degree 
view of the elephants, a 
550,000-gallon pool and 
feeding demonstrations by 
the zookeepers. Sedgwick 
County Zoo is home to more 
than 3,000 individual animals 
of nearly 400 different 
species. 

Sedgwick County Zoo
316-660-9453
scz.org

Groups love jumping on 
board the Q-Line trolley, a 
free and convenient way to 
maneuver downtown Wichita. 
Along the trolley’s route is 
food truck dining at the ICT 
Pop-Up Urban Park, and 
more than 200 downtown 
shops and restaurants. The 
shuttle service operates 
year-round and takes visitors 
to local eateries, hotels, 
museums and venues.

Q-Line
316-265-7221
wichitatransit.org/qline

SEE LEARN EXPLORE RIDE

Top to bottom, left to right: Merrill Thomas, Tanganyika Wildlife Park, Visit Wichita, Dale L. Puckett, Visit Wichita
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Dwight D. Eisenhower
Presidential Library honors
former president’s legacy 

Groups visiting Abilene can explore 
the extraordinary life of the only 5-star 
general who became president of the 
United States, Dwight D. Eisenhower. 
The Eisenhower Presidential Library is 
home to a world-class research facility that 
caters to scholars and history enthusiasts, 
while the Eisenhower Museum (currently 
undergoing a redesign) and Boyhood 
Home explores the president’s childhood, 
military experiences and presidency. 

“Our 22-acre campus provides a 
lot of opportunities for learning and 
leisure,” said Dawn Hammatt, direc-
tor. “Most visitors are surprised to 
learn Eisenhower had nearly 40 years 
of military and public service prior to 
becoming president. Eisenhower was 
a two-term president and his time in 
office became known as the ‘eight years 
of peace and prosperity’ as he actively 
fought to keep the Cold War cold.”

Hammatt said most groups begin 
a tour in the Visitors Center to view 

the 23-minute orientation film. Next, 
they go to the Boyhood Home for a 
15-minute guided tour and to see the 
exhibits. The Eisenhowers lived in the 
home from 1898 until the then-future 
president’s mother, Ida, died in 1946. 
The house is located on its original site, 
and contains furniture and items left by 
Ida Eisenhower. 

The Pylons monument on the east 
end of campus makes a great photo op, 
as does the 11-foot bronze statue of Gen. 
Eisenhower that stands at the center of 
the campus. 

“Be sure to #StandLikeIke in your 
photo and tag us,” Hammatt said. 

While the museum is undergoing a 
complete redesign, its exhibits will be lo-
cated in the library building. The project 
is expected to be completed in the early 
summer of 2019. 

Groups also can visit the Place of 
Meditation, which is the final resting 
place of President Eisenhower, First 

Lady Mamie Eisenhower, and their first-
born son, Doud.

“The Place of Meditation is very 
special,” Hammatt said. “Dwight Eisen-
hower was very involved in the archi-
tecture of that space, knowing this is 
where he would be interred. He was very 
intentional on the design and especially 
wanted to create a space for his soldiers 
to come and reflect in peace.”

Hammatt said she hopes visitors take 
away an understanding of Dwight D. 
Eisenhower’s sense of dedication, service 
and duty. 

 “He was a patriot down to his core 
and loved his country,” Hammatt said. 
“The issues that faced Eisenhower dur-
ing his military and presidential career 
are still quite relevant today.”  n

Dwight D. Eisenhower Presidential
 Library, Museum and Boyhood Home
785-263-6700
eisenhower.archives.gov

Left to right: Dwight D. Eisenhower Presidential Library, Abilene, Kan., Photo: Dwight D. Eisenhower Presidential Library, Museum 
and Boyhood Home; Gen. Eisenhower, Photo: U.S. Army/Dwight D. Eisenhower Presidential Library, Museum and Boyhood Home
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Nebraska
Hastings 

“OH YEAAAAH!” Groups can learn about the history of Kool-
Aid in Hastings, no busted walls required. Hastings is the official 
birthplace of Kool-Aid, the drink that has been a household 
name for decades. During a tour in Hastings, Adams County 
Convention & Visitors Bureau staff can arrange a Kool-Aid break 
or a guest appearance by the Kool-Aid Man himself. 

Beyond the famous beverage, Hastings is a charming 
community known for its parks, birdwatching and cultural 
events. The country town, located in the agricultural heartland of 
south-central Nebraska, welcomes groups to slow down, relax 
and enjoy the surroundings.  

Adams County Convention & Visitors Bureau
402- 461-2370
visithastingsnebraska.com

Back Alley Bakery 
creates natural, unprocessed, 
artisan breads baked fresh 
daily. Each week, the crew 
starts the bread-making 
process by grinding grain 
obtained from local, organic 
growers. What started as a 
single room and a handmade 
brick oven has expanded into 
a business offering meals 
and other items. Schedule a 
demonstration to learn about 
the bakery processes. 

Back Alley Bakery
402-460-5056
backalleybakery.com

itinerary planner

Photos: Nebraska Tourism 

The largest municipal 
museum between Chicago 
and Denver, Hastings 
Museum features a 
theater with a 65-foot-wide 
screen and a large domed 
planetarium, as well as 
dozens of animal species set 
in their natural habitats. Other 
exhibits chronicle the history 
of the early inhabitants of the 
Nebraska plains and the story 
behind Kool-Aid, the famous 
drink invented in Hastings.

Hastings Museum
402-461-4629
hastingsmuseum.org

Hastings celebrates all 
things Kool-Aid each August 
during Kool-Aid Days. 
Concerts, contests and 
dozens of activities highlight 
the weekend. The world’s 
largest Kool-Aid stand serves 
up 16 flavors of the popular 
drink, including classics and 
newer creations. The event 
also includes a Kool-Aid 
drinking contest, car shows, a 
parade and fireworks.

Kool-Aid Days
402-461-8405  
kool-aiddays.com

Choose from hundreds 
of wines and craft beers at 
WineStyles Tasting Station. 
WineStyles of Hastings offers 
wine by the glass, an endless 
selection of rotating craft 
beers, a full bar with craft 
spirits, seasonal cocktails 
and a small plates menu. A 
Wine Discovery tasting class 
is available upon request. 

WineStyles of Hastings
402-834-0707
winestyles.com/hastings

EAT EXPLORE SIPCELEBRATE
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EXPERIENCE. EXPLORE. ENJOY!
Situated along I-80, you can visit 
award-winning historical and cultural 
attractions for groups of any size. 

EXPLORE
STAYDINE

SHOP

Reminisce at National Museum
of Roller Skating

The only roller skating museum 
in the world, National Museum of 
Roller Skating in Lincoln rekindles fond 
memories of recreation. The museum 
aims to enrich lives by increasing an 
understanding and enjoyment of roller 
skating history.  

“When groups come to our museum, 
they will find a history of the roller 
skate,” said Rhonda Cann, tour guide. 
“The oldest known skate is dated 1760 
and the oldest skate we have is dated 
1819. People are surprised to find out 
skating is that old of an activity.”

The first skates were inline skates. 
The Dutch, who came up with the idea 
of roller skating, used ice skates to make 
pairs of roller skates. The initial test 
piloting of the first prototype was in the 
city of Huy, Belgium. 

“These new creations had wheels 
with no ball bearings and no toe stops,” 
Cann said. “It was considered a very 
elite activity — so much so that when 
you went to the rink to skate (to music 
played by a full orchestra), the men wore 
suits and the women wore beautiful 
dresses, hats and gloves.”

Cann said people who visit the mu-
seum often say they didn’t realize there 
was so much history behind the sport.

“Skating played a part in the lives of 
many people as they courted, and the 
music being played brings back lovely 
memories,” she said. 

Groups are encouraged to take pho-
tos at the museum, and self-guided tours 
are welcome. For guided tours, groups 
are asked to call ahead. 

“With a guide, you will hear some 

of the stories about the history of the 
roller skate through the years,” Cann 
said. “Groups see the progression of the 
design, as well as what it can be like to 
be a competitive skater, coach, judge, 
costume designer or musician. Visitors 
see skates worn by a bear and a horse 
— all of which makes us appeal to the 
young and the young at heart.” n

National Museum of Roller Skating
402-483-7551, ext. 16 
rollerskatingmuseum.com

National Museum of Roller Skating, Lincoln, Neb.
Photo: National Museum of Roller Skating
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Nevada
Laughlin

Although Laughlin had humble beginnings, the town is 
full of history and culture that reflects the pioneer spirit. From 
the Native Americans who etched their stories in rock to a 
developer who relocated a famous bridge brick by brick, 
Laughlin is surrounded by history and culture while offering the 
comfort and conveniences of modern-day resorts.

Groups staying overnight enjoy comfort and luxury in the 
city’s many hotels and casinos, like Aquarius, Laughlin River 
Lodge and Harrah’s. Every year, 2 million travelers visit Laughlin 
to take advantage of the great food, hiking opportunities and 
world-class entertainment. Begin constructing an itinerary with 
the following four experiences. 

Laughlin Visitor Information Center
702-298-3022
visitlaughlin.com

Several miles of Laughlin’s 
northern Colorado Riverfront 
were transformed into 
a recreational paradise, 
known as the Colorado 
River Heritage Greenway 
Park and Trails (or the 
North Reach Project). Three 
developed trailheads and 
a signature pedestrian 
overpass enhance Laughlin’s 
soft-adventure appeal while 
protecting natural resources. 

Colorado River Heritage  
 Greenway Park and Trails
702-298-3413
laughlintrails.org

itinerary planner

Originally built in 1947 
as a church for the workers 
constructing Davis Dam, the 
Colorado River Museum is 
a historical landmark itself, 
located ¼-mile north of the 
Laughlin Bridge at Davis 
Camp. View the artifacts 
and memorabilia of the local 
Native Americans and early 
pioneers of the Tri-State 
Area. The museum is open 
September through June. 

Colorado River Museum
928-754-3399
coloradoriverhistorical
 society.org

Davis Dam and its 
powerplant facility were 
completed by the Bureau 
of Reclamation in 1953, 
just 67 miles downstream 
from Hoover Dam. Although 
tours of Davis Dam are 
not available, groups are 
welcome to park atop 
the dam to view the site’s 
impressive features and 
interpretive panels. 

Davis Dam
928-754-3628
usbr.gov

Continue the historical 
quest on a narrated riverboat 
cruise. The USS Riverside 
offers 80-minute tours on 
the Colorado River. Relax 
with a cool beverage as the 
boat floats past casino row 
and listen to the history of 
this modern-day boomtown. 
The USS Riverside was 
specifically designed to travel 
under the Laughlin/Bullhead 
City Bridge.

USS Riverside
702-298-2535, ext. 5696
riversideresort.com

STROLL LEARN SEE RELAX

Top to bottom, left to right: Las Vegas Convention and Visitors Authority, Laughlin Trail/Bureau of Reclamation, Colorado River Historical Society, Las Vegas Convention and Visitors 
Authority, Don Laughlin’s Riverside Resort Hotel & Casino
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Cirque du Soleil’s Mystère
exhilarates Las Vegas audiences

Combining powerful athleticism, high-
energy acrobatics and inspiring imagery, 
Cirque du Soleil’s Mystère is known as a 
theatrical “flower in the desert.” Located 
at Treasure Island in Las Vegas, Mystère’s 
classic performance thrills groups with an 
exhilarating blend of whimsy drama and 
the discovery that life itself is a mystery. 

“When people leave Mystère, we want 
them to feel inspired and in awe of what 
the human body and imagination can 
do,” said Tim Smith, artistic director. 
“We have the best athletes and dancers 
from around the world, many who have 
trained and performed all of their lives. 
They truly test the boundaries of what the 
body can physically do in an entertain-
ing, thought-provoking way, such as our 
new Duo Straps act where we see two 
acrobats soaring above the audience.”

In one of Mystère’s new acts, per-
formers use a teeterboard to catapult 
each other into the air — up to 20 
feet — while performing jaw-dropping 
acrobatic sequences. 

“You can hear audiences gasp dur-
ing this adrenaline-filled act as it really is 
mind-blowing what our performers are 
able to do,” Smith said. “They are constant-
ly challenging themselves and pushing the 
boundaries to evolve the show and keep it 
fresh, which is what fascinates our audi-
ences and keeps them coming back.”

While groups are in awe, they are 
brought to what feels like a new dimen-
sion — and inside, they discover the 
imagination is a playful place to be. 
Mystère is a world of invigorating music, 
bright colors, bubbly characters and gut-
dropping acrobatics. 

The show was first performed in 
1993, making it Cirque du Soleil’s 
longest-running show. As with many 
of the company’s productions, Mys-
tère features a mixture of circus skills, 
dance, elaborate sets, singing and street 
theater-style comedy. 

Group rates are applicable for 12 or 
more tickets to a single performance. 
Other group-friendly Cirque du Soleil 
shows in Las Vegas include Michael 
Jackson ONE at Mandalay Bay Resort 
& Casino, O at Bellagio, KÀ at MGM 
Grand, The Beatles LOVE in The Mirage 
and Criss Angel MINDFREAK LIVE! at 
Luxor.  n

Cirque du Soleil 
866-624-7783
cirquedusoleil.com/group

Planche, Mystère, Cirque du Soleil, Las Vegas, Nev.
Photo: Matt Beard 
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New Mexico
Ruidoso

Surrounded by more than a million acres of forest and 
wilderness, the Village of Ruidoso has a lot to offer in terms 
of outdoor fun. Hundreds of miles of multiuse trails make 
the village an ideal destination for hiking, mountain biking, 
horseback riding and camping. Ruidoso sits at an elevation of 
over 7,000 feet. 

A walkable Midtown district offers visitors shopping 
opportunities, with finds like clothing, art and handcrafted Native 
American jewelry. And with more than 300 days of sunshine 
every year, Ruidoso is a great group destination in any season. 

The Village of Ruidoso Tourism Department
877-784-3676
discoverruidoso.com

Owned and operated by 
the Mescalero Apache Tribe, 
Ski Apache is the country’s 
southernmost ski area. 
Ski Apache offers warm-
weather powder skiing with 
snowmaking on 33 percent 
of the mountain. In the 
summertime, groups can take 
a gondola ride to the top of 
Sierra Blanca, soar on a zip 
line tour, mountain bike over 
10 miles of trails and hike 
among natural beauty. 

Ski Apache
575-464-360
skiapache.com

itinerary planner

A premier resort known for 
its peace and tranquility, the 
Inn of the Mountain Gods 
Resort and Casino offers 
many options for groups. 
The property, owned and 
operated by the Mescalero 
Apache Tribe, includes 
273 rooms and suites, Las 
Vegas-style gaming, a variety 
of dining options and other 
outdoor activities. 

The Inn of the Mountain 
 Gods Resort and Casino
800-545-9011
innofthemountaingods.com

Located 12 miles north 
of downtown Ruidoso, the 
514-seat Spencer Theater 
of Performing Arts is a 
world-class performance 
hall with unique architecture, 
outstanding acoustics, 
intimate seating and excellent 
artistry. The theater presents 
a summer and winter season, 
with 30–35 events each year. 
Don’t miss the blown-glass 
installations by Dale Chihuly. 

Spencer Theater of
 the Performing Arts 
575-336-4800
spencertheater.com

Stop at Hubbard 
Museum of the American 
West. The collection includes 
wagons, carriages, saddles, 
firearms, artwork and 
Native American artifacts. 
Experience the West and 
three cultures: Native 
American, Hispanic and 
Anglo. A larger-than-life, eight-
horse sculpture, Free Spirits 
at Noisy Water, is outside.

Hubbard Museum of
 the American West
575-378-4142
hubbardmuseum.org

DO STAY SEE VISIT

Top to bottom, left to right: The Village of Ruidoso Tourism Department, The Village of Ruidoso Tourism Department, The Village of Ruidoso Tourism Department, Spencer Theater of 
Performing Arts, FHWA/Dennis Adams
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OPEN DAILY

9AM-5PM

114 N. MAIN 

   ROSWELL, NM

5 7 5 . 6 2 5 . 9 4 9 5
ROSWELLUFOMUSEUM.COM

IndianPueblo.org
2401 12th St NW, ABQ 87104

505-843-7270

BALLOON
FIESTA
- WEEK - 

OCTOBER 6 - 14, 2018

BOOK NOW:
TourReservation@IndianPueblo.org

TRADITIONAL NATIVE DANCES

CERTIFIED NATIVE ARTISANS 

NATIVE INSPIRED CUISINE

ABQ BioPark Botanic Garden
offers new guided tours 

Opened in 1996, the ABQ BioPark 
Botanic Garden has grown to 32 acres 
of exhibits, and features plants from 
the American Southwest and around 
the world. The Albuquerque garden is 
now offering new educational tours for 
groups that want to learn more about 
the plants and animals.

“Going on a tour with our enthu-
siastic and knowledgeable docents is a 
great way to explore the various exhibits 
of the Botanic Garden,” said Pamela 
Dupzyk, ABQ BioPark Aquarium/
Botanic Garden education coordinator. 
“In our new and expanded tours, you'll 
discover the various medicinal plants in 
the Curandera Garden, why there are no 
straight paths in the Japanese Garden 
and why there is a working farm in the 
middle of the Botanic Garden.”

During Japanese Garden tours, 
groups learn how traditional Japanese 
plants, along with native New Mexican 
plants, are used to create a Japanese 
aesthetic in the Southwest. They also 
discover the various styles of Japanese 
gardening, and the stories behind the 
stone lanterns and bridges.

The Heritage Farm is a re-created 
1930s Rio Grande farm with heritage 
breed animals, heirloom apple trees, a 
vineyard, and a variety of other fruits 
and vegetables. On these tours, groups 
learn more about heirloom plants and 
heritage breed animals, and about New 
Mexico’s farming traditions. 

The Botanic Garden’s BUGarium 
is one of the most elaborate exhibits 
dedicated to bugs and arthropods in the 
country. The garden consists of more 
than 1½ miles of paths through formal 
and whimsical gardens, designed to 
delight the senses. 

In addition to garden tours and spe-
cial educational events throughout the 
year, the ABQ BioPark offers a variety of 
experiences every week, including ani-
mal feedings and shows, demonstrations 
and musical performances. Located 
along the Rio Grande River near down-
town Albuquerque, the ABQ BioPark 
also consists of a zoo, an aquarium and 
Tingley Beach. n

ABQ BioPark
505-768-2000
bioparkadmissions@cabq.gov
cabq.gov/culturalservices/biopark

Japanese Garden, ABQ BioPark Botanic Garden, Albuquerque, N.M., Photo: ABQ BioPark
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W H E R E   traditions B E G I N

W H E R E  memories A R E  M A D E

F U L L  C A S I N O   |   L U X U RY  R E S O R T   |  Z I P  L I N E   |   C H A M P I O N S H I P  G O L F

InnoftheMountainGods.com    |  1-800-545-9011  |  Mescalero, NM

To book your group or meeting, please contact:

Charles Meeks | 575-464-7780 
cmeeks@innofthemountaingods.com

Jo Kazhe | 575-464-7065 
jokazhe@innofthemountaingods.com

273 LUXURY ROOMS AND SUITES, 
PLUS A 38,000+ SQ. FT. MEETING SPACE

New Mexico Farm & Ranch Heritage Museum
is ‘Dressed for the Occasion’

Women’s clothing from the 1870s to 
the 1930s — what was visible and some 
layers that were not always visible — is 
the subject of a new exhibit at the New 
Mexico Farm & Ranch Heritage Muse-
um. “Dressed for the Occasion” focuses 

on clothing for “everyday” wearing, as 
well as special occasions like weddings, 
funerals and baptisms. 

“The idea for this exhibit began as an 
underwear exhibit,” said Leah Tookey, the 
museum’s history curator. “As we searched 

our collection, and the collections of some 
of our sister museums in southern New 
Mexico, we found many beautiful dresses 
and artifacts that tell interesting stories 
about women’s lives during the late 19th 
and early 20th century. With all of these 
discoveries, the exhibit blossomed into 
this wonderful assemblage.”

It will be on display in the museum’s 
Legacy Gallery through March 3, 2019. 
This exhibit features several vignettes, 
including “Underthings,” which has a 
lobster tail bustle, corset, pantaloons, 
camisole, petticoat and other items. “Four 
Weddings and a Funeral” shows stunning 
dresses and historic photographs.

“A Child’s World” features a small bed-
room displaying christening gowns and 
shoes, as well as period toys and furniture.
The exhibit also includes an early-20th-
century graduation dress, stunning beaded 
flappers’ dresses and more understated 
clothing from the Great Depression. 

To properly display the vintage dress-
es, mannequins with the proper shape 
and size were needed. Of the 14 in the 
exhibit, six were carved out of Ethafoam 
blocks by museum collections manager 
Holly Radke. Each were custom-shaped 
to fit a specific dress to not put stress on 
the aging fabric and buttons.

“Dresses were smaller back then and 
you can’t use a children’s mannequin 
because the shape is different; it doesn’t 
have that hour-glass figure,” she said. 
“Plus, this was much more cost-effective.”

The exhibit, which has been more 
than a year in the making, includes cloth-
ing and artifacts from the Farm & Ranch 
Heritage Museum’s collections, as well 
as from the collections of the Silver City 
Museum, The City of Las Cruces muse-
ums and the Black Range Museum. n

New Mexico Farm &
 Ranch Heritage Museum
575-522-4100
nmfarmandranchmuseum.org
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North Dakota
Williston

The town where the Yellowstone and Missouri rivers meet 
has been a booming crossroads for centuries. Williston was 
a gathering place for the earliest people of the plains and it 
brought together generations of agricultural producers. 

Groups visiting Williston will find remarkable historic sites, 
nearby national and state parks, nationally ranked golf courses 
and festivals. Annually, the Williston Convention and Visitors 
Bureau hosts the Williston Sports & Recreation Show, Band Day, 
North Dakota Chokecherry Festival and the Spring Lake Park 
Holiday Drive. 

The Visitor’s Center and Gift Shop are located near the 
airport entrance. With advance notice, the bureau can arrange 
welcome receptions, on-board guided tours and welcome 
packets. 

Williston Convention and Visitors Bureau
701-774-9041
visitwilliston.com

Between 1828 and 1867, 
Fort Union Trading Post 
was the most significant 
fur trading post on the 
upper Missouri River. The 
Assiniboine and other Native 
American tribes exchanged 
furs for goods from around 
the world. Today, visiting 
groups can relive the history 
through guided and self-
guided tours and seasonal 
living history programs. 

Fort Union Trading Post   
 National Historic Site
701-572-9083
nps.gov/fous

itinerary planner

Located a half-hour 
southwest of Williston, Fort 
Buford State Historic Site 
preserves the remnants of 
a vital frontier plains military 
post. Built in 1866 near the 
confluence of the Missouri 
and Yellowstone rivers, it 
became a supply depot for 
field operations. A large 
officers’ quarters building 
now houses a museum.

Fort Buford State
 Historic Site
701-572-9034
history.nd.gov/
historicsites/buford

Less than 40 minutes 
east of Williston, The Links 
of North Dakota presents 
golfers an authentic links-
style golfing experience on 
the bluffs overlooking Lake 
Sakakawea. Water doesn’t 
come into play on this par-72 
championship course, but 
85-plus sand bunkers do. An 
outdoor banquet facility seats 
large groups. 

The Links of North Dakota
701-568-2600
thelinksofnorthdakota.com

Built in 1911, the James 
Memorial building first 
served Williston as the public 
library. Today, the James 
Memorial Art Center offers 
art classes and workshops, 
monthly gallery exhibitions 
and community events. This 
year, the annual Art Fest 
(featuring art vendors and 
artist demonstrations) is Sept. 
15 at Recreation Park. 

James Memorial
 Art Center
701-774-3601
thejamesmemorial.org

DISCOVER LEARN PLAY SEE

Top to bottom, left to right: Creative Commons, Creative Commons, Creative Commons, Jason Lindsey, James Memorial Art Center
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ND t o u r i s m . c om / g r o u p t r a v e l

MUST-SEE
You can see a lot of culture on TV and in the movies. And then, you can go out and live it. Actor Josh Duhamel enjoys 
getting out of character and visiting his home state of North Dakota for some authentic, on-location experiences. 
Take in events like North America's largest Scandinavian festival or an international powwow with your travel 
groups. Visit us online to plan your next tour itinerary.

Josh Duhamel

            Scandinavian Heritage Park, Minot 

North Dakota Culinary Trail
creates foodie adventures

It’s no secret groups love good food 
and will travel far and wide in search of 
their next top-notch meal. Last year, a 
survey by AAA disclosed an estimated 
22 million Americans expect to take 
a culinary-focused trip this year, with 
adventures ranging from winery tours to 
full-immersion cooking courses.

Visitors to North Dakota are no 
exception to this trend, delighting 
in local cuisine and food-focused 
fun. Groups can travel along North 
Dakota’s very own Culinary Trail for a 
taste of local fare, whether it’s lake-
caught walleye at Bismarck’s Pirogue 
Grille or pheasant strips at 10 North 
Main in Minot. North Dakota leaves 
no point untouched.

The Medora Musical is renowned for 

its musical entertainment, but food lov-
ers will relish the Food Network’s “The 
Best Of ” Pitchfork Fondue prior to the 
performance. Every evening, the chefs 
load steaks onto pitchforks and fondue 
them western-style. Groups savor their 
steak as they overlook the picturesque 
Badlands from atop a bluff at the Tjaden 
Terrace.

The steak comes with fresh fruit, 
salad, coleslaw, vegetables, baked beans, 
garlic toast, baked potatoes, brownies, 
cinnamon-sugar doughnuts, lemonade 
and coffee. If beer or wine is desired, the 
Tjaden Terrace Bar has the group covered.

With advance notice, groups also can 
tour North Dakota’s only culinary herb 
farm, Gardendwellers Farm in Esmond, 
and take advantage of the classes offered 

on herb cooking, growing and crafting.
Scandinavian and German roots run 

deep in North Dakota, clearly marked in 
the state’s desserts. Visit local bakeries, 
explore a farmers market or check out 
hometown grocers to sample uniquely 
North Dakotan treats like kuchen (Ger-
man for cake) or Norway’s version of 
flatbread, called lefsa.

Whether the group is looking to try 
its hand at a cooking class, to discover 
the wines of a North Dakota vineyard 
or to simply taste the fresh and delicious 
fare of this prairie landscape, a culinary 
adventure awaits. n

North Dakota Tourism
800-435-5663
ndtourism.com/grouptravel

Pitchfork Fondue, Medora, N.D.
Photo: North Dakota Tourism
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ND t o u r i s m . c om / g r o u p t r a v e l

MUST-SEE
You can see a lot of culture on TV and in the movies. And then, you can go out and live it. Actor Josh Duhamel enjoys 
getting out of character and visiting his home state of North Dakota for some authentic, on-location experiences. 
Take in events like North America's largest Scandinavian festival or an international powwow with your travel 
groups. Visit us online to plan your next tour itinerary.

Josh Duhamel

            Scandinavian Heritage Park, Minot 
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Oklahoma
Norman

No matter the season, Norman offers exceptional museums, 
performing arts, colorful galleries and boutique shopping. It 
is, after all, home to the University of Oklahoma. Take the time 
to stroll through Campus Corner, experience the excitement 
of a Sooner Game Day or take in the natural beauty of Lake 
Thunderbird State Park.

As a gateway to central Oklahoma, Norman’s affordable 
hotels and a wide selection of local restaurants will make any 
group expedition unbelievably easy. Every adventure can start at 
the Welcome Center, located downtown. The VisitNorman app is 
available for download in the iTunes store and on Google Play.

Visit Norman
405-366-8095
visitnorman.com

University of Oklahoma 
was created by the Oklahoma 
Territorial Legislature in 
1890. It is home to one 
of the two largest natural 
history museums in the world 
associated with a university, 
the Sam Noble Museum. 
Guided tours of the historic, 
park-like campus can be 
scheduled through the OU 
Visitor Center.

University of Oklahoma
405-325-2151
ou.edu/visit/tours

itinerary planner

Lake Thunderbird 
State Park, located in East 
Norman, features nearly 
2,000 park acres, eight lake 
huts and two swim beaches, 
along with hiking, biking and 
nature trails. A total of 10 
picnic shelters are available 
for group reservation. Lake 
Thunderbird State Park 
Calypso Cove Nature Center 
is open Thursday through 
Saturday. 

Lake Thunderbird
 State Park
405-360-3572
travelok.com/state-parks

Groups will find more 
than 2,700 exciting electronic 
games at Riverwind Casino, 
as well as a wide selection 
of table games like baccarat, 
blackjack and card roulette. 
While there, experience 
entertainment in the Casino 
Showplace Theatre and 
River Lounge. Weekly events 
feature live performances by 
local and national acts, from 
music to stand-up comedy.

Riverwind Casino
405-322-6000
riverwind.com

Group tours can be 
scheduled at the Moore-
Lindsay Historic House 
Museum, a Queen Anne 
Victorian-style home that was 
originally built in 1899. The 
house became a museum in 
the 1970s, and today, it holds 
many artifacts and resources 
that tell the story of Cleveland 
County. Four exhibitions are 
presented each year.

Moore-Lindsay Historic 
 House Museum
405-321-0156
normanmuseum.org

EXPLORE RELAX PLAY TOUR

Top to bottom, left to right: iStock, Visit Norman, Visit Norman, Kym Koch Thompson, Toni Klemm
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Savor Oklahoma’s flavors
with Foodie Foot Tours 

Located in Oklahoma City and Tulsa, 
Foodie Foot Tours gives groups one-
of-a-kind culinary experiences mixed 
with history and architectural views. A 
knowledgeable guide leads the tours, 
which include three to five food stops 
and lots of laughs. 

“Foodie Foot Tours is a unique culi-
nary experience that allows you to learn 
local history, sample the menu at local 
restaurants and explore the neighbor-
hood,” said Ashley Stevenson, owner/
operator at Foodie Foot Tours. “We only 
visit local restaurants and encourage our 
guests to continue to visit these local 
stops even after they’ve left the tour. I 
want groups to walk away with full bel-
lies, a better sense of the area’s history 
and maybe even a new friend.”

Stevenson has no sophisticated 
palette or culinary training — just pure 

passion for food. It all started when she 
visited Africa her senior year of high 
school and was forced to adjust to a 
different food culture. The next game-
changer was when she went to college in 
Louisiana — another food shock. 

Now living in Oklahoma City, her 
mission is to share the joy of her food 
journey and to introduce visitors to 
something bigger than chain restaurants. 
For groups visiting Oklahoma City, 
Stevenson recommends the Deep Deuce 
tour, which explores African-American 
history in an area filled with jazz roots.

“The Deep Deuce tour is the most pop-
ular,” she said. “Most locals are unaware 
of the food options in the area, so they are 
surprised there’s a tour here. I would defi-
nitely recommend the Deep Deuce tour to 
first-time Oklahoma City visitors because 
of the rich history it offers.”

The Automobile Alley tour also is 
in Oklahoma City, which traverses a 
district that was once home to early 
pioneers, but has evolved into an auto 
dealership hub. And the Uptown 23rd 
Happiest Hour tour takes groups down 
historic Route 66 to try cocktails in a 
newly revitalized area. 

In Tulsa, Foodie Foot Tours offers 
a Tulsa Arts District tour, which runs 
through a diverse, culturally robust 
downtown district. Grown from an his-
toric oil-rich past with icons including 
the Brady Theater and Cain’s Ballroom, 
the district has become a community-
driven engine of the Tulsa economy.  n

Foodie Foot Tours
918-320-9682 (Oklahoma City)
803-240-8060 (Tulsa)
foodiefoottours.com

Right to left, top to bottom: Group tour, Foodie Foot Tours, Okla-
homa City, Okla.; Dishes, Foodie Foot Tours, Oklahoma City, Okla.; 
Drink, Foodie Foot Tours, Oklahoma City, Okla.
All photos: Foodie Foot Tours
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South Dakota
Sioux Falls

The falls of the Big Sioux River offer plenty of reason to visit 
South Dakota, but the other attractions in the city of Sioux Falls 
only add to the excitement. 

Groups are welcome to explore the Imagination Studio at 
the Kirby Science Discovery Center in the Washington Pavilion, 
experience the habitat of more than 800 free-flying butterflies 
at the Butterfly House & Aquarium and meet the Great Plains 
Zoo’s 1,000 animals. 

“Sioux Falls is a refreshing destination and something a bit 
unexpected,” said Jackie Wentworth, sales manager for Sioux 
Falls Convention and Visitors Bureau. “We have a variety of 
accommodations, a thriving food and craft beer scene, and 
one-of-a-kind attractions. Let us show you why we are ‘The 
Heart of America.’”

Sioux Falls Convention and Visitors Bureau
605-275-6060
visitsiouxfalls.com

The falls of the Big Sioux 
River have evolved from a 
trading post to a 123-acre 
park and recreational trail. 
The triple waterfall anchors 
Falls Park, where an average 
of 7,400 gallons of water 
drop each second. The park 
is home to a visitor center, 
five-story viewing tower, gift 
shop, the Falls Overlook Cafe 
and historic ruins.

Falls Park
605-367-7430
visitsiouxfalls.com

itinerary planner

All photos: Sioux Falls Convention and Visitors Bureau

A massive stainless-
steel sculpture designed by 
renowned South Dakota artist 
Dale Lamphere debuted in 
July. It spans the length of 
a football field and rises 70 
feet above the Big Sioux 
River. Arc of Dreams is a 
permanent part of the world-
renowned SculptureWalk, 
which features more than 55 
sculptures.

Arc of Dreams
605-838-8102
siouxfallsarcofdreams.org

South Dakota’s newest 
state park, Good Earth 
State Park is part of the 
Blood Run National Historic 
Landmark. The river, 
abundant wildlife, fertile flood 
plains, protection from winds 
and availability of catlinite 
(pipestone) made the area 
a crossroads of Native 
American civilization from 
1300 to 1700. Visitors enjoy 
hiking trails and interactive 
exhibits.

Good Earth State Park
605-213-1036
gfp.sd.gov/parks

Sip wine in a quaint 
farm setting complete 
with animals, a red barn, 
a vineyard and a tasting 
room made of straw bales. 
During the summer months, 
Strawbale Winery hosts 
weekly live music events 
with food trucks and wine. 
Each July, the Folk Off and 
Rib Challenge event features 
local musicians and a 
barbecue competition.

Strawbale Winery
605-543-5071
strawbalewinery.com

EXPLORE SEE DO SIP
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SOUTH DAKOTA

See millions of rock formations
at Black Hills Caverns 

Although gold seekers discovered 
the Black Hills Caverns in 1882, the 
Lakota Indians had found the caverns 
centuries before. Today, groups con-
tinue to explore the Rapid City caverns 
to discover new wonders in a majestic 
underground landscape. 

“The unusual nature of caves is the 
draw,” said Kathy Johnson, owner. “Not 
knowing what is around the next bend 
is exciting and people love the adventure 
of it. Our beautiful cave offers over 25 
types of formations and takes groups on 
a ¾-mile underground hike. Our tour 
guides provide a safe and fun way to 
learn about caves and Black Hills history.” 

All caves are different; even the other 
Black Hills caves have different forma-
tions, Johnson said. Black Hills Caverns 

is formed by Paha Sapa limestone, a 
band that encircles the central granite 
of the Black Hills. This limestone was 
created at the bottom of an ancient sea 
during the Mississippian period, about 
340 million years ago. The caverns were 
formed about 60 million years ago, but 
continue to evolve today. The tempera-
ture remains consistent between 48 and 
50 degrees Fahrenheit. 

Black Hills Caverns offers two tours: 
The Adventure Tour and the Crystal 
Tour. The Adventure Tour requires more 
walking dexterity and traverses various 
cave levels. The Crystal Tour is shorter 
and stays on the first level — much 
easier to traverse.

“We want every group to have a 
great time, even if each person loves 

something completely different than 
the others,” Johnson said. “We offer two 
different tours so that those who would 
find the entire cave tour difficult have 
an option to stay on the main level and 
experience a cave. In many other caves, 
this would not be an option.” 

The Adventure Tour lasts about one 
hour and includes all three levels of the 
cave. The Crystal Tour lasts about a half 
hour; participants see millions of calcite 
crystals and hear about the cave’s forma-
tion process. 

Black Hills Caverns is open from 
May 15 through Sept. 30. n

Black Hills Caverns 
605-343-0542
blackhillscaverns.com

Black Hills Caverns, Rapid City, S.D.
Photo: Black Hills Caverns 
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Texas
Fort Worth

With more than 92 attractions in a 10-mile radius of 
downtown, Fort Worth welcomes groups to experience the 
great American West and its rich cultural treasures. The “City 
of Cowboys and Culture” is the 16th-largest city in the United 
States and receives 9.1 million visitors annually.

Camp Worth, named after Mexican War hero Gen. William 
Worth, was built on the banks of the Trinity River. Cattle industry 
was king for a generation of people working the Fort Worth leg 
of the historic Chisholm Trail. Cowboys played in Hell’s Half 
Acre, where downtown’s Sundance Square stands today, before 
driving their cattle on to Kansas. Begin experiencing the history, 
as well as the more modern gems, at the following stops.

Visit Fort Worth
800-433-5747
fortworth.com

The Will Rogers 
Memorial Center is a public 
entertainment, sports and 
livestock complex named for 
American humorist and writer 
Will Rogers. It’s home to the 
annual Fort Worth Stock 
Show & Rodeo, the oldest 
continuously running livestock 
show. Next year’s show runs 
from Jan. 18 to Feb. 9, 2019.

Fort Worth Stock Show
 & Rodeo
817-877-2400
fwssr.com

itinerary planner

“Giddy up” to the Fort 
Worth Stockyards National 
Historic District and explore 
the Texas Cowboy Hall 
of Fame and Stockyards 
Station, where legends are 
memorialized. If the group 
feels inspired to saddle up, 
head over to the Fort Worth 
Stockyard Stables for guided 
horseback rides along the 
Trinity River.

Fort Worth Stockyards 
 National Historic District 
817-624-4741
fortworthstockyards.org

Dedicated to lifelong 
learning and anchored by rich 
collections, the Fort Worth 
Museum of Science and 
History engages groups 
through creative programs 
and exhibits interpreting 
science, as well as the stories 
of Texas and the Southwest. 
The museum also is home 
to an Omni Theater and the 
Noble Planetarium.

Fort Worth Museum of 
 Science and History
817-255-9300
fwmuseum.org

The Kimbell Art Museum 
is known as much for its 
architecture as it is for its 
collection of art, which 
emphasizes quality over 
quantity. Fewer than 350 
works range from antiquity 
to the 20th century. Groups 
are invited to schedule one-
hour, docent-guided tours 
of the Kimbell’s permanent 
collection, architecture or 
special exhibitions. 

Kimbell Art Museum
817-332-8451, ext. 249
kimbellart.org

SEE EXPLORE LEARN DISCOVER

Large photo: Joseph Haubert; All other photos: Visit Fort Worth
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TEXAS

Space Center Houston features
more than 400 space artifacts

Around the world, Houston is known 
as the home of NASA Mission Control, 
International Space Station Mission 
Control and astronaut training. With 
Space Center Houston, groups receive a 
behind-the-scenes look at the working 
facilities of Johnson Space Center.

On a tram tour, guests see Historic 
Mission Control, the astronaut training 
facility and Rocket Park, including the 
iconic Saturn V rocket. Groups also can 
opt for a 60-minute guided tour of Space 
Center Houston before the facility opens 
to the public. 

“A personal guide assigned to your 
group will shed light on the exciting 
happenings in space and provide an-
swers tailored to your group’s questions,” 
said Meridyth Moore, public relations 
specialist at Space Center Houston.

A meal in the Zero-G Diner is in-

cluded with guided tours. Fuel up with 
a selection of deli sandwiches, salads, 
vegetarian meals, pizza or hamburgers. 

A must-see at Space Center Houston 
is the new Independence Plaza, present-
ed by Boeing. Visitors can touch interac-
tive displays, see NASA artifacts and 
learn about the space shuttle program’s 
legacy. The plaza is the only place in the 
world where guests can enter a shuttle 
replica mounted on top of the original 
space shuttle carrier aircraft. 

During the Living in Space presenta-
tion, groups learn how astronauts live 
and work aboard the International Space 
Station. Visitors explore the technology 
developed by NASA in the International 
Space Station Gallery. In the Space Cen-
ter Theater, guests watch Journey to Space 
with stunning 4K ultra-high-definition, 
new audio and a giant screen. 

The amount of time spent inside the 
center should depend on how much 
the group wants to do. Generally, Space 
Center Houston recommends groups 
allow three to five hours. If visitors are 
looking for a more interest-specific 
experience, custom VIP expeditions are 
available. 

“There’s something for everyone,” 
Moore said. “You can select which iconic 
and historic locations your guided group 
tour visits at NASA and Space Center 
Houston.”

VIP guests receive a special catered 
lunch with reserved seating in an exclu-
sive location, as well as a souvenir for 
each group member. n

Space Center Houston
281-244-2100
spacecenter.org/group

International Space Station Gallery, Space Center Houston, 
Houston, Texas; Photo: Space Center Houston
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Fort Worth is the 5th largest city in Texas and it is a leading 
leisure destination with an eclectic cultural scene. Offering a 
truly Texan experience, the Stockyards National Historic District 
is rich in western history that is on display daily, including: Billy 
Bob’s Texas – the world’s largest honky-tonk, authentic West-
ern saloons, the world’s only year-round rodeo and the Fort 
Worth Herd twice-daily cattle drive. Recently named the first 
music-friendly community in Texas by the Texas Music Office, 
Fort Worth offers music lovers a variety of super-casual outdoor 
venues and grand music halls playing country western music, 
R&B, indie rock and opera, just to name a few. Art enthusiasts 
can explore world-renowned museums in Fort Worth’s Cultural 

District, including the Modern Art 
Museum, the Kimbell Art Muse-
um, the Amon Carter Museum of 
American Art and the National 
Cowgirl Museum and Hall of 
Fame.

 
Near the Cultural District, vis-

itors can take a walk along a new 
epicenter of emerging artists, 
The Foundry District. Walk by In-
spiration Alley and see beautiful 

murals from 11 local artists. Those look-
ing for a culinary immersion can head 
to one of Fort Worth’s finest “restaurant 
rows” known as Magnolia Avenue, check 
out one of 10 local breweries or spend a 
day at Firestone and Robertson Distilling 
Co.’s newest creation, Whiskey Ranch, 
the largest whiskey distillery West of the 
Mississippi. 

 
Sports fans can start their engines 

at Texas Motor Speedway, home of 
NASCAR and Sprint Cup Series. Or 
attend a game at nearby AT&T Stadium 
or Globe Life park. Visitors can see mil-
lions of dollars been made at the Money 
Factory and shop at Tanger Outlets. If 
looking for premier shopping, delicious 
restaurants and popular nightlife spots, 
visitors have plenty of choices between Sundance Square in 
downtown, the popular West 7th neighborhood, plus the new 
upscale-shopping destination in the Shops at Clearfork.

fortworth.com

NEXT
STOP

SPONSORED CONTENT

FORT WORTH
The Modern Art Museum
of Fort Worth 

The Modern Art Museum of Fort Worth 
collects and displays international 
modern and contemporary artwork in 
a serene concrete and glass building 
designed by Japanese architect Tadao 
Ando. The collection showcases art in 
all media: paintings, sculptures, vid-
eos, photographs, and prints; by artists 
including Andy Warhol, Anselm Kiefer, 
Jenny Holzer, Jackson Pollock, and 
Martin Puryear.

817-738-9215
1-866-824-5566
www.themodern.org

Billy Bob’s Texas 

Two-Step to Billy Bob’s Texas in the Fort 
Worth Stockyards. The World’s Largest 
HonkyTonk features entertainment for 
up to 6000 fun-lovin folks. Billy Bob’s 
hosts the stars from Alabama to ZZ 
Top. There’s dancing, real bullriding, 
Delicious bar-b-que and burgers in 
our HonkyTonk kitchen and a store for 
unique Texas gifts. Private Event Spaces  
– Ample Bus Parking.

www.BillyBobsTexas.com
Tickets: 817-624-7117

Log Cabin Village
 
Escape the present and experience the 
past at Fort Worth’s living history muse-
um! Stroll along tree-lined paths touring 
authentic log cabins, a one-room school, 
blacksmith shop, and a beautiful herb 
garden. Visit with historically dressed 
interpreters relaying history and demon-
strating 19th-century crafts. Spend time 
exploring the hands-on cabin where you 
can pretend YOU are living in a home on 
the frontier. Don’t forget to dip a candle to 
take home!
 
2100 Log Cabin Village Lane
Fort Worth, TX 76109
817-392-5881
www.logcabinvillage.org

Fort Worth Opera

Experience Fort Worth Opera’s thrill-
ing 2019 Festival (April 26–May 31), 
featuring internationally renowned opera 
director Francesca Zambello’s critically 
acclaimed production of George Gersh-
win’s Porgy and Bess; a powerful maria-
chi opera, El Pasado Nunca se Termina; a 
hilarious world premiere comedy about a 
baker’s obsession with dough, Compan-
ionship; and an orchestral showcase of 
our 2020 world premiere opera, The Last 
Dream of Frida and Diego. Give us a call 
for great group rates.
 
817-731-0726
www.fwopera.org

Fort Worth Stockyards

Located in Fort Worth’s National Historic 
District, the Ft. Worth Stockyards offer 
an authentic glimpse of the American 
West. Blending past and present, enjoy 
uniquely western dining, shopping 
and entertainment surrounded by the 
region’s rich history. Get the chance to 
channel your inner cowboy or your inner 
cowgirl, experience the longhorns, mas-
ter the Maze and have the time of your 
life at our unique and quirky attractions. 
For more information visit
www.fortworthstockyards.com
 
817-625-9715
info@stockyardsheritage.com

Radisson® Hotel, Fort Worth 
North at Fossil Creek 

Welcome to the Radisson Hotel Ft. 
Worth/Fossil Creek. The Radisson Hotel 
has 247 newly renovated guest rooms 
and 13,000 square feet of meeting 
space available to cater to all of your 
needs. Located just 4 miles from the His-
toric Stockyard, the hotel offers free car 
and motor coach parking on site. After 
a day of taking in all of the attractions in 
the area you can enjoy a craft cocktail in 
our lobby bar or nightclub prepared by 
our award winning mixologist. We have a 
full service restaurant serving breakfast, 
lunch, and dinner daily. Special group 
pricing is available and don’t forget to 
ask about the Stockyard Rodeo Show.

817-625-9911
www.radisson.com/fossilcreek
2540 Meacham Boulevard, 
Fort Worth, Texas 76106

SPONSORED CONTENT

PHOTO: JEREMY ENLOW
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Fort Worth is the 5th largest city in Texas and it is a leading 
leisure destination with an eclectic cultural scene. Offering a 
truly Texan experience, the Stockyards National Historic District 
is rich in western history that is on display daily, including: Billy 
Bob’s Texas – the world’s largest honky-tonk, authentic West-
ern saloons, the world’s only year-round rodeo and the Fort 
Worth Herd twice-daily cattle drive. Recently named the first 
music-friendly community in Texas by the Texas Music Office, 
Fort Worth offers music lovers a variety of super-casual outdoor 
venues and grand music halls playing country western music, 
R&B, indie rock and opera, just to name a few. Art enthusiasts 
can explore world-renowned museums in Fort Worth’s Cultural 

District, including the Modern Art 
Museum, the Kimbell Art Muse-
um, the Amon Carter Museum of 
American Art and the National 
Cowgirl Museum and Hall of 
Fame.

 
Near the Cultural District, vis-

itors can take a walk along a new 
epicenter of emerging artists, 
The Foundry District. Walk by In-
spiration Alley and see beautiful 

murals from 11 local artists. Those look-
ing for a culinary immersion can head 
to one of Fort Worth’s finest “restaurant 
rows” known as Magnolia Avenue, check 
out one of 10 local breweries or spend a 
day at Firestone and Robertson Distilling 
Co.’s newest creation, Whiskey Ranch, 
the largest whiskey distillery West of the 
Mississippi. 

 
Sports fans can start their engines 

at Texas Motor Speedway, home of 
NASCAR and Sprint Cup Series. Or 
attend a game at nearby AT&T Stadium 
or Globe Life park. Visitors can see mil-
lions of dollars been made at the Money 
Factory and shop at Tanger Outlets. If 
looking for premier shopping, delicious 
restaurants and popular nightlife spots, 
visitors have plenty of choices between Sundance Square in 
downtown, the popular West 7th neighborhood, plus the new 
upscale-shopping destination in the Shops at Clearfork.

fortworth.com

NEXT
STOP

SPONSORED CONTENT

FORT WORTH
The Modern Art Museum
of Fort Worth 

The Modern Art Museum of Fort Worth 
collects and displays international 
modern and contemporary artwork in 
a serene concrete and glass building 
designed by Japanese architect Tadao 
Ando. The collection showcases art in 
all media: paintings, sculptures, vid-
eos, photographs, and prints; by artists 
including Andy Warhol, Anselm Kiefer, 
Jenny Holzer, Jackson Pollock, and 
Martin Puryear.

817-738-9215
1-866-824-5566
www.themodern.org

Billy Bob’s Texas 

Two-Step to Billy Bob’s Texas in the Fort 
Worth Stockyards. The World’s Largest 
HonkyTonk features entertainment for 
up to 6000 fun-lovin folks. Billy Bob’s 
hosts the stars from Alabama to ZZ 
Top. There’s dancing, real bullriding, 
Delicious bar-b-que and burgers in 
our HonkyTonk kitchen and a store for 
unique Texas gifts. Private Event Spaces  
– Ample Bus Parking.

www.BillyBobsTexas.com
Tickets: 817-624-7117

Log Cabin Village
 
Escape the present and experience the 
past at Fort Worth’s living history muse-
um! Stroll along tree-lined paths touring 
authentic log cabins, a one-room school, 
blacksmith shop, and a beautiful herb 
garden. Visit with historically dressed 
interpreters relaying history and demon-
strating 19th-century crafts. Spend time 
exploring the hands-on cabin where you 
can pretend YOU are living in a home on 
the frontier. Don’t forget to dip a candle to 
take home!
 
2100 Log Cabin Village Lane
Fort Worth, TX 76109
817-392-5881
www.logcabinvillage.org

Fort Worth Opera

Experience Fort Worth Opera’s thrill-
ing 2019 Festival (April 26–May 31), 
featuring internationally renowned opera 
director Francesca Zambello’s critically 
acclaimed production of George Gersh-
win’s Porgy and Bess; a powerful maria-
chi opera, El Pasado Nunca se Termina; a 
hilarious world premiere comedy about a 
baker’s obsession with dough, Compan-
ionship; and an orchestral showcase of 
our 2020 world premiere opera, The Last 
Dream of Frida and Diego. Give us a call 
for great group rates.
 
817-731-0726
www.fwopera.org

Fort Worth Stockyards

Located in Fort Worth’s National Historic 
District, the Ft. Worth Stockyards offer 
an authentic glimpse of the American 
West. Blending past and present, enjoy 
uniquely western dining, shopping 
and entertainment surrounded by the 
region’s rich history. Get the chance to 
channel your inner cowboy or your inner 
cowgirl, experience the longhorns, mas-
ter the Maze and have the time of your 
life at our unique and quirky attractions. 
For more information visit
www.fortworthstockyards.com
 
817-625-9715
info@stockyardsheritage.com

Radisson® Hotel, Fort Worth 
North at Fossil Creek 

Welcome to the Radisson Hotel Ft. 
Worth/Fossil Creek. The Radisson Hotel 
has 247 newly renovated guest rooms 
and 13,000 square feet of meeting 
space available to cater to all of your 
needs. Located just 4 miles from the His-
toric Stockyard, the hotel offers free car 
and motor coach parking on site. After 
a day of taking in all of the attractions in 
the area you can enjoy a craft cocktail in 
our lobby bar or nightclub prepared by 
our award winning mixologist. We have a 
full service restaurant serving breakfast, 
lunch, and dinner daily. Special group 
pricing is available and don’t forget to 
ask about the Stockyard Rodeo Show.

817-625-9911
www.radisson.com/fossilcreek
2540 Meacham Boulevard, 
Fort Worth, Texas 76106

SPONSORED CONTENT
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Groups may have heard Austin, 
Texas, likes to “keep things weird.” The 
city’s unofficial yet popular slogan was 
coined in 2000, when Red Wassenich, 
an Austin Community College librarian, 
used the phrase on a local radio show. 

Today, “keep Austin weird” is a 

clarion call to residents and visitors to 
support local businesses and say “no 
thanks” to big corporations. Adventurous 
groups can explore Austin’s peculiar 
side, like the rusty three-story hubcap- 
and bicycle-based “Cathedral of Junk” 
and spam-filled dishes at Spamarama 

(Austin’s premier cook-off).
“Austinites love sharing their city 

with visitors from all over the world,” 
said Katherine Wise, communications 
manager for Visit Austin. “Groups 
are met with genuine smiles, warm 
handshakes and a truly friendly attitude, 

T e x a s  c a p i ta l  a f f e c t i o n at e ly  c a m pa i g n s  a l l  t h i n g s  q u i r k y

Austin, Texas
By Cortney Erndt

Left to right: Dishes, Lenoir, Austin, Texas, Photo: Visit Austin/Lenoir; Valerie June, Austin City Limits Music Festival, Austin, Texas, Photo: Roger Ho; Yoga, Blanton Museum of Art, 
Austin, Texas, Photo: Visit Austin; Andrew McMahon, Austin City Limits Music Festival, Austin, Texas, Photo: Charles Reagan Hackleman
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no matter what walk of life they come from. Cultural 
diversity is prevalent throughout Austin.”

From blues to rock ‘n’ roll, boutique hotels to 
world-class resorts, and barbecue joints to five-
star restaurants, people are talking about Austin’s 
many excellent characteristics.

Eclectically musical 
Austin has a soundtrack all of its own, which 

can be heard in venues any night of the week. After 
all, music is what fuels the city; a pop diva couldn’t 
throw a country star’s boot without hitting a blues 
guitarist at an open-mic night. 

“Home to more than 250 live music venues, 
thousands of musicians and a heritage that 
includes Willie Nelson, Janis Joplin and Stevie Ray 
Vaughan, Austin has truly earned its designation as 
the Live Music Capital of the World,” Wise said.

Groups can still visit the venue where Janis 
Joplin developed her brassy style that propelled her 
into becoming the first female rock ‘n’ roll superstar. 
Kenneth Threadgill opened his Gulf filling station 
in 1933, but he had more on his mind than just 
pumping gas. His joint soon became a favorite for 
traveling musicians and continued to flourish into 
the ’60s. The original Threadgill’s location, Old No. 
1 on North Lamar, still combines music and food, 

and represents a time before disco or microwaves.
However, Austin also celebrates more modern 

music styles. This year, Austin City Limits Music 
Festival will take place Oct. 5–7 and 12–14 in 
Zilker Park. Every year, the festival features a 
diverse lineup of acts on eight stages and more 
than 125 performances across two weekends. The 
ACL Eats Food Court offers festival food, drinks 
and sweets from favorite local restaurants. 

Creatively delicious
The jams continue on Austin’s wildest and 

weirdest ride — and so does the food. The Twisted 
Texas Tour gives groups a taste of the funky side.

Tours are catered to an adult audience, and 
bringing libations is highly encouraged. Groups 
can choose between the Brunch Bus or the Brew 
Bus, each delivering the best respective hot spots 
for brunch or brews. The Brew Bus tour includes 
a behind-the-scenes brewery tour at one of the 
stops, and on both tours, a live band performs 
aboard the ride.  

Curiously craving more? Austin Eats Food Tours 
invites groups to join a three- to four-hour adventure 
sampling four to five local eateries. Visitors indulge 
in the tastiest local eats from chef-inspired dishes to 
juicy burgers and decadent sweets. Plenty of Austin 
lore is shared along the way. 

Artistically technological 
Not only is Austin known for its creativity in food, 

but also in art itself. The city is home to world-class 
museums like the Blanton, with the nation’s largest 
university-owned collection on exhibit, and the Harry 
Ransom Center, featuring The First Photograph and 
The Gutenberg Bible. 

“Whether you’re a painter or poet, musician or 
muse, tech guru or business icon, Austin is a city 
that will welcome you, engage you and inspire you,” 
Wise said. “Austin is an epicenter of innovation, 
home to top-tier universities and research facilities, 
digital and new media powerhouses, green energy 
game-changers and a tech-savvy population that is 
forward-looking, creative and entrepreneurial.”

In the ’80s, Austin’s technological movement 
was famously spearheaded by Dell computers 
founder Michael Dell from his University of Texas at 
Austin dorm room. Austin remains a melting pot of 
innovation, especially when the hustle and bustle 
of the annual South by Southwest Conference & 
Festivals (SXSW) rumbles through town. The event 
celebrates the convergence of the interactive, 
film and music industries, bringing in some of the 
brightest minds in technology today. Next year, 
SXSW will make its mark March 8–17. n

 
Visit Austin
512-474-5171
austintexas.org

Live music, Austin, Texas, Photo: Visit Austin
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Utah
Logan 

Located in the Cache Valley, Logan is a city that’s beautiful 
in any season. Its position between two mountain ranges makes 
it a destination for outdoor enthusiasts. Outdoor activities, 
including fishing, biking, hiking, skiing and golfing, are all 
options for groups visiting the area. Bear Lake, a boating, 
fishing and snowmobiling destination, is often called the Rocky 
Mountain Caribbean for its azure blue waters.

Aside from nature attractions, Logan is known for its rich 
heritage, its university, Utah State, and its performing arts.  

 Logan is conveniently located four hours from Yellowstone 
and Grand Teton national parks, and five hours from most of 
Utah’s national parks.

Cache Valley Visitors Bureau
435-755-1890
explorelogan.com

A 160-acre living-history 
museum, American West 
Heritage Center celebrates 
the Old West from 1820 to 
1920. Hands-on learning 
experiences include visiting 
with Native Americans, 
mountain men and pioneers 
dressed in period costume. 
Group options include a self-
guided living history tour, the 
Bison Tour and the Wagon 
Tour.

American West 
 Heritage Center
435-245-6050
awhc.org

itinerary planner

Utah Festival Opera 
& Musical Theatre is a 
five-week summer festival 
with over 100 events 
including four productions 
of grand opera, operetta, 
light opera, and/or seldom-
seen Broadway-style musical 
theater. The festival also 
includes orchestra and vocal 
concerts, backstage tours 
and a pre-performance 
discussions. Groups receive 
priority seating at events.

Utah Festival Opera
 & Musical Theatre
800-262-0074, ext. 3
utahfestival.org

The Logan Tabernacle 
was completed in 1891 and 
is a striking example of an 
early Mormon pioneer public 
meetinghouse. The building 
features a beautiful pipe 
organ that is used for church 
conferences and community 
concerts. Tabernacle tours 
are available throughout the 
summer. Enjoy free Noon 
Music at the Tabernacle 
concerts Memorial Day 
through early August.

Logan Tabernacle
435-755-5598 

One of five hot springs 
in the area, Crystal Hot 
Springs is located 30 
minutes from downtown 
Logan. Its natural hot spring 
ranges in temperature from 
120–134 degrees and 
contains the highest mineral 
content found in any hot 
spring in the world. A cold 
spring lies nearby, and 
ranges between 65 to 75 
degrees.

Crystal Hot Springs
435-339-0038
crystalhotsprings.net

VISIT LISTEN SEE SWIM

Top to bottom, left to right: iStock, iStock, Public Domain, iStock, Ron Busbea
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utah

Thanksgiving Point experiences
draw upon natural world 

Next year, Thanksgiving Point in 
Lehi is set to open its fifth venue, But-
terfly Biosphere. With new exhibits and 
many butterfly species from Costa Rica, 
the biosphere will be a colorful sight of 
ethereal beauty. 

“This 30,000-square-foot biosphere 
will be unlike anything in the state of 
Utah and one of a handful in North 
America,” said Josh Berndt, director 
of communications for Thanksgiv-
ing Point. “It’s exciting to see how far 
Thanksgiving Point has evolved over 
the last two decades.”

Thanksgiving Point is a noteworthy 
stop for several other group interests as 
well. Ashton Gardens features stately 
landscaping, grand lawns and the larg-
est man-made waterfall in the Western 
Hemisphere. 

“The gardens are a 55-acre commu-
nity garden that hosts our annual Tulip 
Festival each spring,” Berndt said. “We 
have a staff of 40-plus gardeners who 
upkeep the property and make it a true 
gem in the Utah desert.”

The Museum of Natural Curiosity 
is a learning playground for all ages. 
There are more than 400 interactive 
exhibits among 40,000 square feet. And 
the Museum of Ancient Life is a natural 
history museum that hosts 60 complete 
skeletal displays of a variety of dino-
saurs from each era. 

“There also is a working paleontolo-
gy lab where guests can watch and learn 
actual dinosaur research,” Berndt said. 

Lastly, Farm Country is a working 
farm that hosts programs focused on 
healthy eating, local foods and farming 

history. Groups are welcome to meet 
their favorite farm critters, like cows, 
goats, horses, chickens, sheep and pigs, 
as well as learn what it’s like to be a 
farmer through hands-on exhibits. 

Groups should plan to try the spec-
tacular dining options, including the 
full-service restaurant called Harvest. 
There also is a Tower Deli that is ideal 
for lunch and a Trellis Café at Ashton 
Gardens.

“We try to accommodate food for all 
tastes,” Berndt said. 

All of the dining options can host 
large groups, but reservations are rec-
ommended. n

Thanksgiving Point
801-768-2300
thanksgivingpoint.org

Museum of Ancient Life, Thanksgiving Point, Lehi, 
Utah, Photo: Thanksgiving Point
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Washington 
Kirkland

Located on the shores of Lake Washington just east of 
Seattle, no other city in the Puget Sound has as many waterfront 
parks and beaches as Kirkland. The city also encompasses a 
blend of outdoor recreation, art, dining and shopping.

Start the journey off right with a meal at Bottle and Bull, an 
Ernest Hemingway-inspired restaurant with a tempting happy 
hour menu. And for lakefront vistas, consider staying at the 
Woodmark Hotel, which has a full-service spa and two signature 
restaurants, Beach Cafe and Bin on the Lake.

Explore Kirkland suggests groups include the following four 
experiences in their next Washington-state itinerary. 

Explore Kirkland 
425-587-3013
explorekirkland.com

For a taste of local brews, 
stroll, jog or bike along the 
5.75-mile Cross Kirkland 
Corridor running through the 
heart of the city. Along the 
trail, stop in to one — or all — 
of the three breweries located 
along the corridor, each with 
a unique flare: Flycaster, 
Maelstrom and Chainline 
Brewing Co. 

Cross Kirkland Corridor 
425-587-3875
kirklandwa.gov

itinerary planner

Combine yoga with stand-
up paddleboarding (SUP) at 
Northwest Paddle Surfers. 
Both yoga and SUP are 
great for building balance, 
coordination, endurance and 
body strength. In addition 
to individual paddleboards, 
the company has single 
and double kayaks, a giant 
eight-person board and a pair 
of new four-person dragon 
boards.

Northwest Paddle Surfers
425-366-7699
northwestpaddle
 surfers.com

The Kirkland Arts 
Center offers hands-on art 
creation and demonstrations 
in the historic Peter Kirk 
Building. For more than 
50 years, the center has 
owned and maintained 
this historic structure while 
promoting artistic mastery 
and community participation 
in the visual arts. The 
center offers programming, 
contemporary exhibitions and 
dynamic events. 

Kirkland Arts Center
425-822-7161, ext. 108
kirklandartscenter.org

Enjoy beautiful scenery 
of mountains and cityscapes 
on a lake cruise. Companies 
such as Argosy Cruises 
operate from the Kirkland 
City Dock, offering a variety 
of experiences from dining to 
historical cruises. Groups can 
enjoy some of the world’s 
most beautiful urban lakes, 
and during the holidays, gaze 
at shimmering Christmas 
lights.

Argosy Cruises
206-623-1445
argosycruises.com

BIKE TRY CREATE CRUISE

Top to bottom, left to right: iStock, Cross Kirkland Corridor, Explore Kirkland, Merrill Images, David Schott
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Nutcrackers

 

509-548-4573

Nutcracker Hunts:
Ages 5 - 95

www.nutcrackermuseum.com
Leavenworth, Washington

Explore Leavenworth Nutcracker
Museum’s whimsical characters 

Perhaps no other tool or collect-
ible has shown such a wide diversity of 
material and design as the nutcracker. 
Leavenworth Nutcracker Museum 
showcases the implements used to 
crack the hard shell of a nut, with more 
than 7,000 nutcrackers on display. 

“Visitors are surprised and delighted 
when they enter the Leavenworth 
Nutcracker Museum; they are greeted 
by a 6-foot Mouse King nutcracker just 
waiting for a photo op,” said Debbie 
Watkins, manager at the museum. 

A 17-minute introductory video 
gives the history of the nutcrackers 
and the museum. Visitors can then 
participate in a hands-on demonstra-
tion of unusual nutcrackers and wander 
through the aisles of cases.

“They will see nutting stones from 
the archaic period, a bronze nutcracker 
from Roman times and wrought iron 
nutcrackers as old as the 12th and 13th 
centuries,” Watkins said. 

Carved wooden nutcrackers fol-
low the artistic trends from the 16th 
century to modern times; many are 
representative of famous or historical 
figures.

“There are nutcrackers of porcelain 
and ivory, and even one made of rhi-

noceros horn,” Watkins said.
Groups will find figures in the 

shape of a frog, owl, kangaroo, dragon, 
elephant and a man in the moon. Wat-
kins said visitors also are drawn to the 
wooden toy soldier nutcrackers that are 
popular during the winter holidays. 

“Everyone will find one similar to 
those displayed in their home for the 
holidays,” Watkins said. 

The history of these German 
nutcrackers is shown with the designs 
of the Fuchtner family’s seven genera-
tions. Wilhelm Fuchtner (1844–1923), 
known as the father of the nutcracker, 
made the first commercial production 
of nutcrackers using the lathe to create 
many of the same design. 

In addition to nutcrackers, the 
museum houses a collection of nut-
ting stones, some of which date back 
4,000 to 8,000 years. Other collections 
include nut bowls, nutpicks and fruit 
knives with a nutpick blade. n

Leavenworth Nutcracker Museum
509-548-4573
nutcrackermuseum.com

Nutcrackers, Leavenworth Nutcracker Museum, Leavenworth, Wash., Photo: Leavenworth Nutcracker Museum
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WASHINGTON

Outdoor discoveries await 
at Mount Rainier National Park 

Ascending 14,411 feet above sea 
level and renowned as one of the snow-
iest places on Earth, Mount Rainier is 
a Washington icon and a lifetime of 
exploration opportunities. The park en-
trance is about two hours from Seattle.

Since the early days of the Na-
tional Park Service (NPS), rangers 
have shared their knowledge of Mount 
Rainier National Park’s five areas 
(Longmire, Paradise, Ohanapecosh, 
Sunrise and Carbon/Mowich) through 
interpretive programs. 

As the fifth national park, Mount 
Rainier National Park is steeped in 
history — especially because the park 
was established before the National 
Park Service (NPS). This park paved 
the way for some of the first female 
climbing guides and rangers; devel-

oped the first master plan in the NPS 
that other parks followed; and was the 
first park to allow cars. Early leaders 
even helped shape what the ranger 
uniform would look like. 

Through guided walks, talks and 
campfire programs, rangers continue 
to inform groups of the park’s sig-
nificance. Most ranger-led programs 
are offered in summer months, but 
guided winter snowshoe walks also are 
popular. Many visitors are surprised 
to learn Mount Rainier is an active 
volcano, while others are surprised to 
learn Paradise averages 50 to 60 feet of 
snow per year.

The rates of glacial recession also 
are striking, or rather, alarming. There 
are 25 major glaciers on Mount Rainier 
and numerous unnamed snow or ice 

patches, which cover 35 square miles. 
Aside from ranger-led programs 

about the park’s changes, wildlife and 
ecology, the park also offers opportuni-
ties for bicycling, climbing, wildflower 
discovery, boating, fishing and hik-
ing. Although the volcano is the park’s 
centerpiece, more people visit Mount 
Rainier National Park for the wild-
flowers than anything else. The “peak” 
bloom for wildflowers is heavily depen-
dent on weather and precipitation pat-
terns, but in most years, many flowers 
bloom by mid-July. By the beginning 
of August, the meadows are incredibly 
impressive. n

Mount Rainier National Park
360-569-2211
nps.gov/mora

Mount Rainier, Mount Rainier National Park, Wash., 
Photo: NPS Photo



88 89August 2018 GroupTour.com

Wyoming
Campbell County

With Gillette and Wright’s location near Devils Tower National 
Monument on the main route between Mount Rushmore National 
Memorial and Yellowstone National Park, Campbell County hosts 
many motorcoach groups. With more than 20 hotels and 70 
restaurants, the city combo is an ideal historical stop for groups 
traveling the Monumental Route.

Oil and coal booms in the 1970s transformed the community, 
and today, the boom continues. 

Gillette is aptly called “The Energy Capital of the U.S.” Frontier 
Auto Museum has a family collection of Hudson cars and early 
Americana, including gas pumps, globes, neon signs, and historical 
pieces from the region. And the Relics store includes a selection of 
antiques, repurposed and handcrafted items, old-fashioned candy, 
bottled pop and coffees. Group rates are available.

Campbell County Convention & Visitors Bureau
307-686-0040
visitgillettewright.com

Tours of some of the 
largest surface coal mines in 
the world are offered through 
the Gillette Visitor Center. 
The tours are approximately 
two hours long. At the Eagle 
Butte Coal Mine overlook, 
groups can watch operations 
from a distance and see how 
coal is mined in the Powder 
River Basin. Tours with step-
on guides are available to 
groups most of the year.

Eagle Butte Coal Mine
307-686-0040
visitgillettewright.com

itinerary planner

Take a tour of Durham 
Bison Ranch. This 60,000-
acre ranch is home to 2,500 
American bison. Years ago, 
bison roamed the plains in 
such vast numbers that early 
explorers could not count 
them. By the late 1800s, 
bison were endangered. 
However, through the efforts 
of ranches like the Durham 
Buffalo Ranch, they are no 
longer endangered.

Durham Bison Ranch
307-939-1271
durhambisonranch.com

Serving as the local his-
tory center, Campbell County 
Rockpile Museum collects and 
preserves history of northeast 
Wyoming through exhibits and 
programming. Located in the 
heart of coal country, groups 
enjoy large collections of rifles, 
saddles, Native American arti-
facts, fossils and wagons. The 
museum is comprised of two 
large buildings and several out-
door exhibits — all group-friendly 
and free of charge.

Campbell County
 Rockpile Museum
307-682-5723
ccgov.net/317/
 Rockpile-Museum

Experience the nation’s first 
national monument, Devils 
Tower, some 60 miles east of 
Gillette and 110 northeast of 
Wright. Native Americans have 
revered this geologic wonder 
for thousands of years. Today, 
groups are awed by the tower’s 
enormity. Scheduled ranger-led 
programs are offered Memorial 
Day through Labor Day, and 
visitors can experience the 
monument through self-
exploration at any time.

Devils Tower National 
Monument
307-467-5283, ext. 635 
nps.gov/deto

SEE DISCOVER LEARN EXPLORE

Top to bottom, left to right: Creative Commons, WildEarth Guardians, Durham Bison Ranch, Campbell County Local Government, David Kingham
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South Pass City teems with history
Groups find 150 years of history 

still standing at South Pass City State 
Historic Site. Located about 40 minutes 
from Lander, South Pass City is one of 
the most complete historic sites in the 
United States. It provides an authentic 
look into a community that survived 

gold fever and helped lay the ground-
work for women’s suffrage. 

South Pass City was the home of 
Esther Hobart Morris, the first woman to 
hold an elected public office in the United 
States. Her election aided in the women’s 
suffrage movement.

When staffed, 17 restored buildings 
are open for tours. Visitors can sip a 
sarsaparilla, play billiards on a restored 
1860s period table and watch demon-
strations at the blacksmith shop. 

“We welcome groups to visit,” said 
Joe Ellis, superintendent of the South 
Pass City State Historic Site. “We can ar-
range an introduction for a self-guided 
tour, or something more complex with a 
guide to lead a tour of the town and the 
Carissa Mine.”

Guided tours of the mine are offered 
Memorial Day through Labor Day. Dur-
ing the July Gold Rush Days, groups can 
step into mining history by gold panning, 
prospecting and visiting Carissa Mine. 

A vintage baseball tournament also 
is held. Music echoes from saloons and 
visitors can try their hand at games like 
Faro, just like South Pass City’s residents 
did in the late 1800s.

In July and August, South Pass City 
offers guided trail walks on Saturdays. 
When the rush was on, brick kilns, 
lumber mills and small mines dotted the 
hillsides; the trail system takes groups 

to these sites along nearly 5 miles of 
interpretation. 

During Tunnel Into The Past events, 
visitors can interpret the newly rediscov-
ered English Tunnel, which was aban-
doned for more than 150 years. n

South Pass City State Historic Site
307-332-3684
southpasscity.com

Top to bottom: Gold Rush Days, South Pass City State Historic Site, Wyo.; Carissa Mine and Mill, South Pass City 
State Historic Site, Wyo., Photos: South Pass City State Historic Site

WYOMING

WANTED:
Tour

Operators

Let us help 
plan your 

Monumental 
itinerary!

To discuss partnership ideas, 
call Sales Manager  

Terry Sjolin at 307-686-0040 
or send an email to 

terry@VisitGilletteWright.com

For the Monumental Route
Rushmore —> Devils Tower —> Yellowstone
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WYOMING

Reader Service Card #204

Plan your trip today at CodyYellowstone.org or call 1-800-393-CODY

Welcome 
to the Middle of

Nowhere

Like it.

The Brinton Museum celebrates
photographer Alexander Gardner 

Nineteenth-century American 
photographer Alexander Gardner was 
a Scottish-born immigrant known for 
his emotionally moving photographs of 
Indian delegations, Civil War soldiers 
and portraits of Abraham Lincoln. In 
celebration of his work, The Brinton 
Museum near Big Horn will feature 
Gardner’s rare, historically significant 
photographs from Sept. 2 through Nov. 
9 in the “150th Anniversary – Treaty of 
Fort Laramie” exhibition. 

Located in the foothills of the Big-
horn Mountains on the historic 620-acre 
Quarter Circle A Ranch, the museum 
presents 19th-, 20th- and 21st-century 
Western and American Indian art. 

In 1868, Gardner was commissioned 
by the federal government to photo-
graph the peace talks between a feder-
ally appointed commission and chiefs of 
the Plains Indians tribes at Fort Laramie 
in Wyoming. Gardner’s photographs 

of the many Indian tribal leaders who 
gathered at Fort Laramie to meet with 
U.S. government peace commissioners 
are considered to be among some of his 
most poignant works.  

The historic photographs capture 
the images of the Plains Indian leaders, 
their camps and the parties involved 
in the treaty that greatly impacted the 
settlement of Wyoming and Rocky 
Mountain West.

The Brinton Museum’s 
24,000-square-foot, $15.8-million, eco-
conscious building houses one of the 
most significant and extensive Western 
and American Indian Art collections in 
the Rocky Mountain West. The build-
ing includes three floors featuring gal-
leries, a museum store, and the Brinton 
Bistro, which offers indoor and outdoor 
dining. 

Climate-controlled spaces allow The 
Brinton Museum to preserve and exhibit 

new works and collections by iconic 
artists, including Frederic Remington, 
Charles M. Russell, Edward Borein and 
Winold Reiss, along with the world’s 
largest Hans Kleiber collection.

The Forrest E. Mars, Jr. Building 
design aligns with the natural geogra-
phy of the Quarter Circle A Ranch. The 
building is anchored by a 2-foot-thick, 
51-foot-high, 209-foot-long arced 
rammed earth wall, the tallest in North 
America. The design symbolically de-
fines the space, connecting the geologi-
cal and spiritual nature of its collections. 

Groups should plan on spending 
at least two hours at the museum, but 
could spend an additional two by taking 
a grounds tour, attending a leather dem-
onstration and eating lunch. n

The Brinton Museum
307-672-3173
thebrintonmuseum.org

The Forrest E. Mars, Jr. Building, The Brinton Museum, 
Big Horn, Wyo., Photo: The Brinton Museum
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Reykjavík,
Iceland
Explore the world’s northernmost capital

Iceland’s capital city is one of the smallest in the world, but that doesn’t stop it 
from being a bucket-list destination. Reykjavík’s natural wonders, historic and cultural 
landmarks, eye-popping architecture, hip music scene and enthusiastic nightlife offer 
every visitor something to write home about. 

Turn the next page to build an itinerary around Reykjavík must-sees.

• Reykjavík translates to “Smokey Bay,” a name given due to   
steam rising from the area's hot springs.
• Designated as a UNESCO City of Literature, Reykjavík is the 
core of Iceland’s literary heritage. 
• In Reykjavík, there are 17 public pools in total, with every 
location having its own charm and character.
• Icelanders are nuts for ice cream. There are more ice cream par-

lors in Reykjavík than there are swimming pools.
• The Sun Voyager sculpture, located on the waterfront, is the 
perfect group photo-op. The sculpture represents a dream boat 
and an ode to the sun.
• The Icelandic city’s proximity to the North Pole means it gets 
as little as four hours of sunlight per day in the winter and as 
much as 21 hours of daylight in the summer.

Did you know? 
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Whales of Iceland 
Before or after a whale-watching excursion, pay a visit to Whales of Iceland, 

located in the Grandi Area, close to the old harbor and a 15-minute walk from the 
city center. The exhibit consists of 23 manmade, life-size models of the various whale 
species found in Icelandic waters throughout natural history, including an 82-foot- 
(5-meter-) long blue whale, a full-size sperm whale and the critically endangered 
North Atlantic right whale. Guided tours of the exhibit teach groups about the dif-
ferent whale species; tours last 45 minutes. For additional information, visitors can 
download the Whales of Iceland app.

Midnight sun
In Reykjavík, summer light is forever. And that means summer visitors can witness 

one of nature’s most magnificent shows on Earth — the setting of the midnight sun.
Reykjavík is particularly well-situated for such scenic observations of the midnight 

sun; viewing locations include the lighthouse at Grótta in Seltjarnarnes or on the water-
front by Sólfarið near The Sun Voyager sculpture. Midnight sun tours are available from 
a variety of outfitters, allowing visitors to make the most of the phenomenon by seeing 
Iceland’s most famous natural attractions during the bright nights.

Hallgrímskirkja
Hallgrímskirkja, a 240-foot-tall Evangelical Lutheran church, is Reykjavík’s main 

landmark. The church’s tower can be seen from almost everywhere in the city. The 
structure took 41 years to build and it opened in 1986. Its architecture, which re-
sembles volcanic basalt lava columns, is an ode to modernism and a reminder of the 
Icelandic landscape. The church is home to a 25-ton, 5,275-pipe organ installed in 
1992. Admission to the church is free, but there is a fee for visiting the tower. 

Reykjavík Art Museum
A leading art museum in Iceland, Reykjavík Art Museum is housed in three dis-

tinct buildings: Hafnarhús, Kjarvalsstaðir and Ásmundarsafn. The museum regularly 
exhibits works by three of Iceland’s most renowned artists; Erró, Kjarval and Ásmun-
dur Sveinsson. Works by key figures, established artists and emerging artists also are 
showcased. Guided museum tours are tailored to the group’s needs. Museum admis-
sion is valid on the same day for Hafnarhús, Kjarvalsstaðir and Ásmundur Sveinsson 
Sculpture Museum.

Top to bottom: iStock, iStock, Ragnar Th./Visit Reykjavík, iStock, iStock
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Viðey Island 
A short ferry ride from Reykjavík’s Old Harbor, Viðey Island immerses visitors in 

nature, with the familiarity of the city skyline still in view. The island offers ancient 
ruins, rich history, bird-watching and an extensive network of trails. 

A major draw to the island is the Imagine Peace Tower, a work of art conceived as a 
beacon to world peace by the legendary artist, musician and peace advocate, Yoko Ono. 
The work is designed in the form of a wishing well from which a powerful tower of light 
beams. The words IMAGINE PEACE are inscribed on the well in 24 different languages. 
The artwork was dedicated to the memory of John Lennon on what would have been 
his 67th birthday. The tower lights up the evening sky annually from Oct. 9 to Dec. 8, a 
week during the winter solstice and spring equinox, and on New Year’s Eve. n

The Blue Lagoon
About a 45-minute drive from Reykjavík, the Blue Lagoon is a relaxation paradise. 

The lagoon’s geothermal seawater makes it a literal hotspot for visitors, who spend an 
average of three to four hours in the water and at the on-site restaurants, Blue Cafe 
and LAVA. The water temperature ranges from 98–104 degrees Fahrenheit (37–40 
degrees Celsius) and is rich in minerals, such as silica, that offer many skin benefits. 
Due to the lagoon’s popularity, reservations must be made in advance.

Northern lights
Arguably one of the biggest draws for visiting Iceland is the northern lights. The 

phenomenon can be experienced during the winter months, especially during clear, 
crisp nights. A variety of factors affect the visibility of the aurora borealis, including 
cloud cover, moonlight and urban light pollution. It’s recommended that groups seek-
ing this experience use a guide or join an organized tour. Viewing spots by the sea or 
outside of the city center optimize the chance of seeing the lights. 

Groups visiting Reykjavík in the spring, summer or fall can still get a northern 
lights experience. Aurora Reykjavík is an information and exhibition center dedicated 
to teaching visitors about the northern lights. The center is divided into sections: his-
tory of the northern lights, interactive displays, legends and stories from around the 
world, and an introduction to northern lights photography. In the theater, an HD film 
displays some of the most magnificent auroral displays seen across Iceland.

Harpa 
Located in the heart of Reykjavík, Harpa Reykjavík Concert Hall and Confer-

ence Centre is a distinguished landmark featuring stunning views of the surround-
ing mountains and the North Atlantic Ocean. Groups can learn about the building’s 
award-winning architecture on private, guided tours, which explore areas not open to 
the general public. Guides share some of Harpa’s secrets; stories of odd incidents; and 
how Icelandic nature, volcanoes and the Arctic light inspired the unique design and 
the amazing glass façade. Technical enthusiasts can take a more in-depth tour, which 
shares complex engineering details. 

Top to bottom: Blue Lagoon Iceland, Courtesy of Promote Iceland, Ragnar Th./Visit Reykjavík, Ragnar Th./Visit Reykjavík
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PORT CITY:

Portland
Q: What makes Portland an appealing port city? 
A: Portland is a very approachable city for visitors arriving through the city’s port. In approxi-

mately 30 minutes, the MAX Light Rail connects visitors to downtown Portland, where they can 
easily access breweries, coffee shops and unique boutiques that have put Portland on the map.

Q: What attractions do you recommend cruisers visit? 
 A: Portland’s Pearl District is a short walk from the MAX; this neighborhood is a visitor 
favorite due to the numerous dining and shopping options, including the “World’s Largest 
Bookstore,” Powell’s Books.
 From downtown, visitors also can explore the city by bike with Portland’s local bike rental 
program, BIKETOWN. Bright orange rental stations are situated across the city to access the 
bikes with the program’s mobile app.
 Portland’s MAX Light Rail also connects to Washington Park by the Oregon Zoo. Washing-
ton Park houses some of Portland’s most popular attractions including the Portland Japanese 
Gardens, the International Rose Test Garden, the World Forestry Center and Forest Park.

Q: What advice do you have for first-time visitors to Portland?
  A: When visiting Portland for the first time, lean in to the quirkiness. Groups don’t need to 
set a tight agenda to experience some of the best aspects of the city. And make sure to come 
hungry! Meander through the neighborhoods and pop into one of our coffee shops. Appease 
your sweet tooth — doughnuts and ice cream are local favorites; I recommend Blue Star Do-
nuts and Salt & Straw ice cream. Finally, shop for a souvenir from one of Portland’s innovative 
makers. n

Travel Portland
503-275-8355
visitorinfo@travelportland.com
travelportland.com

In recent years, Portland, Oregon, has become famous 
for its quirky and hip atmosphere. Historically, the city was 
known as a shipping port near the end of the Oregon Trail. 
Today, riverboats use Portland’s waterways as a starting 
point for some of the best views of the Columbia River 
Gorge, the Cascade Mountains and the Pacific Northwest. 
Megan Conway, senior vice president of communications 
and regional strategy for Travel Portland, gave associate 
editor Cortney Erndt the inside scoop on Portland’s pre- 
and post-cruise experiences.

HIGHLIGHTS OF THE  
COLUMBIA RIVER ON  
AMERICAN CRUISE LINES
Queen of the West; Oct. 20–24, 2019
Complimentary Pre-Cruise Package: 
Portland, Ore.

Day One: Depart Portland, Ore.
Day Two: Astoria, Ore.
Day Three: Mount St. Helens, Wash.
Day Four: Stevenson, Wash.
Day Five: Return to Portland, Ore.

American Cruise Lines
800-460-4518
americancruiselines.com

Megan Conway

Portland, Ore., Photo: travelportland.com; Sour beer, 
Cascade Brewing Barrel House, Portland, Ore., Photo: 
Torsten Kjellstrand/travelportland.com; Salt & Straw, 
Portland, Ore., Photo: travelportland.com
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Jorge Cazenave talks
sustainable travel and tourism

What’s the 
next 
big 

thing 
for

sustainable 
travel?

“  Based on what I’ve 

witnessed to date, to be more 

sustainable it may be neces-

sary for some destinations to 

limit the number of visitors to 

preserve the area. We may 

also see more concern regard-

ing the economic value of the 

ecosystem.

      Sustainable-minded travel-

ers  will be paying attention to 

the benefits of clean air, ero-

sion prevention and beautiful 

landscapes.

Sustainable travel is a continually evolving 

aspect of tourism. Jorge Cazenave, owner 

of Cazenave Argentina, a tour operator based 

in Argentina offering receptive and outbound 

services, spoke with Group Tour Media about 

sustainable travel and what it means for grow-

ing a group travel business.

Q:  What is sustainable travel?
A: According to the UNWTO (United Nations 

World Travel Organization) the definition of 

sustainable tourism is: “Tourism that takes full 

account of its current and future economic, 

social and environmental impacts, addressing 

the needs of visitors, the industry, the environ-

ment and host communities.” Sustainable 

tourism continues to evolve with the progres-

sion of tourism. Some travelers have always 

worried about their influence in the places they 

visit. However, in the last 30–40 years, travel-

ers have become more aware of the impact 

provoked by visiting different areas. 

Q:  How are today’s travelers  
 changing?
A: Younger travelers have an ecological con-

science their grandparents did not have. It is 

key to learn how the “new” travelers think and 

what their expectations and concerns are when 

deciding how and where to travel. If I have yet 

to convince you the importance of sustainable 

travel, keep in mind these new travelers are 

replacing the older ones who were not that 

keen on the environment. Soon, all travelers will 

want sustainability. 

 Awhile back, I checked in at a major brand 

hotel. Feeling tired from the long trip, I put the 

do-not-disturb sign on my door. When I woke 

up, I found a sign that told me I had decided 

not to have my room serviced for three con-

secutive days. For my inconvenience and my 

help to the environment, I would be granted 

points in their fidelity program.

 I am pretty sure these clear messages from 

large companies are not necessarily proclaim-

ing their plight for the environment, but to 

attract the attention of sustainable travelers.

Q:  How can travel planners 
 be more sustainable?
A: • Make your business more sustainable. 

Print less, use recycled office supplies or even 

ride your bike to work.

• Learn about what is going on in the destina-

tions you market. Is the lodge you are recom-

mending using a good waste-management 

plan? Where does it get the supplies? Are the 

employees local?

• Stay informed about sustainable practices. 

They are not set in stone and will evolve in 

different ways. There is no such thing as no-

impact tourism, but tourism will not disappear. 

It will evolve with the world we live and travel in.

Cazenave Argentina

cazenaveargentina.com

«

spotlight

Photo: Jorge Cazenave
”

 Younger travelers 
have an ecological

conscience.” 

“
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